12  FEBRUARY  2000 


RPSGB  to  delay 
launch  of  new 
Code  of  Ethics 

MPs  to  push  for 
emergency  Pill 
through  pharmacies 
PAGE  awards  £50k 
for  OTC  research 


US  pharma  firm  takes 
on  ex-Norton  staff  for 
new  UK  subsidiary 

Pfizer/Warner-Lambert 
in  $230bn  merger 

i 


Beating  the  blues  in 
the  babycare  market 


Online  at  http://www.clotpharmacy.coni/ 


^  - 

J 

'GG. 

I J 

THE  NEWSWEEKLY  FOR  PHARMACY 


VOLUME  253  No  6226  140th  YEAR  OF  PUBLICATION  ISSN  0009-3033 


REGULARS 


News 

4 

Letters 

31 

Hospital  Report 

7 

Business  News 

35 

Topical  Reflections 

7 

Coming  Events 

36 

News  Extra 

8 

Classified  Advertisements 

38 

Medical  Matters 

10 

Business  Link 

40 

Counterpoints 

12 

People 

42 

COMMENT 


Tills  is  the  third  week  in  a  row  that  matters  of  professional 
self-regulation  have  hogged  the  headlmes  (see  p4).  It  is  a 
measure  of  how  crucial  this  area  is  in  the  current  political 
environment. The  consequences  of  getting  it  wrong' will 
have  long-term  implications,  and  the  Royal  Pharmaceutical 
Societ)'  is  riglit  to  approach  this  minefield  with  extreme  caution. 
Pharmacists  will  find  the  prospect  of  parts  1  and  2  of  the  new 
Code  running  alongside  the  old  (^ode  confi.ising.  But  tlie  bottom 
line  is  that  the  Society  must  align  its  Code  with  current  thinking  if 
it  is  to  sur\  ive  as  a  self-regulating  bod}'  with  statutory'  powers.  It 
will  be  an  ineffective  shadow  of  its  present  self  if  those  powers 
are  eroded.  The  (iovernment  wants  to  link  the  triumvirate  of 
clinical  governance,  continuing  professional  development  and 
professional  regulation.  And  crucially,  where  self-regulation  has 
proved  inadequate,  it  is  prepared  to  wade  in  and  help',  as  the 
medics  discovered  when  the  consultation  paper  Supporting 
doctors,  protecting  patients' was  issued.This  contained  proposals 
to  involve  health  authorities  in  a  process  of  appraisal  and 
revalidation  for  dPs  in  the  NilS.  it  also  listed  what  the 
Government  regards  as  the  principles  of  professional  self- 
regulation  in  the  health  field.  It  is  these,  among  other  matters  on 
p4,that  the  Society  has  an  eye  to  in  delat  ing  full  implementation 
:)f  its  new  Code  of  Ethics. The  Society  is  "confident  that  current 
procedures  and  future  plans  are  consistent  with  the  principles 
:)utlined",  but  it  should  not  be  too  cocky.  It  must  find  more 
effective  ways  of  detecting  poor  performance,  particularly  among 
locums.  It  has  to  demonstrate  that  its  plans  to  introduce  clinical 
governance  at  local  level  will  be  effective,  and  it  needs  govern- 
ment approval  for  proposed  changes  to  the  regulatory  machinery. 
'Vll  this  will  be  for  nought  and  self-regulation  will  be  thrown  away, 
if  pharmacists  do  not  sign  up  to  the  principles  wholeheartedly. 
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The  new  Code  of  Ethics 
is  in  three  sections: 

•  Pari  I:  Pharmacists  Ethics 
The  role  and  accountability  of 
the  pharmacist 

9  Part  2:  Standards  of 

Performance 

Personal  responsibilities 

For  proprietors,  pharmacy 

superintendents 

For  those  providing 

professional  services 

For  pre-reg  tutors,  etc 

Professional  competence 

Cojifidentiality 

•  Part  3'  Service  Specifications 
Publicity,  promotion 

Stock 

Premises  and  facilities 
Supply  of  prescribed  medicines 
Patient  medication  records 
Medication  management  services 
Prescription  collection  services 
Delivery  services 
Healthcare  information 
Sales  of  non-prescribed 
medicines 

Diagnostic  testing  and  health 
screening 

Emergency  supplies 
Collection  and  disposal  of  waste 
Services  to  drug  misusers 
Services  to  nursing  homes 


RPSGB  delays  new  Code 


Tlic  Royal  Pharmacciitkal  Society  is 
dclayin;;  lull  implcnicntalion  of  its 
new  (;odc  of  Hthics  for  at  least  a  year  it 
should  have  gone  before  its  annual 
meeting  on  May  10. 

The  Society's  Council  was  told  last 
week  that  the  rush  of  new  legislation 
threatens  to  make  parts  of  its  new 
Code  out  of  date  before  they  are  even 
adopted. 

hi  December  the  scope  of  the  pro- 
posed new  (;ode  was  extended  as  the 
Society  pushed  out  guidance  to  cover 
sales  of  medicines  over  the  internet  .The 
draft  Code,  issued  last  Septemiier,  did 
not  include  a  section  on  e-pharmaey 

Last  week  (iouncil  decided  to  put 
only  the  first  two  sections  of  the  (^ode 
into  operation,  assuming  they  were 
approved  at  the  Society's  A(iM.  The 
third  section,  which  covers  service 
specifications  (see  box),  will  be  held 
back  until  200  T 

The  chairman  of  the  Society  's  ethics 
working  party,  William  Darling,  told 
the  (;()uncil:  "There  ha\e  been  signifi- 
cant changes  in  practice  since  the  con- 
sultation document  was  published." 

He  was  "saddened"  that  the  new 
Code  could  not  be  introduced  in  May 
as  planned,  but  ,said:  "U  would  be 
wrong  for  (iouncil  to  go  to  the  ACM 
with  a  document  which  in  the  light  of 


the  current  situation  is  substandard.' 

However,  he  added  that  it  was  felt 
"strongly "  that  the  principles  incorpo- 
rated in  parts  1  and  2  of  the  new  Code 
are  "very  germane  and  should  receive 
support  and  assent  from  (;ouncil  as 
soon  as  possible ". 

This  approach  was  strongly 
endorsed  by  other  (iouneil  members, 
although  Linda  Stone  asked  how  phar- 
macists could  be  expected  to  comply 
with  the  existing  (axIc  working  along- 
side the  two  new  sections. 

Sue  Sharpe  commented  afterwards 
that  the  outcome  would  be  a  bit  of  a 
"hotchpotch ",  but  that  she  was  keen 
for  the  ethical  thinking  in  the  new 
(;()de  to  come  into  play  as  soon  as  pos- 
sible. "It  is  a  hit  unsatisfactory,  but  do 
you  leave  something  that  is  past  its  sell 
by'  date  in  place  for  another  year  or 
introduce  new  provisions?" 

Why  the  Code  is  on  hold 

'lliere  are  four  key  areas  where  rajiid 
changes  in  practice  and  legislation  have 
raised  worries  about  the  service  specifi- 
cations in  the  new  (^ode.They  arc: 

•  e-comnierce  legislation,  both 
national  and  European,  which  will 
affect  the  sale  of  medicines 

•  the  Data  Protection  Act 

•  the  Competition  Act  1998,  which 


comes  into  force  next  month 
•  last  year's  Health  Act,  and  the 
Covernment's  drive  to  link  clinical 
governance,  life-long  learning  and  pro- 
fessional self-regulation. 

The  Competition  Act  1998  has  the 
most  im]-)ortant  impact  on  the  new 
Code.  I'nder  the  l9''6Act  pharmacies 
were  classed  as  suppliers  of  goods,  not 
professional  seniccs,  and  despite  the 
Society  's  efforts  to  get  pharmacy  reclas- 
sified as  a  profession,  it  remains  a  goods 
supplier  under  the  new  Act. 

This  means  its  (^ode  of  Ethics  cannot 
be  exempted  from  the  requirements  of 
the  Act,  as  would  be  the  case  if  pharma- 
cy were  classified  as  a  profession. 

The  (;odc  has  to  be  considered 
against  the  general  criteria  set  out  in 
thcAct  for  trade  agreements," explained 
Mrs  Sharpe.  That  raises  a  number  of 
problems  when  professional  rules  are 
being  inteqireted  against  wording  that 
is  meant  to  apply  to  trade  agreements. 
Once  we  have  finalised  the  text  of  the 
(;()de  of  Ethics,  we  need  to  be  satisfied 
that  it  is  legally  permissible," 

So,  for  example,  the  new  (iode  can- 
not be  more  restrictive  about  e-phar- 
mac\  than  the  law  permits.  If  the 
Society  puts  a  clause  in  the  new  Code 
prohibiting  internet  sales  of  medicines 
by  pharmacists  when  the  law  allows  it, 


NPA  launches  secure  members'  intranet  service 


The  National  Pharmaceutical 
Association  is  launching  a  secure 
intranet  service  for  its  members. 

NPAnet,  which  goes  live  on  Monday, 
is  free  to  members  and  delivers: 

•  secure  internet  access  from  the 
pharmacy  computer  at  the  cost  of  a 
local  call 

•  web-based  member  services 

•  news  and  information  services 

•  safe  e-mail  facilities 

Look  out  for  this  month's 
Update  question  paper 

Enclosed  in  this  week's  issue  is  the  ques- 
tionnaire for  Pharmacy  Update  modules 
carried  in  January: 

•  Heroin  (11 49) 

•  Aufo-immune  disorders  (11 50) 

•  Adverse  drug  reactions  (1151). 
Pharmacy  Update  is  o  distance  learning 
programme  accredited  by  the  College  of 
Pharmacy  Practice.  Previous  modules 
can  be  obtained  by  using  the  faxback 
service  on  0891  444791  (premium 
rates  apply). 

Internet  users  can  catch  up  by  accessing 
the  dotpharmacy  site  {tittp://www.dot- 
phafmacy.com).  The  Pharmacy  Update 
miiitiple  choice  questionnaire  and  tele- 
C'iione  marking  service  are  supported  by 
i"t.;ni!s  Pharmaceuticals. 


•  technical  support  from  a  dedicated 
helpline 

•  pharmacy  business  intelligence 
from  the  IntraPharm  network 

•  e-pharmacy  developments  for  NPA 
members 

•  the  latest  anti-virus  software  (with 
automatic  update)  at  a  discount  price. 

NPAnet  will  be  hosted  by 
IntraPharm  as  part  of  the  IMS  Health 
network.  The  NPA  will  send  all  mem- 


bers a  disc  and  instructions  for  regis- 
tering over  the  next  few  weeks.  Or 
they  can  register  by  calling  the 
helpline  on  020  8357  S7S7.  Minimum 
requirements  to  use  the  intranet  are  a 
Pentium  computer  with  a  14. 4K 
modem,  and  a  CD-ROM  drive. 

NPA  director, John  D  Arcy,  said:"The 
key  benefit  of  NPAnet  is  that  it  is  a  pro- 
tected network  that  can  allow  sub- 
.scribers  access  to  the  internet  and  e- 


mail  from  their  pharmacy  without  hav- 
ing to  worry  about  the  security  of, 
their  patient  medication  records.  In  a, 
rapidly  evolving  electronic  environ- 
ment, NPAnet  is  the  platform  that  will; 
enable  our  members  to  take  full  advan-; 
tage  of  emerging  opportunities.  "  ; 

Members  signing  up  with  .NPAnet'- 
will  also  have  access  to  the  latest  phar-i 
ma  company  share  prices  and  the  top: 
50  OTC  products. 

Society  considers 
rape  allegation  case 

The  Royal  Pharmacctitical  Societ)'  \- 
investigating  a  case  in  which  a  woman, 
pharmacist  claimcti  she  was  raped  b\ ' 
a  colleague. 

Lynn  Walker,  of  Cateshead,  wa' 
ordered  to  pay  £400,000  damages  ti 
.Martin  Garfoot,  who  had  been  senioi 
pharmacist  at  the  Boots  branch  whert 
she  worked  in  North  Shields.  She  mus 
also  pay  the  estimated  £150,000  cost' 
of  the  High  Court  action  brought  b\ 
Mr  (iarfoot  to  clear  his  name. The  juri 
in  Newca.stlc  decided  Mrs  Walker  hai 
made  up  the  allegations. 

A  Society  .spokesman  said:  "A  deei 
sion  on  any  further  action  will  be  basei 
on  the  results  of  our  investigations.  " 
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P  licence  application  for  Levonelle-2 

SciicTing  llcalthcaa-  ha,s  annouiu'cd     said.  This  will  take  about  a  year  which 

will  give  the  company  an  opportunity 
to  see  how  the  drut;,  l.evonelle-2,  per- 


that  it  has  submitted  an  application  to 
deregulate  its  new  emergency  hor- 
monal contraceptive  pill  to  Pharmacy 
medicine  status. 

Schering's  medical  director  Peter 
Longthorne  made  the  announcement 
at  the  All  Party  Pharmacy  (iroup  debate 
held  at  the  Houses  of  Parliament  last 
Wednesday.  "We  have  put  in  a  submis- 
sion for  a  change  from  POM  to  P,"  he 


forms  in  the  market  place. 

He  stressed,  though,  that  Levonelle-2 
is  intendetl  for  emergency  contracep- 
tive puiposcs  and  should  be  treated  as 
such,  and  warned  against  encouraging 
people  to  take  it  on  a  regular  basis 
rather  than  use  a  standard  method  of 
contraception  (see  also  plO). 


Pharmacy  group  lobbies  on 
emergency  contraception 


f  Ethics 

he  Society  would  not  be  able  to 
enforce  that  clause.  It  would  be 
viewed  as  a  restraint  of  trade.Thc  same 
ipplics  to  prescription  collection  and 
delivery  senices. 

"This  has  implications  as  to  what  can 
be  includetl  in  the  Code,  since  all  parts 
of  the  ('ode  have  to  be  legally  sustaiti- 
able,"  acknowledged  Mrs  Sharpe.  "The 
onus  under  the  new  Act  is  for  the 
Societ}'  to  seek  exemption  for  its  Code 
in  order  to  allow  any  restrictive  provi- 
sions to  be  accepted,  and  the  grounds 
for  exemption  are  very  narrow." 

For  pharmacists  of  a  determinedly 
non-professional  bent  this  may  have 
some  advantages.  The  Department  of 
Health  has  been  anticipating  using  pro- 
fessional codes  to  reinforce  its  clinical 
governance  programme.  Since  the 
Code  of  Ethics  is  not,  by  legal  definition, 
a  professional  code',  it  cannot  do  this. 

However,  the  Society  would  be  fool- 
ish to  ignore  the  searching  questions 
being  asked  about  professional  self- 
regulation  in  the  light  of  the  Shipman 
court  case  and  other  medical  exposes. 

The  Government  has  set  out  its 
view  of  how  professional  self-regula- 
tion in  the  health  field  should  work  in 
a  discussion  paper  'Supporting  doc- 
tors, protecting  patients'.  The  Society 
is  considering  its  response. 


IN  BRIEF 


Drug  recall 

Cox  Pharmaceuticals  Is  recalling 
some  batches  of  its  Hydralazine 
Tablets  25mg  due  to  reports  of  tablet 
discoloration.  The  affected  batches 
are  HY89  and  HY90,  both  In  100s 
and  500s,  and  both  with  expiry 
September  2001.  The  class  2  recall 
was  issued  on  February  7.  Further 
Information  is  available  from  Laurie 
Cook  at  Cox  Pharmaceuticals  on 
01271  311200. 

Dong  quai  and  warfarin  interact 
Following  an  alleged  drug  interaction 
behween  warfarin  and  the  herbal 
remedy  Dong  quai,  a  personal  injury 
claim  is  being  made  against  both  the 
supplements  manufacturer  and  its 
health  food  retailer.  The  claimant, 
who  suffered  extensive  bruising  and 
subcutaneous  bleeding,  said  the 
product  should  have  carried  safety 
warnings,  and  that  the  retailer 
should  have  made  further  checks. 

Acts  changed  because  of  PCTs 
The  Health  Act  1999  (Sup- 
plementary, Consequential  etc 
Provisions)  Order  2000  (SI  No  90, 
Stahonery  Office  £3)  amends  36 
other  Acts  to  take  account  of  the 
introduction  of  primary  care  trusts 
from  February  8. 


The  All  Party  Pharmacy  (iroup  is  to 
present  a  report  to  the  Ciovernment 
arguing  to  allow  community  pharma- 
cists to  supply  emergency  hormonal 
contraception  without  prescription.  It 
has  also  been  proposed  that  the 
Commons'  Health  Select  Committee 
hold  a  'mini  inquiry'  into  pharmacist 
supply  of  HHC. 

At  a  meeting  of  the  APPG  last 
Wednesday,  journalist  Polly  Toynbee 
led  the  call  for  greater  access  to  EHC 
and  was  backed  by  MPs,  senior  phar- 
macy representatives,  and  patient 
groups.  The  Group  will  now  write  up 
the  debate  proceedings  and  seek  a 
response  from  the  Government  to 
points  raised. 

Ms  Toynbee  argued  that  there  was 
also  a  misperception  that  family  plan- 
ning clinics  could  be  unfriendly,  but 
pharmacies  were  easily  accessible  and 
pharmacists  approachable.  She  ques- 
tioned the  need  for  a  doctor  to  have  to 
prescribe  emergency  contraception. 
"Doctors  hand  it  out  without  any  extra 
checks,"  she  said. "I  do  not  think  there 
is  anything  extra  a  doctor  can  con- 
tribute." Besides,  she  added,  it  is  a  lot 
less  daunting  for  a  woman  to  walk  into 
a  pharmacy  than  into  a  doctors 
surgery. 

To  encourage  more  women  who 
need  to  use  EHC  to  obtain  it,  Ms 
Toynbee  also  argued  that  protocols  in 
pharmacy  should  be  kept  to  a  mini- 


mum, as  they  might  hirther  act  as  a  bar- 
rier to  access  and  deter  young  people. 

To  overcome  a  lack  of  understand- 
ing of  the  low  risk  involved,  "and  the 
most  fantastic  reactionary  publicity  in 
the  press",  Ms  Toynbee  called  for  as 
wide  a  distribution  of  EHC  as  possible 
-  even  to  the  extent  of  having  "slot 
machines  on  every  corner". 

From  a  professional  point  of  view, 
she  thought  that  a  move  to  allow  phar- 
macy supply  of  EHC  would  make  bet- 
ter use  of  the  trained  community  phar- 
niacist.There  is  also  a  good  opjiortuni- 
ty  for  walk-in  centres  to  work  with 
community  pharmacies. 

jenny  Tongue  MP,  a  former  GR 
endorsed  the  view  that  young  people 
do  not  like  having  to  go  to  a  clinic  and 
would  rather  go  to  a  shop.  Many  older 
women  may  be  too  embarrassed  to  ask 
the  doctor  for  EHC,  so  would  apjireci- 
ate  availability  through  pharmacies, 
she  added.  She  also  found  it  "very 
offensive"  that  doctors  control 
women's  sexual  activity.  How  would 
men  like  to  have  a  ten-minute  interro- 
gation with  a  physical  examination 
each  time  they  wanted  to  buy  con- 
doms, she  asked. 

Lord  Newton  of  Braintree  said  he 
believed  that  pharmacists  and  nurses 
were  under-utilised  resources. 
Pharmacies  are  already  walk-in  centres 
and  there  is  a  need  to  maximise  the 
resources  we  have  aheady,he  said. 


Pembroke  seeks 
LHG  funds  for  M 
pharmacist 

The  Pembroke  Pharmacy  Forum  is  to  ask 
its  local  health  group  to  provide  funding 
for  a  ftill-time  equivalent  pharmacist. 

The  money  would  not  necessarily 
be  used  to  employ  one  i:)erson,  says 
the  Forum.  Instead, it  cotild  be  used  by 
a  combination  of  pharmacists  making 
up  the  time  in  a  variety  of  services,  or 
it  could  pay  for  a  locum  to  allow  a  ser- 
vice to  be  provided.  However,  the 
Forum  hopes  the  ETE  pharmacist 
would  work  across  primary  and  sec- 
ondary care  and  support  the  work  of 
the  pharmaceutical  adviser  to 
Pembrokeshire  LHCt,  Delyth  Simons. 

Anticipated  services  include  pre- 
scribing advice,  running  clinics  such  as 
for  diabetes  or  asthma,  and  providing 
nursing  home  medication  manage- 
ment.Another  option  would  be  for  the 
forum,  representing  contractor  phar- 
macies along  with  the  k)cal  NHSTrust, 
to  employ  a  peripatetic  pharmacist  to 
deliver  the  extended  roles  being  fund- 
ed by  the  LH(i."The  service  agreement 
would  be  with  the  contractor,  but 
because  of  time  constraints  or  a  lack  of 
expertise,  the  peripatetic  pharmacist 
would  deliver  the  service." 

('hris  Martin  of  St  David"s  Pharmacy, 
Pembroke,  has  helped  to  develop  the 
Forum,  which  he  hopes  will  involve  all 
members  of  the  local  Branch.  He  is 
vice-chairman  of  Pembrokeshire  LHG 
and  believes  that  the  funding  for  such 
a  scheme  is  still  available  via  the 
Primary  (iire  Development  Fund. 

A  joint  letter  to  Branch  members 
from  Roy  Thomas,  chief  pharmacist  at 
Withybush  District  General  Hospital, 
and  Mr  Martin  stresses  the  need  tor  fur- 
ther ideas  for  developing  services  that 
can  be  presented  to  the  LHG  to  secure 
continued  hinding  via  ser\'ice  agree- 
ments. It  also  says  there  is  a  need  to  tar- 
get areas  identified  for  development  by 
community  pharmacists  in  the  LHG's 
health  improvement  programme,  such 
as  repeat  dispensing  and  prescribing, 
first  port  of  call  for  minor  ailments,  and 
prescribing  advice  to  (iPs. 

The  Welsh  Centre  for  Postgraduate 
Pharmaceutical  Education  will  be 
involved  to  marry  up  continuing  pro- 
fessional development  training  with 
the  areas  of  expertise  needed  to  deliv- 
er the  proposed  extended  roles. 

Mr  Thomas  has  also  proposed  that 
pharmacists  should  have  experience 
of  working  in  either  the  primary  or 
secondary  setting.  He  suggests  that 
pharmacists  could  swap  positions  for  a 
day. The  Forum  is  also  keen  to  draw  on 
experience  across  the  Branch, 
whether  in  a  clinical  or  business  area. 
Future  plans  may  take  in  IT  with  a  web 
site  or  opportunities  in  e-commerce. 

The  first  meeting  of  the  Forum  was 
held  in  January  The  second  has  been 
.scheduled  for  February  2S 


Insulin  pen  needles 

Insulin  pen  needles  and  re-usable 
insulin  pens  will  be  allowed  on  NHS 
jirescriptions  from  March  1 . 

Wednesday's  announcement,  which 
only  applies  to  England,  means  that 
Novo  Nordisk's  Novopen,  Becton 
Dickinson's  BD  Pen  and  Owen 
Mumford'sAutopen  can  be  prescribed 
by  CPs.  All  the  insulin  cartridges  cur- 
rently available  will  fit  one  or  another 
of  these  pens,  ,says  the  Department  of 
Health. 

'I'hc  move  follows  prolonged  lobby- 
ing of  the  Government  and  an  official 
consultation.  Over  recent  months, 
health  ministers  have  received  several 


on  prescription 

questions  from  MPs  asking  when  a  state- 
ment would  be  made.  Up  until  now, peo- 
ple with  diabetes  have  had  to  buy  the 
needles  if  they  use  a  pen  injector 

It  is  estimated  that  1.4  million  people 
in  the  UK  suffer  fnjm  diabetes,  over 
4(10,1)0(1  have  to  inject  insulin.  Currently 
about  225,000  use  insulin  pens. 

Flic  British  Diabetic  Association  has 
welcomed  the  move.  "This  is  excellent 
news  for  people  with  diabetes,"  said 
BDA  chief  executive  Paul  Street.  "The 
Doll  has  listened  to  the  overwhelming 
case  put  to  it  by  people  with  diabetes 
and  those  who  care  for  them  and  has 
effectively  addressed  their  needs." 
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PAGB  allocates  £50k  funding 


£38m  medicines 
waste  higlilighted 

on  'Watchdog' 

A  .survey  lla^  found  that  IS  million 
people  across  the  UK  regularly  do  not 
finish  the  medication  prescribed  by 
the  doctor.  Over  20  million  people 
have  unu.sed  medication  in  their 
homes  at  the  moment  and  S  million 
people  said  that  thc\  had  never  started 
a  course  of  medicine,  despite  collect- 
ing It  from  the  pharmacy. 

The  figures  come  in  a  suitcv  carried 
out  for  the  BBCH  programme 
Watchdog  Healthcheck  broadcast  last 
.Monday  The  National  I^harmaceutical 
Association  s  head  of  practice,  (ijlette 
McCreedy,  put  a  figure  on  the  wastage 
at  about  £3Xni  per  \'ear.This  could  be 
spent  on  almo.st  10, ()()()  hip  opera- 
tions, or  would  pay  for  2,3-i,^  more 
nurses,  said  the  programme. 

The  Royal  Pharmaceutical  Society's 
head  of  professional  support,  Roger 
Odd,  promoted  the  view  that  pharma- 
cists have  a  real  role  to  play  in  ensur- 
ing repeat  prescriptions  are  reviewed 
at  regular  inten  als  to  reduce  wastage. 

The  programme  re.illy  did  highlight 
the  concerns  people  have  about  the 
huge  wastage,  commented  the 
Society's  director  of  public  affairs 
Beverley  Parkin  on  Tuesday. 'There's  a 
lot  that  could  be  done  and  pharma- 
cists are  very  interested  in  playing 
their  part. 

"Part  of  our  job  is  to  push  out  mes- 
sages to  the  public  about  what  the\ 
can  do.This  could  include  telling  them 
not  to  collect  a  prescription  medicine 
just  to  hoard  it  in  the  cupboard,  or  not 
to  expect  a  prescription  every  time 
they  see  the  doctor,"  she  said. 

PSNC  looks  at 
discount  clawback 

The  Pharniacculical  Services 
Negotiating  Committee  was  to  decide 
this  week  what  action  to  take  over  the 
discount  clawback,  in  view  of  the 
increasing  cost  of  category  D  generics. 

Some  contractors  are  concerned 
that  they  will  be  paying  more  than 
expected  as  the  percentage  clawed 
back  each  month  reflects  the  higher 
prices.  But  PSNC/s  financial  executive, 
Godfrey  Horridge.  told  C&D  that  the 
ingredient  cost  budget  for  the  year  to 
the  end  of  March  is  taking  account  of 
category  D  changes  and  looks  unlikely 
to  be  exceeded.  The  higher  discount 
rate  means  that  the£<iv6  million  will 
be  paid  back  slightly  sooner  than 
March  31,  although  two  copy  invoice 
reports  from  1997-98  remain  outstand- 
ing. Any  overpayments  would  be  car- 
ried forward  as"exccss  due  to  contrac- 
tors", so  would  not  be  lost,  he  added. 


The  Proprietary  A,s,s()ciation  of  Great 
Britain  Research  Fund  Itoard  has 
announced  three  research  projects 
that  will  share  £50,000  of  funding. 

Sharon  (;onroy  a  pharmacist  at  the 
University  of  Nottingham,  has  been 
awarded  £.22,000  to  investigate  the  use 
of  OTC  medicines  in  children  in  the 
West  ,'Vlidlands.  The  project  will  deter- 
mine the  extent  and  nature  of  0T(;  med- 


icines in  these  children,  investigate  fac- 
tors affecting  jiarental  choice  of  treat- 
ment, and  determine  how  these  medi- 
cines are  handled  at  home.  Research 
will  begin  in  April  and  run  for  a  year. 

just  under  £20,000  has  been  award- 
ed to  Dr  Timothy  Hammond,  a  GP  in 
Chichester,  to  study  patients'  use  of 
pharmacists.  The  study  aims  to  assess 
patients  use  of  community  pharma- 


cists prior  to  GP  consultation,  and  to 
assess  the  outcomes  of  this  use.  Work 
begins  next  month  and  will  be  com- 
pleted by  about  July 

Helen  Boardman,  a  pharmacist  at 
Keele  University,  has  been  awarded 
just  under  £i^,SO()  to  study  healthcare 
utilisation  and  patients'  perceptions  of 
headache. The  project  is  due  to  start  in 
March  and  will  run  until  August. 


Council  considers  e-pharmacy  options 


The  Royal  Pharmaceutical  Society 
(;ouncil  has  considered  a  paper  setting 
out  options  for  an  e-pharmacy  policy 
Five  key  issues  affecting  pharmacy 
relating  to  the  internet  and  e-coni- 
merce  were  highlighted  at  last  week's 
meeting  of  the  (Council: 

•  supply  of  pharmacy  medicines  - 
specific  guidance  has  been  brought 
out  in  the  Society's  new  standards  for 
the  provision  of  on-line  pharmacy  ser- 
vices (Cc^D January  l,p6) 

•  supply  of  Prescription  medicines 

•  supply  of  General  Sales  List  medi- 
cines and  toiletries,  which  would 
probably  be  the  major  economic  dri- 
ver for  internet  pharmacy 

•  quality  of  information  given  elec- 
tronically 

•  method  of  delivering  the  product  to 
the  customer  -  at  the  moment,  inter- 
net pharmac}'  could  be  seen  as  a  glori- 


fied mail  order  service.  If  it  were  to  go 
beyond  that  area,  it  would  have  to 
establish  special  delivery  networks. 

The  E-commerce  Bill  currenth' 
going  through  Parliament,  which 
touches  on  internet  pharmacy,  is 
expected  to  be  on  the  statute  book  in 
April.  The  European  Parliament  is  also 
debating  draft  e-commerce  legislation 
that  it  was  keen  to  have  on  the  statute 
book  by  the  end  of  the  year 
Electing  the  president  The  Council 
approved  a  new  mechanism  for  the 
election  of  the  Society's  president, 
vice-president  aiul  treasurer  It  was 
agreed  that  am  member  of  (;ouncil 
should  be  able  to  put  themselves  for- 
ward for  election  to  any  of  the  three 
posts,  doing  away  with  the  need  for  a 
nominator  and  seconder.  All  candi- 
dates for  the  presidency  will  have  to 
produce  a  l,()0()-word  address  show- 


All  the  fun  of  the  fair  at  Kings  College 


The  pharmacy  department  at  King's 
(College  London  resumed  its  annual 
Pre-registration  Student  Recruitment 
Fair  for  its  hopeful  third  year  pharma- 
cy students  after  a  year's  absence 
brought  on  by  the  switch  from  a  three- 


year  to  a  four-year  degree. 

Around  100  students  queued  up 
well  before  the  official  opening  time 
to  see  representatives  from  nine  com- 
munity pharmacy  multiples  and  sever- 
al hospitals. 


Pictured  wilh  the  Chemist  &  Drtiggisl /Kind's  teacher 
practitioner  Fawz  Farhan  ( fourth  Ironi  right),  who  helped 
organise  the  show  with  community  pharmacy  lecturer  Alan 
Nathan,  are  (1-r)  Kirit  Patel  of  the  Day-Lewis  Group,  Nanette 
Kerr  of  Safeway,  Sheila  Chantler  of  Sainsbury,  Roger  Cotton 
of  Moss  Chemists,  Liam  Stapleton  of  Superdrug,  Anil  Mangla 
(pre-reg  student)  of  Tesco  and  Alice  Ward,  pre-registration 
pharmacist  facilitator  at  Guy's  and  St  Thomas'  Hospital  Trust 


ing  their  suitability  for  the  post  and 
setting  out  their  policies.  These  would 
be  distributed  to  (x)uncil  members 
with  data  about  candidates  previous 
performance  as  Council  members,  and 
would  be  put  in  the  public  domain 
after  the  election.  It  was  also  agreed 
that  job  specifications  should  be  pub- 
lished for  each  of  the  officers' roles. 
Emergency  contraception  The  Society  is 
looking  at  what  support  the  profes- 
sion may  need  if  a  Pharmacy-only 
emergency  contraception  product 
comes  onto  the  market 
Council  expenses  and  attendiince  fees 
The  (Council  has  referred  back  for  fur- 
ther consideration  and  ad\'ice  a  docu- 
ment setting  out  draft  new  arrange- 
ments for  the  reimbursement  of 
expenses  and  the  pa\'ment  of  atten- 
dance fees  for  Council  members.  This 
is  due  to  concern  about  the  lack  of  any 
facility  for  reimbursement  of  locum 
expenses  incurred  by  proprietor  phar- 
macists who  served  on  the  Council. 
Agriculture  and  Veterinar)  Pliannacists 
Group  It  is  to  drop  the  word 
Agriculture  from  its  title,  becoming  the 
Veterinary  Pharmacists  Group. 
Futures  A  task  group,  chaired  b\ 
Professor  Clare  Mackie,  will  be  set  up 
to  look  at  futures  and  how  to  deal  with 
them. 

Committees     membership  selection 

Changes  to  the  selection  procedure 
for  the  chairmen  and  members  of 
(Council  committees  and  working  par- 
tics  have  been  approved.  A  selection 
panel  consisting  of  the  officers,  with  a 
Privy  Council  nominee  as  external 
assessor,  will  propose  the  membership 
and  chairmanship  of  committees.  The 
post  of  deputy  chairman  will  be  intro- 
duced as  will  job  and  person  specifica- 
tions for  each  committee  chairman, 
Pre-registration  training  The  Council 
has  approved  a  proposal  for  a  flexible 
ap]iroach  to  shared  pre-registration 
training  to  meet  the  new  performance 
standards.  Last  year,  it  provisionalh 
decided  that  trainees  should  spend  a 
period  of  six  weeks  during  their  pre- 
registration  training  in  a  second  sector 
of  practice.  The  Pre-registration 
Advisory  Group  is  drawing  up  guide- 
lines for  the  secondary  periods,  which 
will  be  a\  ailable  from  the  late  spring. 
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Topical  Reflections 


Keeping  track  of 
CDs  --  more 
accountability 
needed 


HOSPITAL  REPORT 


Ixtra  funding  or 
lie  in  the  sky? 

I  the  NHS  is  going  to  have  an  extra  il  2 
llion  o\'cr  the  next  few  years  to  bring 
K.  health  spending  tip  to  Etiropean  ie\-- 
s?  Or  so  Mr  Blair  has  said,  hiereased 
nding  is  always  weleome  and  those 
ho  think  the  NHS  has  been  iindcr- 
nded  for  years  will  feel  vindicated. 
Btit  will  pharmacy  rate  a  mention,  or 
ill  it  be  more  doctors,  nurses  and  beils 
iistial''  Will  there  be  a  big  push  to 
■Qve  that  the  nionc}'  is  being  spent 
isely  and  heliiing  to  redtice  waiting 
ts?  Waiting  lists  are  useful  indicators  of 
)w  quickly  patients  are  seen,  diag- 
)sed,  treated  and  discharged.  Shouldn't 
ey  be  kept  as  short  as  possible? 
Decisions  have  to  be  made  on  the 
iportance  and  relevance  of  waiting 
it  times.  For  example,  if  a  patient  has 
condition  where  clinical  evidence 
IS  shown  that  as  long  as  treatment  is 
irtcd  within  three  months  of  diagno- 
>  there  is  no  difference  to  the  out- 
mie,  should  there  be  a  major  drive  to 
duce  the  waiting  hst  to  two  weeks? 
If  the  alternative  is  that  another  area 
the  hospital  gets  new  equipment  that 
lows  more  effective  treatment  of  its 
itients.shouldn't  this  be  given  priority' 
Last  year  some  extra  money  was 
ade  available  to  reduce  waiting  lists, 
i  far  as  1  am  aware,  uk  )st  ( )f  it  was  tiseel 
hmd  extra  theatre  se.s.sions  and  over- 


Studies  have  shown 
hat  pharmacists  are 
}etter  at  taking 
Medication  histories! 


lie  for  surgeons  and  nursing  staff 
icre  was  no  extra  funding  for  any  of 
le  underpinning  services  such  as  phar- 
acypath  labs  and  radiology 

We  were  all  supposed  to  take  the  extra 
orkload  in  our  stride.  But  what  if  some 
'the  funding  was  used  to  improve  phar- 
acy  services?  What  effect  would  there 
ive  been  on  wards  receiving  a  limited 
■rvice  if  they  received  an  increased 
vel  of  pharmacy  involvement? 

Studies  have  shown  that  pharma- 
sts  are  better  at  taking  medication 
istories  when  patients  are  admitted, 
ore  involvement  in  the  admission 
id  discharge  processes  could  pay  div- 
lends,  and  release  time  for  medical 
aff  to  carry  out  other  duties.The  di,s- 
large  procedure  would  be  smoother, 
ith  a  reduction  in  the  amount  of  time 
'asted  by  pharmacists  anti  nurses. 

1  hope  that  some  of  this  might  come 
)  fruition, btit  1  won  t  hold  my  breath! 
(iiitiibiik'd  by  a  senior  bospiUil 
barniacist 


The  Harold  Shipman  case  has  not  only 
sounded  the  self-regulatory  alarm 
bells  of  all  the  health  professions,  but 
it  has  also  made  me  think  about  the 
procedures  that  presently  govern  the 
supply  and  return  of  (jintrolled 
Drtigs. 

I  have  never  had  a  problem  with 
supply  since,  with  the  odd  exception, 
almost  all  the  CDs  1  dispense  are  for 
patients  of  known  (iPs  and  for 
patients  who  have  medical  histories 
that  1  am  already  familiar  with. 

I  would  view  with  professional 
caution  any  prescription  from  an 
unknown  (iRand  rarely  receive  one. 

However,  the  rettu-n  of  no  longer 
needed' Controlled  Drugs  is  a 
haphazard  process  without  any 
rules  or  guidance  and  controls  need 
to  be  tightened.  I  regularly  take  back 
for  disposal  drugs  which  arc  no 
longer  needed, but  these  rarely 
include  (n)s.  I  have  to  assume  that 
ni.iny  unwanted  CDs  are  disposed  of 
by  other  means. 

CDs  may  legally  be  disposed  of  in 
the  household  refiKse  by  the  patient 
or  their  family,  but  if  returned  to  the 
pharmacy  or  doctor  they  must  be 
rendered  unfit  for  u.se  before  being 
destroyed.  However,  all  these 
arrangements  are  based  on  a  high 
degree  of  trust  in  the  integrity  of  the 
possessor  that  is  not  mirrored  by  the 
degree  of  regulation  that  presently 
governs  supply. 

I  can  understand  that  destruction 
cannot  be  easily  regulated,  but 
presently  there  is  no  attempt  at 
control.  If  the  professions  do  not  start 
to  put  their  own  house  in  order  the\' 
run  the  risk  of  being  subject  to  some 
far  more  Draconian  measures 
following  the  inquiry  into  the  Harold 
Shipman  case. 

An  easily  introduced  measure 
would  be  an  ethical  requirement  for 
the  label  on  all  dispensed  (^Ds  to 
include  the  statement  that  any  that 
are  unused  .should  be  returned  only  to 
a  pharmac\.AII  pharmacies  shotild  be 
required  to  record  all  such  returns 
with  as  much  detail  as  possible  and 
then  allowed  to  destroy  the  drugs  in 
the  normal  way. 


Doctors  should  be  required 
to  pass  on  to  the  pharmacy  for 
destruction  all  CDs  returned  to 
them,  with  records  again  being  kept 
by  the  pharmacy. These  simple 
measures  are  not  foolproof  but 
would  be  a  substantial  improvement 
on  the  iiresent  unsatisfactory 
sitiiati(m. 

When  will  CPs 
learn  to 
communicate? 

1  recently  had  my  annual  stock 
check  and  the  stocktakers 
commented  on  my  high  stocks  of 
insulin  compared  to  last  year. When  I 
looked  at  the  figures  I  was  astounded: 
a  100  per  cent  rise  in  insulin  value  in 
one  \'ear  is  bad  business,  and  the  main 
culprit  is  my  increasing  use  of  3ml 
cartridges. 

In  my  fridge  I  now  have  10ml  vials, 
1 ,5ml  cartridges  and  3ml  cartridges. 
All  these  are  kept  to  satisfy  the 
requirements  of  regular  customers, 
but  when  the  transfer  from  vial  to 
cartridge,  or  from  1  .Sml  to  3ml  is 
made,  1  am  the  last  to  know. 

The  3ml  pens  are  more 
convenient  for  the  patient  and 
cost  the  doctor  nothing  to 
prescribe,  but  the  changeover 


could  potentially  cost  me  a 
fortune. 

My  patients  expect  me  to  keep 
their  insulin  in  stock,  but  I  have 
no  recourse  to  any  return  mechanism 
for  insulin  that  is  no  longer  in 
demand.  Fridge  lines  cannot  be 
returned  and  out-of-favour,  out-of-date 
insulin  can  soon  become  a  costly 
reality. 

I  know  that  the  problem 
of  dead  stock  in  pharmacies, 
caused  by  changing  prescribing 
habits,  has  never  been  the 
concern  of  the  prescriber,  but 
with  tight  drug  budgets  doctors 
.should  start  to  shoulder  more 
responsibility. 

In  the  case  of  insulin  changes,  a 
simple  letter  from  the  prescriber, 
to  be  given  by  the  patient  to  their 
local  pharmacy  notifying  the  change 
from  the  next  prescription,  would 
qiiicklv  solve  the  problem  and  this  is 
all  1  ask. 

But  I  never  expect  to  see  it!  The 
lines  of  communication  between 
medicine  and  pharmacy  seem  as 
stretched  as  ever.  And  the  issue  of 
insulin  pens  is  but  one  example  of  a 
general  malaise. 

Changes  in  therapies,  wound 
management  and  treatment  period 
policies  are  never  discussed  with 
me  because  I  am  still  only  seen 
as  a  supply  professional  whose 
problems  are  irrelevant. That  we 
share  care  responsibilities  has 
still  not  entered  the  equation. 
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pharmacists'  IT 
needs 

Research  into  pharmacists' use  of  infor- 
mation technology  has  identified  a  set 
of  needs,  which  siioiild  lie  addressed, 
for  IT  benefits  to  be  realfsed. 

IT  should  specifically  support  phar- 
macists across  a  wide  range  of  public 
health  fiinctions,  while  balancing  the 
demands  of  everyday  pharmac)'  prac- 
tice, says  the  report.  "Computerised 
databases  may  require  more  develop- 
ments of  the  human-computer  inter- 
face before  they  will  be  widely  used." 

Similarh,  I  T  suppliers  and  mainte- 
nance support  providers  must  offer  a 
consistent,  high  level  of  service  as 
technical  problems  discourage  use. 
The  report  also  calls  for  more  training 
and  c(jntijiued  awareness  of  develop- 
ments in  relation  to  the  internet. 

The  report  is  based  on  an  evaluation 
project  looking  at  the  use  of  IT  in  com- 
munity pharmac}'.  This  was  based  on 
the  winning  submission  in  the  Royal 
Pharmaceutical  Societ\  's  IWS  millen- 
nium competition.  T'leven  community 
pharmacists  were  given  hardware  and 
software  to  pursue  their  own  profes- 
sional goals,"  says  the  Societ)'."The  eval- 
uation revealed  that  IT  can  overcome 
problems  of  isolation,  improve  an\ 
perceived  lack  of  clinical  knowledge, 
and  boost  .self  confidence.  It  also 
seems  to  allow  them  to  offer  a  better 
service  to  patients." 

Participants  agreed  that  their  clini- 
cal knowledge  had  increased.  The  IT 
also  supported  local  projects  such  as 
taking  part  in  a  local  community 
health  promotion  scheme. 

Tanna's  mayoral 
campaign  setback 

Ashwin  Tanna  has  received  a  possible 
setback  in  his  campaign  to  be  Mayor  of 
London. 

Mr  Tanna  may  have  to  collect  some 
of  his  330  nominations  again  if  it  is 
decided  that  his  nomination  forms  do 
not  meet  the  required  standards.As  the 
official  forms  have  not  yet  been 
released,  Mr  Tanna  had  to  design  his 
own  in  order  to  collect  signatures  in 
time  for  the  election.  It  took  almost  ten 
weeks  to  collect  the  necessary  signa- 
tures, but  Mr  Tanna  pointed  out  that 
other  candidates  will  have  assistance  in 
tile  process,  and  part)'  candidates  are 
not  required  to  collect  nominations 

Electoral  role  numbers  are  required 
for  nominations,  but  these  are  not  avail- 
able until  I'ebruan'  16.  .Mr  Tanna  was 
also  not  aware  that  signatories  names 
must  be  in  capital  letters.  He  has  written 
to  the  returning  officer,  who  is  currently 
on  iioliday,  to  clarify  the  situation. 


Woman  loses 
condom'  case 

A  woman  who  claimed  that  she 
became  pregnant  because  of  a  faulty 
condom  has  lost  her  £120,000  claim 
for  damages  against  LRC  Products  Ltd 
(Cc-Z)  January  29,  p8). 

In  the  first  case  of  damages  being 
sought  over  the  failure  of  a  contracep- 
tive, the  judge  ruled  that  Marian 
Richardson  had  not  established  liabili- 
ty and  therefore  was  not  entitled  to 
any  compensation.  iMrs  Richardson 
had  claimed  that  the  condom  was 
damaged  by  ozone  during  its  manufac- 
ture.The  judge  said:  T  am  satisfied  the 
correct  conclusion  on  the  whole  of 
the  evidence  is  the  likelihood  is  |that| 
this  was  post-factory  damage." 

SSL  isstied  the  following  statement: 


'faulty 
against  LRC 

"We  are  delighted  with  the  (Court's 
decision.  Customers  should  be  rea,s- 
sured  that  we  remain  committed  to 
stringent  quality  monitoring  proce- 
dures so  that  we  continue  to  manufac- 
ture products  to  the  highest  possible 
standard." 

The  judge  said:  "Users' expectation 
is  that  a  condom  will  not  fail,  though 
no  claim  is  made  by  the  defendants 
that  one  will  never  fail. And  no-one  has 
ever  supposed  that  any  method  of  con- 
traception intended  to  defeat  nature 
will  be  100  per  cent  effective."  He 
argued  that  the  fracture  in  the  condom 
did  not  prove  that  it  was  defective. 

Mrs  Richardson's  solicitor  said  they 
were  considering  an  appeal. 


Attack  on  sugar  in  baby  biscuits 


The  food  (;ommissi()n,  a  consumer 
group  campaigning  for  healthier  food, 
has  called  for  tighter  limits  on  the 
amount  of  sugar  allowed  in  baby 
foods. 

The  (;ommission  says  some  biscuits 
designed  for  babies  and  todtllers  are 
.sweeter  than  jam  tarts  and  doiighnuts.A 
survey  found  50  per  cent  sugar  in 
Nestle  s  Fruit  Stick  and  37  per  cent  in 
Boots  Teddy  Bear  biscuits,  compared 
with  36  per  cent  in  a  jam  tart.  Farley's 
rusks  (29  per  cent)  contained  more 
sugar  than  a  chocolate  digestive  (27  per 
cent)  and  Farley's  reduced  sugar  prod- 
ucts ( 2 1  per  cent)  had  more  sugar  than 
a  jam  doughnut.  C^nly  five  out  of  the  22 
products  were  virtually  sugar-free. 

A  report  in  the  commission's  Food 
magazine  says  that  sweet  biscuits  are 
one  of  the  main  causes  of  tooth  decay 
in  infants,  with  1 1  per  cent  of  frequent 
biscuit  eaters  getting  tooth  damage 
before  they  are  30  months  old  com- 
pared with  1  per  cent  who  eat  biscuits 


less  than  once  a  da).  More  than  twice  as 
many  two-year-olds  eat  biscuits  dail)'  as 
drink  sweetened  juices  or  fruit  drinks. 

Dr  Nigel  Dickie,  nutritional  consul- 
tant to  Heinz,  .said  the  report  was 'nutri- 
tional nonsense "  as  rusks  formed  just  a 
part  of  the  weaning  diet.  Research  had 
shown  that  even  breast  milk  could 
cause  tooth  decay  if  mothers  left  the 
babies  on  the  breast  all  night. 

"It  is  much  better  for  a  mother  to 
give  a  baby  a  rusk  than  a  chocolate 
digestive  which  has  a  high  tat  and  salt 
content,"  he  told  C&D.  Sugar  is  essen- 
tial to  give  the  rusks  an  open  texture 
and  to  help  them  dissolve  easily  in 
water  or  milk.  Reducing  the  sugar  any 
further  would  make  the  rusks  more 
like  dog  biscuits  and  would  increase 
the  risk  of  choking. 

Nestle  said  that  I'ruit  Stick  was 
designed  to  encourage  toddlers  to 
enjoy  more  fruit  in  their  diet.  Over  98 
per  cent  of  its  sugar  occurs  naturall)  in 
the  fruit. 


John  Bell  &  Croyden  in  London's  West  End  is  hosting  a 
Heart  Week  from  February  14-19.  Visitors  to  the  pharmacy 
will  have  access  to  information  on  heart  disease,  with 
trained  staff  on  hand  to  offer  advice.  Representatives  from 
the  British  Cardiac  Patients'  Association  will  talk  about 
healthier  lifestyles.  Demonstrations  will  include  the 
Healthyheart  Lifestyle  Check,  which  uses  computer 
technology  to  analyse  cholesterol  and  blood  pressure 
measurements  and  to  assess  the  risk  of  heart  disease.  The 
check  is  also  available  at  15  Lloydspharmacy  stores 


NICOTINELL®  FRUIT  &  MINT,  2mg  & 

All  contain  nicotine.  Presentations:  N 

chewing  gum  containing  2mg  and 
nicotine,  in  fruit  and  mint  f 
Indications:  Treolment  of  nicotine  depen 
OS  an  aid  to  smoking  cessation.  Dosag^ 
Administration:  Stop  smoking  com 
when  starting  treatment.  The  4mg 
particularly  suitable  when  severe  with 
symptoms  are  experienced.  One  pi( 
gum  to  be  chewed  when  the  user  fei 
urge  to  smoke.  Normolly,  8-12  pieces  p 
up  to  a  maximum  of  25  pieces  of  2m 
per  day  or  1  5  pieces  of  4mg  gum  per  da 
3  months,  the  user  should  gradually  cu 
the  number  of  pieces  chewed.  Avoii 
drinks  15  minutes  before  chewing  Ih 
Contro-indications:  Non  smokers,  oco 
smokers,  children  under  18  years, 
smoking,  Nicotinell  is  contra-indicated 
acute  myocardial  infarction,  unstable  or 
ing  angina  pectoris,  severe  cardiac  arrh 
recent  cerebrovascular  accident,  pregno 
breast  feeding.  Precautions:  Hyperti 
stable  angina  pectoris,  cerebrovascular 
occlusive  peripheral  arlenol  disease, 
failure,  hyperthyroidism,  diabetes  mellitui 
or  hepatic  impairment,  peptic  ulcer  or 
irritation.  Keep  out  of  the  reach  of  childre 
times.  Side  Effects:  Smoking  cessation 
many  withdrawal  symptoms.  Events  whi 
be  related  to  smoking  cessation  include  he 
sleep  disturbances  and  gastro-int 
disturbances.  May  cause  throat  irr 
hiccuping,  minor  indigestion  or  hea 
Interactions:  Smoking  may  mcreo 
metabolism  of  some  medicines.  The  do; 
these  medicines  may  require  re-tailor 
smoking  cessation  Legal  Category:  R 
Price  and  Licence  Nos:  Nicotine 
2mg  (PL  0030/0110)  and  Nicotinel 
2mg  (PL  0030/0112)  in  packs  of  12 
pocks  of  48  £8.99  and  packs  of  96  f 
Nicotinell  Fruit  4mg  (PL  0030/01  ' 
Nicotinell  Mint  4mg  (PL  0030/01  HI  n 
of  12  £2.75,  pocks  of  48  £9 
pocks  of  96  £17.99.  PL  Holder:  ' 
Consumer  ffeolth,  Horsham,  RH12  5Ali 
of  Preparation:  August  1999.  Soun 
Nielson  May/June  1999. 
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TO  RECOMMENP  THE  SUGAR-FREE  GUM 
THAT  SUPPORTS  PHARMACY 

Nicotinell  is  the  fastest  growing  brand  within  the  gum  market. 

« 

Taste  preferred  by  7  out  of  10  committed  quitters. 

• 

Nicotinell  is  dedicated  to  continue  the  growth  of  the 
pharmacy  smoking  cessation  market. 
• 

£5  million  heavyweight  advertising  campaign. 

Nicotinell 

Stop  Smoking  Programme 


Helps  your  customers  set  themselves  free  from  smoking 


For  further  information  contact 
Novartis  Consumer  Health  on  01403  323953 
www.iBicotinell.eo.uk 


(i 


Legal  category:  E 


'NRT  should  be  on  the  NHS' 


Society  needs  to  recognise  that  nico- 
tine is  a  powerfully  addictive  drug  and 
needs  to  do  more  to  help  people  give 
up  smoking,  says  a  Royal  College  of 
Physicians  report. 

The  report.  Nicotine  addiction  in 
Britain,'  calls  for  a  new  approach  to 
nicotine  addiction,  including  regulato- 
ry controls  (jn  cigarettes  as  drug  deliv- 
ery devices.  Doctors  should  acknowl- 
edge nicotine  addiction  as  a  major 
medical  priority  in  the  same  way  they 
would  treat  dependence  on  alcohol  or 
illicit  drugs,  and  nicotine  replacement 
therapy  should  be  available  to  all 
smokers  on  NHS  prescription. 

Speaking  at  a  press  conference  on 
Tuesday,  the  chairman  of  the  R(;P's 
tobacco  advisory  group,  John  Britton, 
said  that  if  nicotine  addiction  was  to 
be  treated  as  a  medical  problem,  NRT 
should  be  provided  in  the  same  way  as 
other  medicines.  NRT  represented  a 


IN  BRIEF 


New  strength  Prograf 
Immunosuppressant  Prograf 
(tacrolimus)  now  comes  in  a  new 
0.5mg  strength  capsule  in  addition 
fo  the  existing  Img  and  5mg 
strength  capsules.  The  basic  NHS 
price  of  Prograf  0.5mg  Is  £71 .56  for 
50  capsules. 

Fujisawa  Ltd.  Tel:  020  8840  9520. 

Easigrip  available  on  the  NHS 
Most  of  the  Easigrip  range  of  elasti- 
cated tubular  bandages  Is  now  avail- 
able on  the  NHS.  The  bandages, 
which  support  weak  joints,  sprains 
and  strains,  come  In  a  variety  of 
widths  and  lengths  to  fit  different 
parts  of  the  body.  Sizes  B  to  G  In 
0.5m  and  Im  lengths  have  been 
Included  In  the  Drug  Tariff. 
Easigrip  Ltd.  Tel:  01926  497108. 

Medicinal  cannabis  web  site 
The  UK  Medicinal  Cannabis  Project 
has  launched  a  web  site,  www.med- 
icinal-cannabis.org.  for  those  Inter- 
ested in  or  involved  in  the  potential 
uses  of  cannabis  as  a  medicine.  The 
site  also  has  details  of  the  work  of 
GW  Pharmaceuticals,  the  company 
licensed  by  the  Home  Office  fo  con- 
duct clinical  trials  into  the  medicinal 
properties  of  cannabis. 


large  investment  to  poorer  people 
who  were  the  most  likely  to  smoke. 

Christine  Godfrey,  professor  of 
health  economics.  University  of  York, 
said  treatment  of  nicotine  addiction 
was  one  of  the  most  cost-effective 
actions  the  NHS  could  take.  Treating 
smoking-related  diseases  in  adults  cost 
£1.4-1.S  billion  a  year  and  possibly 
£-tl()m  in  treating  the  effects  of  pas- 
sive smoking  on  children.  The  cost  to 
society  of  smoking  cessation  interven- 
tions ranged  from  £2 1 2  per  year  of  life 
saved  (for  brief  advice  alone)  to  £873 
jier  year  saved  (using  a  specialist  ser- 
vice with  advice,  self-help  and  NRT). 
These  figures  compared  favourably 
with  the  £.,^S,()(I()-£151,()(J()  cost  per 
life  \  ear  gained  from  statins. 

The  tax  revenue  from  cigarettes  had 
fallen  in  importance  to  the  Gov- 
ernment, said  Professor  Godfrey,  and 
although  there  would  be  job  los.ses  in 


SCRIPT  SPECIALS 


Lev()nelle-2,  the  new  oral  progestogen- 
onh'  emergency  contraceptive  from 
Schering  Health  Care,  is  set  to  super- 
sede the  company's  mainstay  emer- 
gency contraceptive  P(;4, 

Speaking  at  the  launch  last  week 
{C&D  February  5,  plO),  Dr  Diana 
Mansour,  consultant  in  community 
gynaecology  and  reproductive  health- 
care, said  Levonelle-2  (Icvonorgestrel 
y^Omcg)  had  a  number  of  advantages 
over  P(;4  (ethinyloestradiol  5()mcg, 
Icvonorgestrel  ().2Smg)  in  terms  of 
reliabilit}'  and  tolerability,  and  it 
would  be  inappropriate  to  deny  it  to 
women.  Although  there  is  a  cost  dif- 
ference (£5  for  Levonelle-2  and  £1. 60 
for  PC4),  this  would  have  to  be 
weighed  against  the  cost  to  the  NHS 
of  jM-egnancy. 

Dr  Peter  Longthorne,  medical  direc- 
tor at  Schering,  said  Levonelle-2  will 
eventually  replace  PC4,  which  will 
remain  available,  however,  in  the 
immediate  hiture. 

A  study  of  nearh  2,000  women  has 
shown  the  progestogen-only  regimen 
to  prevent  85  per  cent  of  expected 
pregnancies  compared  to  57  per  cent 
with  PC4.  The  crude  pregnancy  rate 
for  Levonelle-2  was  1.1  per  cent  com- 
pared to  3  2  per  cent  with  PC4.The 
decrease  in  eftfcacy  over  time  was  also 


the  tobacco  industry  when  people 
gave  up  smoking,  these  would  be  off- 
set by  the  creation  of  new  jobs  as  peo- 
ple spent  their  cigarette  money  on 
other  things. 

Ann  McNeill,  Health  Development 
Agency,  said  all  NRT  should  be  on  gen- 
eral sale  as  it  was  wrong  for  cigarettes 
to  be  freeh'  a\  ailable  while  help  in  giv- 
ing up  was  not.  Although  the  report 
did  not  highlight  the  part  pharmacists 
could  play  in  smoking  cessation,  she 
told  C&D  there  was  no  intention  to 
denigrate  their  "huge"  role.  Even  if  NRT 
became  (iSL,  pharmacists  would  still 
be  able  to  offer  tailored  support  sys- 
tems. 

Some  non-nicotine  medications  had 
shown  promise  in  treating  nicotine 
addiction,  she  said,  particularly  the 
antidepressant  bupropion,  which  was 
likely  to  be  licensed  soon  for  this  indi- 
cation in  the  UK. 


less  for  Levonellc-2  compared  to  PC4 
but  the  message  is  still  for  women  to 
take  oral  emergenc\"  contraception  as 
soon  as  possible  after  intercourse. 

Side  effects  were  also  less  severe 
with  the  new  emergency  contracep- 
tive because  of  the  absence  of  oestro- 
gen: 20  per  cent  experienced  nausea 
compared  to  50  per  cent  with  PC4;  12 
per  cent  experienced  vomiting  against 
18  per  cent  with  PC4.  Dr  Mansour  also 
believes  the  new  emergency  contra- 
ceptive will  increase  accessibility  of 
oral  contraceptives  to  women  with 
cardiovascular  complications  whok 
doctors  were  reluctant  to  prescribe 
them  oestrogen. 

Because  of  its  safety  profile  and  the 
need  for  greater  accessibility  to  emer- 
gency contraception,  Schering  Health 
Care  has  applied  to  the  Medicines 
Control  Agenc}'  to  have  Le\'onelle-2 
deregulated.  Speaking  at  an  All  Party 
Pharmacy  Group  meeting  on  emer- 
gency contraception,  Dr  Longthorne 
said:"We  ha\e  put  in  for  a  change  from 
POM  to  PThis  will  take  about  a  year 
which  will  give  us  an  opportunity  to 
see  how  the  drug  performs  in  the  mar- 
ket place."  He  stressed  that  it  was  for 
emergency'  use.  "We  should  not  be 
encouraging  people  to  take  it  on  a  reg- 
ular basis,"  he  adtled. 


Prognosis  of 
breast  tumours 
unaffected  by  HRT 

Breast  timiours  that  develop  in 
women  on  hormone  replacement 
therapy  have  similar  prognostic  fea- 
tures to  those  appearing  in  women 
who  have  never  used  HRT,  say 
researchers  in  Glasgow. 

This  finding  is  contrary  to  earlier 
studies  which  have  suggested  that 
breast  cancer  tumours,  which  develop 
in  women  on  HRT,  display  favourable 
pathological  features. 

The  latest  study,  published  in  last 
week's  BMJ.  compared  pathological 
features  of  tumours  in  1,113  women 
who  had  either  a  screen-detected 
breast  cancer  or  had  developed  cancer 
in  between  screens.The  authors  found 
15  per  cent  of  the  sample  had  been 
using  HRT  at  the  time  the  tumour 
developed.  However,  they  found  no 
difference  in  the  type,  size  or  grade  of 
timiour  between  the  two  groups. 


'Watchful  waiting' 
for  otitis  media 

The  benefits  of  antibiotics  in  infants 
with  middle  ear  infections  (otitis 
media)  are  not  significant  enough  to 
justif\'  doctors  prescribing  them  at  the 
first  visit.  Instead,  Dutch  researchers 
are  advocating  "watchful  waiting'. 

In  a  primary  care  based  study  pub- 
lished in  the  BMJ.  2-iO  children  aged 
six  months  to  two  \'ears  with  diag- 
nosed acute  otitis  media  were  ran- 
domised to  receive  either  amoxycillin 
or  placebo.  The  main  outcomes  mea- 
sured were  persistent  s)'mptoms  at  I 
day  four  and  duration  of  fever  and  pain 
or  crying  or  both;  otoscopy  at  days 
four  and  1 1 ;  and  use  of  analgesics. 

Children  in  the  ai^ioxycillin  group 
were  less  likely  than  the  placebo 
group  to  have  persistent  s\  niptoms  at 
day  four  At  day  1 1 ,  no  significant  dif- 
ferences in  symptoms  and  otoscop}'  ; 
results  were  seen.  Amox)'cillin  short- 
ened the  duration  of  fever  by  only  one  ■  f 
day  and  no  significant  difference  was  ' 
observed  in  duration  of  \xm  or  crying 
between  the  two  groups. 

The  authors  conclude  that  seven  to 
eight  children  with  ;icute  otitis  media 
would  need  to  be  treated  with  amox\  -  i 
cillin  to  improve  outcome  ;it  da\"  four  j  || 
in  one  child.  This  small  impro\'ement  " 
does  not  justif\-  prescribing  antibiotics 
to  every  child  -  watchftil  waiting  after  | 
;i  first  visit  is  more  appropriate. 


levonelle-2  to  supersede  PC4 
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Diabetes? 

Take  a  new  look  at 

Your  profit 


potential 

Look  at  what  the  new  Glucotrend'  2  can  do  for  your  profits. 
Glucotrend"  is  already  the  best  selling  blood  glucose  testing 
meter  in  pharmacy,  outselling  its  nearest  rival  by  a  massive  9:1J 

Now  it's  even  better.  The  UK's  No.1  meter  has  a  stylish  new 
design  and  extra  features.  So  you  can  look  forward  to  even 
bigger  sales  -  and  bigger  profits. 

•  Huge  £8.87  profit  on  every  Glucotrend  "2  meter 

•  Superb  market  potential,  every  month  over  1 5,000 
blood  glucose  meters  are  sold  in  pharmacy' 

»   Massive  consumer  launch  -  national  advertising  in 
Balance,  Reader's  Digest,  the  Daily  Mail  and  the  Daily 
Telegraph  will  generate  interest  and  sales 

•  Unrivalled  on-going  support  from  Roche  Diagnostics  with 
eye-catching  P.O.S.  for  high  impact  in  your  pharmacy 

Don't  miss  out,  stock  up  now.  For  further  details  contact 
your  local  Roche  Representative  or  call  0800  701000. 


1  Source:  Nielsen  J/A  1999 


Glucotrend 

Soft  Test  System 


METER  AND  FINGER  PRICKER 


Dreemon  with  Peach  Pharmaceuticals 


Drccmon    a  new  range  of  di|ihcnliydniniinc 
products  from  Peach  Pliarniaceiiticals. 

Dreemon  is  formulated  for  temporary  sleeping 
problems  and  comes  as  tablets  and  syrup.  Each 
Dreemon  tablet  contains  diphenhydramine 
In  drociiloridc  25mg  and  retails  at  Jt.2.2S  for  20 
tablets  (outer  of  12  packs,£15.36  trade).The 
svrup  contains  diphenhydramine  hydrociiloridc 
l()mg/5ml  and  comes  in  ISOml  bottles  retailing 
at  £^.49  (outer  of  1 2,  trade  £23.88). 

Dreemon  will  be  promoted  by  its  regional  sales 
force  and  through  n.itional  advertising  from 
March  1  .The  products  will  be  available  from  AAIl. 
Peacli  Pharmaceuticals. 
Tel:  01202  666626. 


A  new  approach  to  dental  flossing 


(ilide  Products  is  launching  a  new 
combination  of  its  dlide  floss,  with  a 
built  in  threading  device  for  people 
who  have  difficulty  in  sliding  floss 
between  their  teeth 

(ilide  Threader  Floss  has  already 
been  on  trial  in  dentists  and  is  now 
being  introduced  into  pharmacies. 


le  product  offers  a  'needle  and 
thread' approach  to  flossing,  suitable 
for  people  with  bridges,  braces  or 
implants. 

The  tloss  is  individually  wrapped 
(rsp  £4.99  for  a  box  of3()). 
Glide  Products. 
Tel:  0800  660044. 


Cough,  cold  &  flu 
FORE 


Information  updated  weekly  by  SDI 

With  the  incidence  of  respiratory  illness  falling  again  this  week  the  TK  moves  to 
Advisory  status  after  eight  weeks  on  Alert.  Only  Manchester  and  Norwich  are  still  on 
Alert  status  with  a  high  risk  of  respiratory  illness.  All  other  centres  have  .seen  a  drop 
in  incidence  index  that  puts  them  on  Advisor)'  status.  Bristol,  in  particular  has  almost 
returned  to  baseline  le\els  and,  along  w  ith  London  and  Newcastle,  is  a  low  risk  area. 
Although  relatively  few  people  are  suflering  ,s\  m]itoms  of  fever  and  body  aches, 
coughs  arc  still  common. 

For  more  information  contact  your  Warner-Lambert  representative. 


>  'f  ^  *  ^      ^  ^  ^  ^       -f  -t        »  c  V*  ^       .?  -. 

SPONSORED  BY 


MARKET  STATUS 


ADVISORY 


Taking  the  pain  out  of 
blood  glucose  testing 


Roche  Diagnostics  is  launching  a 
new  blood  glucose  testing  ,system  as 
a  direct  replacement  for  its 
(ilucotrend  system. 

The  Glucotrend  2  Soft  Test 
System  is  designed  for 
virtually  pain-free 
testing  and 
comprises  the  new 
Glucotrend  2 
meter  and 
Softelix  2 
finger 
pricker 

The 
Softelix  2 
finger  pricker 
uses  thinner  lancets 
and  features  an  1 1-stage  depth 
adjustment  range  and  greater 
linear  control  to  minimise  pain  and 
tissue  damage  during  and  after  skin 
piercing. 

The  Glucotrend  2  meter  requires 
a  minimal  blood  sample  (3 
microlitres)  and  offers  several  new 
features  including  a  date  and  time 
fiinction  and  an  expanded  125-test 
memory  to  help  patients  maintain 


an  accurate  record  of  their  testing 
time  and  results. 
The  silver  Glucotrend  2  Soft  Test 
System  is  designed  to  look  as 
stylish  as  possible  to  help 
people  with  diabetes  to 
test  as 
comfortably 
in  the 

workplace  or 
socially  as  they 
do  in  their  own 
home.lt  contains  a 
home  monitoring 
record  book  plus  a 
lifetime  guarantee  and 
free  batteries  for  life. 
PoS  material  for  pharmacies 
hides  money-off  vouchers, 
prescription  bag  inserts  and  posters 
explaining  how  to  use  the  system. 
The  promotion  is  being  supported 
by  an  advertising  campaign  in 
national  newspapers. 

The  system  is  available  to 
pharmacies  at  the  promotional  pric( 
of  £20  (rsp£29)  until  April  30. 
Roche  Diagnostics. 
0800  701000. 


New  tea  tree  oil  range  from  down  undei 


Ord  RiverTcaTree  Oil  Plantation  is 
launching  an  Australian  tea  tree  oil 
range  into  UK  pharmacies  on  March  1 

Ord  River  is  a  range  of  tea  tree  oil 
products  including  two  sizes  of  oil, 
shampoo,  conditioner,  hand  and  body 
lotion,  antiseptic  cream,  toothpaste 
and  soap. 

Suitable  for  people  with  delicate 
and  sensitive  skins,  the  products  are 
free  from  artificial  preservatives, 
fragrances  and  colours. 

PoS  material  for  pharmacies 
includes  shelf  strips,  leaflets,  posters, 
stands  and  window  displays. 

Around  £l()0,00()  will  be  spent  on 
a  women's  press  and  poster 
advertising  campaign  for  the  brand 
starting  in  late  spring. 

Retail  prices  range  fr()m£1.6S  for 
the  1 2Sg  soap  to  £^i.23  for  the  25ml 
oil.  Special  bonus  deals  will  be 
available  through  Trinity  Sales  & 


Marketing  from  March  I . 

The  company  plans  to  introduce 
sLx  additional  products  in  the  UK  lat 
this  year 

Ord  River  Tea  Tree  Oil  Plantatioi 
Ltd. 

Tel:  01962  734080. 
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NICORETTE 

Microtiib 


It  a 
stacks  up 
to  NQ1. 


NICQRETTE 

Contains  nicotine 

Where  there's  a  will,  there's  a  way. 


ette  smoking  cessation  products  abridged  prescribing 
[nation  Presentation:  Inhalator  Inhalation  cartridge  containing 
nicotine  for  oromticosal  use  via  a  mouthpiece,  Microtab 
ine  R-cyclodextrin  complex  I7.4mg,  equivalent  to  2mg 
ne.  Indications:  Inhalator  Nicotine  dependence  and  symptom 
in  smoking  cessation,  Microtab  Intended  to  help  smokers 
(vant  to  give  up  smoking  but  who  experience  diMiculty  in  doing 
iwing  to  their  dependence  on  nicotine.  Dosage  It 
nistration:  Inhalator  Adults  &  elderly  -  6  12  cartridges/day 
weeks.  Half  no  of  cartridges  m  weeks  9  &  10.  Stop  usage  in 
s  11  &  12.  Children  contraindicated  below  age  18  years. 
)tah.  Adults  b  Elderly  The  tablet  is  used  sub-lingually  with  a 
nmended  dose  of  one  tablet  per  hour  or,  for  heavy  smokers 
!  than  20  cigarettes  per  day),  two  tablets  per  hour.  Most 


smokers  reguire  8  12  or  16-24  tablets  per  day,  not  to  exceed 
40  tablets.  Duration  of  treatment  is  individual  but  between  3  &  6 
months  is  recommended.  The  nicotine  dose  should  be  gradually 
reduced  by  decreasing  the  total  number  of  tablets  used 
per  day.  Treatment  should  be  stopped  when  daily  consumption 
IS  down  to  one  or  two  tablets.  Children  -  Contraindicated  below 
age  18  years.  Precautions:  Inhalator  b  Microtab  Peptic  ulcer, 
Angina  pectoris.  Recent  myocardial  infarction.  Serious  cardiac 
arrythmias.  Systemic  hypertension.  Peripheral  vascular  disease. 
Diabetes  mellitus.  Hyperthyroidism,  Phaeochromocytoma, 
Hepatic,  Gastric  or  Renal  disease.  Contra-indications:  Inhalator  b 
Microtab  Pregnancy  &  Lactation.  Inhalator  Non  tobacco  users, 
intolerance  to  nicotine  or  menthol.  Special  Warnings:  Inhalator 
Cease  smoking  before  use.  Best  used  at  room  temperature 


Adverse  Effects:  Inhalator  fVlost  commonly  cough,  irritation  of 
nose,  throat  and  mouth,  gastro-intestinal  symptoms  or  anxiety. 
Microtab  Most  commonly  heartburn,  mouth  irritation,  hiccups, 
nausea,  dizziness,  unpleasant  taste,  headache,  sensation 
of  lump  in  throat  Pharmaceutical  Precautions:  Inhalator  b 
Microtab  Store  below  30"C  Legal  Category:  Inhalator  b 
Microtab  V  Package  Quantities  &  Cost  (all  trade  prices  correct 
at  time  of  printing)  Inhalator  6  pack  -  (£3.39),  42-pack  -  (£11.37) 
(PL0022/0163)  Microtab  30-pack  -  (£3.57),  105-pack  -  (£9.84) 
(PL0032/0239).  PL  Holders:  Pharmacia  Laboratories  Ltd.: 
Inhalator  Pharmacia  &  Up|ohn  Ltd  :  Microtab  For  further  information, 
contact  Pharmacia  &  Up|ohn  Ltd.,  Davy  Avenue,  Milton  Keynes, 
MK5  8PH  Tel.  01908  66 11  01  |^  Pharmacia 

Date  of  preparation:  November  1999.  &Upjohn 


mail  talk  as 
Braun  raises  tlie 
lieat  in  tlie  liair 
dryer  market 


Bniun  is  launching  three  new 
compact  hair  dryers  that  are 
suitable  for  travelling  and  out-of- 
honie  use. 

Tlie  Braun  Cosmo  1000 
(rsp±9.99)  is  the  company's 
smallest-ever  dryer.  It  features  a 
built-in  concentrator  for 
optimal  control,  which  eliminates  the 
need  for  a  separate  concentrator 
nozzle. 

This  model  comes  in  a  stylish 
shin)'  aqua/matte  grey  colour 
combination.  It  has  a  heat/speed 
switch  and  safe  grip  handle 
that  also  provides  convenient  cord 
storage. 

The  Braun  ( ;osnio  Travel  (rsp 
£.11.99)  has  similar  features 
to  the  Cosmo  1000  and  a  folding 
handle  to  make  it  easier  to  pack. 
Available  in  April,  this  dual  voltage 
model  comes  in  shiny  black/matt 
gre\'. 

The  Braun  Swing  (rsp£l  1.99) 
is  a  compact  dryer  designed 
for  use  as  part  of  the  daily 
beauty  routine.  It  has  1.200  watts  of 
power  and  incorporates  a 
concentrator  nozzle  for  optimal 
control. 

This  model  features  an 
easy  clean  filter  designed  to 
complement  the  cur\'ed 
shape  of  the  dr\  er  It  comes 
in  a  shiny  black/matt  grey  colour 
combination. 

Braun  has  also  introduced 
a  bold  blue  colour  for  its 
(Creation  compact  hair  dryer 
with  the  launch  of  the  (;reation 
Aqua  (r,sp£13.99).This  1,600  watt, 
two-speed  hair  dryer  has  a 
concentrator  attachment  and 
fresh  new  packaging. 
BrauiJ  UK  Ltd. 
Td;  020  8560  1234. 


Oxygen  creams  to  help 
combat  skin  ageing 


Pharma\'ita 
is  launching 
two  new 
skincare 
products  for 
ageing  skin 
into  UK 
pharmacies. 

Oxygen 
creams  p02 
Visage  and 
p02  Contour 
were  initially 
introduced 
exclusively 
at  Harrods. 

The 

oxygen  formula  used  in  the 
products  was  created  by  Swiss 
scientist  Dr  Paul  Herzog,  who 
devoted  30  years  of  his  life  to  the 
study  of  oxygen. 

During  his  research,  Dr  Herzog 
found  that  the  ageing  of  the  skin  is 
mainly  due  to  a  decrease  in  oxygen 
pressure  within  the  capillaries. 

The  ox)'gen  is  contained  in  liquid 
form  within  the  products,  but  on 
contact  with  the  skin  it  is 
transformed  into  gas,  allowiiig  the 
oxygen  to  penetrate  the  deeper 
layers. 

P02  Visage  (r,sp £29.95, 50ml)  is  a 


face  cream 
formulated 
to  help  fade 
out  wrinkles 
and 

irregularities 
and  improve 
skin 

elasticity. 

The  ' 
Itroduct 
contains 
oxygen  in 
the  form  of 
1  per  cent 
stabilised 
hydrogen 
peroxide,  plus  vitamins  A  and  E.  It  is 
suitable  for  all  skin  types,  but  care 
should  be  taken  to  avoid  contact 
with  eyebrows  and  hair  as  the 
product  may  lighten  the  colour 

P02  Contour  (±28. 50, 150ml)  has 
been  developed  to  fight 
cellulite.  It  is  formulated  to 
restore  the  defective 
microcirculation  in  areas 
where  the  body  has  stored  high 
concentrations  of  fat.  It  should  be 
applied  twice  a  day  on  the  problem 
areas. 

Pharmavita  Ltd. 
Tel:  020  7223  4l44. 


Smackers  adds  flavour  to  girls'  cosmetics 


Hrodie    Stone  is  introducing  a  US 
range  of  hin  cosmetics  for  little  girls 
into  pharmacies  in  the  UK. 
The  Bonne  Bell  Smackers  range  has 


already  been  on  test  in  limited 
Superdrug  stores  and  distribution  for 
the  range  is  now  being  expanded  into 
other  pharmacies. 

Smackers  Cosmic  Lips  (rsp 
£1.50)  is  a  flavoured  lip  gloss 
that  comes  in  1 2  flavours  with 
names  like  Strawberry  Kiwi 
(j)met  and  (>um  Ball  (ialax\'. 

The  Smackers  range  also 
includes  flavoured  Sjionge  On 
Sparkler  for  lips,  fruit-scented 
Cosmic  Nails  and  Cosmic  (Cheeks 
GlitterGel  (all  rsp  £2.69). 
Brodie  &  Stone  pic. 
Tel:  020  7278  9597. 


Hot  new  shades  from  Maybelline 


Laboratoires  darnier  has  reformulated 
its  Maybelline  Express  Einish  Nail 
Enamel  range  and  introduced  ten  new 
shades. 

In  addition  to  its  quick  drying 
benefits,  new  Express  Einish  is 
formulated  to  be  longer  lasting  than 
before  -  offering  improved  resistance 
to  signs  of  wear  and  tear 

The  ten  new  colours  range  from 
soft,  opalescent  shades  like  Pearly 


ink  and  Seas  Pearl  to  bright  colours 
like  Happy  Orange,  Red  Alert  and 
Electric  Blue.  New  too  are  three 
metallic  shades  -  Pure  Gold.  Pearl 
Pluto  and  Erosted  Copper 

The  nail  polish  now  comes  in  an 
elegant  new  slimline  bottle  with  a 
redesigned  brush  for  improved 
application.  Retail  price  is  £3.79. 
Laboratoires  Garnier. 
Tel:  020  8762  4010. 


Miners  adds 
flower  jpower  to 
fingertips 

Miners  will  add  a  new  collection  of 
nail  polishes  to  its  Extreme  Nail 
(Colour  range  in  Ma). 

Daisy  Glaze  Nail  Colour  (rsp £1.99) 
is  a  collection  of  1 2  shades  containing 
silk  effect  flower  petals.  Each  product 
includes  either  a  stem  of  miniature 
petals  or  two  large  flowers. 

The  range  comprises  Flowerbed 
Fling,  Daffodil  Daze,  Ravishing  Rose, 
Fuchsia  Frolic,  Lavish  Lavender,  Blue- 
bell Bloom,  Petal  Power  Sunflower 
Shine,  Dais)'  Glaze,  Prett)'  Posy, 
Snapdragon  Sheen  and  Polished  Pansy 

The  nail  polishes  are  suitable  for 
use  on  bare  nails  or  as  a  topcoat. 
Miners  International  Ltd. 
Tel:  01264  325500. 


Revlon's  new 
foundation  offers  | 
liquid  assets  Ij 


Revlon  will  be  introducing  a  new 
liquid  foundation  in  the  L!K  on 
April  19. 

Complexion  Even  Out  Makeup 
is  a  lightweight,  blendable 
foundation  that  is  formulated  to 
give  sheer  coverage  and  even  out 
minor  skin  imperfections  and 
discoloration. 

The  siUcone-based,  oil-free 
product  is  designed  to  give  long 
wear  for  up  to  eight  hours.  It 
contains  a  salicylic  acid  complex 
to  gently  exfoUate  dead  surface 
skin  cells. 

The  SPF20  formulation  include 
vitamins  A  and  E.  Mulberry,  I 
bearberry  and  grape  extracts  helj 
to  brighten  the  appearance  of  tht 
skin. 

The  product  is  available  in  six 
shades  -  Nude  Beige,  Sand  Beige, 
Natural  Beige,  Medium  Beige, 
Honey  Beige  and  Natural  Tan. 

Retail  price  is  £8.50  for  30nil. 
Revlon  International 
Corporation. 
Tel:  020  7629  7400. 
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Powerful,  proven  performance... 

111%  GROWTH  IN  JUST  OVER  ybYEARS 

-/';o  r!AsH--BACK'' FOR  LUMP  SUM  INVESTORS  1  a  q  7   Va  n -?  •  i  q  o  .^i   1  q  o  c    'iqGp"iOQ7    l  - 

10.3%  AVERAGE  ANNUAL  GROWTH 
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Don't  miss  the  moment... 

these  unprecedented  benefits  can  never  be  repeated! 


Time's  running  out  to  take 
advantage  of  the  'Millennium 
Issue'  of  RNPFN's  highly  successful 
Managed  Growth  Fund.  The 
unprecedented  package  of  benefits 
for  this  offer  is  only  available  until 
15  March  2000. 


It's  a  proven  way  to  make  the  most 
of  your  money,  whether  you  want 
to  save  on  a  regular  basis  or  invest 
a  lump  sum.  Founder  investors 
have  already  seen  their  money 
more  than  double  in  just  over 
7 1/2  years. 


IMPORTANT  '  ACT  NOW 


MANAGED  GRC^WTH  FUND 
#     2000  ^ 


Exclusive  offer  for  all  health 
professionals  and  their  spouses 

•  A  full  refund  of  your  first 

month's  investment  of  up  to  £250 


TELEPHONE  FOR  YOUR  FREE 
INFORMATION  PACK  TODAY. 

Make  sure  that  you  don't  miss  out. 
The  'Millennium  Issue'  of  the  Managed 
Growth  Fund  is  strictly  limited  -  the 
offer  closes  on  15  March  2000. 

FREE  PRIZE 
DRAW  ENTRY 

£20,000  IN  CASH 
TO  BE  WON! 

Simply  by  asking  for  an 
information  pack  you'll  be 
automatically  entered  into  our 
Millennium  Prize  Draw. 

There's  £20,000  in 
cash  prizes  to  be  won. 


Open  for  Lump 
Sum  and  Monthly 

Investments 


NO  UPPER  LIMIT 


•  Up  to  £250  'cash-back'  for  lump 
sum  investors 

•  Lump  sum  and  monthly 
investments  enhanced  by  up  to 

a  further  6% 


RNPFN 


Burdett  House,  15  Buckingham  Street,  London  WC2N  6ED 
Registered  in  England  as  a  limited  company  (25928)  in  1888 
Regulated  by  the  Personal  Investment  Authority 


CALL  FREE  TODAY  0800  77  66  77""'^^^^ 

For  your  protection,  your  call  will  be  recorded  and. randomly  monitored. 

or  visit  our  website:  www.rnpfn.co.uk 
,     ^       ,      or  return  the  qpupon  belpyv  . 


YES,  I  want  to  mark  the  Moment.  Please  send  me  my  free  'Millennium  Issue' 
Managed  Growth  Fund  information  pack  and  enter  me  in  the  special  Prize  Draw. 


Title  (Mr/Mrs/Miss/Ms/Dr/Other) 

Surname 


First  Names 


Address 
ftOOO 


Postcode 


1"  Home  Tel  No  (m  case  of  queues) 


Date  Of  Birth 


Occupation 


DN:  F/02/066/B/X 


Please  put  your  completed  coupon  in  an  envelope  and  return  it  to 

RNPFN,  FREEPOSX  Burdett  House,  15  Buckingham  Street,  London  WC2N  6ZX  No  stamp  is  needed 

We  may  from  time  to  time,  use  the  information  you  have  given  to  contact  you  regarding  further  offers  and  products 

This  may  be  by  mail  or  by  telephone.  If  you  do  not  wish  to  receive  such  information  please  tick  this  box 

Under  the  Data  Protection  Act  you  have  the  right  to  access  any  personal  data  which  we  hold  on  you  and  to  rectify  any  inaccuracies 


Kodak  Pictures  creates  stronger 
brand  for  D&P  market  _ 


Advantix  Ultra  films, 

colour  negative  film  range  this  Kodak  Ltd. 

spring.  New  branding  and  packaging  Tel:  01442  261122. 

A  healthy  outlook  for  Nestle  Build-up 


IN  BRIEF 


Psorin  sale 

Ayrfon  Saunders  has  bought  the  fol- 
lowing brands  from  Provolis 
Healthcare:  Psorin  Ointment,  Psorin 
Scalp  Gel,  Minamino  Compound, 
Minamlno  Sport  and  Fosfor.  The 
company  is  also  the  new  UK  distrib- 
utor for  Stingose  Spray.  Psorin 
Ointment,  which  had  been  out  of 
stock  for  some  months,  is  now 
available. 

Ayrton  Saunders  Ltd. 
Tel:  0151  448  1661. 

Rorex  change 

Galderma  UK  is  now  handling  its 
own  distribution  and  marketing  for 
Rorex  Cream  and  Gel  (0.75 
per  cent  metronidazole),  which  ore 
no  longer  distributed  by  Stafford- 
Miller. 

Galderma  UK. 

Tel:  01494  432606. 

Phoenix  rises  on  TV 
Elida  Faberge  is  advertising  its 
latest  Lynx  fragrance  -  Phoenix  - 
with  a  new  four-week  TV  campaign 
from  February  20.  The  commercial 
was  inspired  by  the  phoenix 
rising  from  the  ashes  of  destruction 
and  the  rebirth  of  a  better 
new  world.  Press  and  poster 
advertising  will  support  the  TV  cam- 
paign. 

Elida  Faberge. 

Tel:  020  8481  6000. 

Vicks  lets  off  steam 

BeWell  will  be  distributing  five  elec- 
trical and  digital  Vicks  products  to 
independent  chemists  from 
February  15.  The  Vicks  range 
includes  a  steam  vaporiser,  steam 
inhaler,  digital  thermometer,  flexi- 
thermometer  and  a  pacifier-ther- 
mometer. The  products  are  manu- 
factured by  Kaz  Inc  in  the  US  under 
the  worldwide  licence  from  Procter 
&  Gamble.  Retail  prices  range  from 
£7.99  to  £24.99.  There  are  plons 
to  introduce  five  more  lines  by 
September. 
BeWell  Ltd. 
Tel:  0870  8405060 

Calypso  relaunch 

Linco   Care   is   relaunching  its 

Calypso  Sun  Care  range  backed  by 

a  £1  million  advertising  campaign. 

A  new  waterproof  formulation  has 

been  Introduced  for  the  brand  which 

ranges   from    SPF4   to  SPF40. 

Promotional  packs  offering  25  per 

cent  and  33  per  cent  extro  free  are 

ovailable.  PoS  material  Includes 

information    leaflets    and  shelf 

edgers. 

Linco  Care  Ltd. 

Tel:  0161  777  9229. 


Kodak  will  launch  new  branding  for 
its  D&P  services  in  March. 

Kodak  Pictures  is  designed  to 
create  a  strong,  differentiated  brand 
for  the  complete  Kodak  D&P  range 
including  its  digital  services. 

The  aim  of  the  new  branding  is  to 
fully  integrate  digitisation  as  a  core 
service  into  the  Kodak  D&P  range  by 
including  Kodak  Picture  (^D  and 
Kodak  Picture  Maker  under  the 
overall  banner 

All  Kodak  Pictures  services  will  be 
returned  boxed  with  an  index  print 
for  easier  re-ordering  and  storage. 
Prints  will  be  produced  on  the  new 
generation  Kodak  Ektacolor  Royal 
Vlll  colour  paper 

9  Kodak  will  relaunch  its  Gold  and 


Nestle  plans  to  run  a  new  on-pack 
promotion  for  its  Build  Up  range  of 
nutritionally  fortified  shakes  and 
soups  from  .March. 

The  offer  emphasises  the  brand's 
association  with  a  healthy  lifestyle.  It 
is  designed  to  appeal  to  health- 
conscious  con.sumers  and  those  who 
simply  want  to  re-charge  their 
batteries. 

(;onsuniers  have  the  opportunity  to 
win  one  of  25  health  farm  breaks 
worth  £S()()  each. 

Disprol  takes  to 
the  airwaves 

Reckitt  &  Colnian  is 
supporting  Disprol  paediatric 
analgesic  with  its  first  ever  radio 
campaign  in  London,  the 
Midlands,  the  North-east  and 
Yorkshire. 

The  new  campaign 
focuses  on  Disprol  Soluble 
Paracetamol  Tablets,  which  are 
specificaUy  formulated  for 
children. 

The  tablets  can  be  dissolved 
in  water  to  produce  a  pleasant, 
lime-flavoured  drink. 

On  air  this  month,  the  radio 
conmiercial  is  targeted  at  mums 
with  children  aged  between  three 
and  nine. 

It  features  parents  reminiscing 
about  the  quirky  things  their 
children  used  to  do  as 
toddlers. 

Reckitt  &  Colman  Products. 
Tel:  01482  326151. 


Each  prize  comprises  a  two 
night  mid-week  break  for 
two  people  at  either  Springs, 
nearAshby  de  la  Zouch, 
Leicestershire  or  llenlow  Grange  in 
Bedfordshire. 

T  he  brand  has  recently 
been  repackaged  and  new 
flavours  have  been  added  to  give  it  a 
fresh  look  with  more  widespread 
appeal. 

Nestle  UK  Ltd. 
Tel:  020  8686  3333. 


Beechams:  u  

Benylin:  All  areas  

Canesten  Once:  G,  Y,  c,  car,  it  c4 


Gillette  Mach3  razor:  All  areas 

Imodium  Plus:  All  arexs  except  CTV 

NytOl:  All  areas  

Oilatum:  G,  Y,  CAR,  IT,  GMTV 

Olbas:  C5  

Sabalin:  CAR,  C,  M,  C4,  C5  

Sensodyne  toothpaste:  All  areas 

Sellers:  All  areas  

StrepsilS:  ITV,  C4,  C5,  Sat  


Bodyform  String 
hits  the  big  screen 

SCA  Hygiene  Products  is 
supporting  its  Bodyform  String 
pantyliner  with  a  new  cinema 
advertising  campaign  starting  this 
week. 

It  is  believed  that  this  is  the  first 
time  a  feminine  hygiene  product  has 
ever  been  advertised  on  UK  cinema 
screens. 

SCA  Hygiene  Products  Ltd. 
Tel:  01582  677400. 


Clearblue  Home  Pregnancy  Test:  G,  A,  w 


A  Aiiglia,  B  Border,  C  Central,  C4  Channel  4,  C5  Channel  5,  CAR  Carlton, 
CTV  Channel  Islands,  G  (Iranada,  GMTV  Breakfast  Television,  GTV  (Irampian 
HTV  Wales  &  West,  LWT  London  Weekend,  M  Meridian,  Sat  Satellite, 
STV  Scotland  (central),  TT  Tyne  Tees,  U  Ulster,  W  Westcouiitry,  Y  Yorksliire 


ON  TV  NEXT  WEEK 


Aquafresh  Active  toottipaste:  All  areas 
Aquafresh  Flex  tip  toothbrush:  All  areas 
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Beating  the  baby  blues 


Vs  the  baby  war  intensifies  among  the  major  groceiy 
nultiples,  Sarah  Thackray  analyses  where  this  leaves  the 
iiture  of  pharmacy  baby  product  sales 


»        s  every  pliarniaci.st 

knows  all  too  well,  the 
grocery  giants  are 
locked  in  a  battle  to 
/    ^  attract  mums  of  young 
L,   Jl^  babies  into  their  stores 
)y  offering  cut  price  deals  on  key 
)aby  products,  together  with  other 
nducements  like  baby  changing 
ooms,  private  breast-feeding  areas  and 
reches. 

Tesco  has  now  introduced  a  baby 
nd  toddler  catalogue  as  part  of  its 
jome  shopping  service  and  Safeway 

even  offering  its  ABC  loyalty 
ardholdcrs  a  10  per  cent  new  baby 
liscount  on  their  total  shopping  bill 
or  lip  to  six  months. 

Alarmingly,  the  grocery  baby  war 
scalated  last  year  -  sparked  off  by 
he  nappy  and  baby  milk  price 
utting  war  between  Asda  and  Tesco. 
lashed  nappy  prices  in  some  grocery 
nultiples  resulted  in  some  large  packs 
)f  Pampers  and  Huggies  being  sold  at 
iiround£3  less  this  January  than  they 
■vere  a  year  ago,  H( )th  Asda  and  Tesc( ) 
iiavc  now  captured  a  larger  share  of 
he  nappy  market  than  Hoots,  which 
lad  to  cut  the  cost  of  nappies  to 
ompete  with  its  grocery  rivals. 

Baby  market  analyst  FSA  reports 
hat  the  most  common  prices  across 
Joots,  Superdrug.Asda,  Safeway, 
ainsbury  and  Tesco  in  January  1999 
vere£12.7S  for  the  economy  pack  of 
'ampers  andl.l2,7S  for  the  jumbo 
xick  of  Huggies.  By  January  this  year 
he  mo.st  common  price  lor  ihe  same 
3ack  of  Pampers  in  these  key 
iccoums  had  fallen  toit«,99  (.£10.99 
br  Playtimes)  and  the  same  pack  of 
Huggies  was  most  commonly  being 
old  at  £,9.99. 

Difficult  position 

Faced  with  such  aggressive 
:ompetition,  pharmacies  are 
increasingly  being  relegated  to  top  up 
tnd  distress  purchases. Andy  Lewis, 
brand  manager  for  Muggies  at 
Kimberly-Clark,  admits  that 
pharmacies  arc  being  left  in  a  difficult 
position  because  of  the  price-CLitting 
activities  of  the  grocery  multiples. 

"This  is  a  tricky  area  and  one  we 
are  looking  at  very  closely  However, 
it's  not  .something  we  can  influence 
because  retailers  are  selling  Huggies 
at  their  own  prices  and  we  believe 
some  major  multiples  are  probably 


losing  money  on  nappies.The  main 
support  we  can  offer  to  independent 
pharmacies  is  to  offer  them  an 
appropriate  format  that  is  not 
available  to  the  major  nuilliples." 

With  this  in  mind,  KimberK-(1ark 
has  launched  a  new  small  pack 
promotion  for  Huggies  this  month, 
which  is  tailored  to  drive  volume 
sales  in  pharmacies  and  independent 
retailers.  Special  |ire-marked  £2.9^) 
packs  of  Huggies  are  currently 
availalile  while  .stocks  last  (normal  rsp 
is  around  .t^.  19)  The  number  of 
nappies  in  die  small  packs  ranges 
from  1-4  junior  to  20  mini. 

Procter  &  Caniblc  does  not 
currently  have  .such  small  packs  of 
Pampers  Baby  Dry  Extra,  but  is 
planning  to  launch  smaller  packs  of 
these  nappies  at  the  beginning  of 
March.  P&C  says  the  new  packs  will 
be  particularly  suited  to  the  smaller 
retailer  allhough  diey  will  be 
available  to  all  retailers.  Selling  at 
around  .y. 19,  the  small  packs  contain 
16  junior  11^  niaxi  plus,  20  maxi  or  22 
midi  nappies. 


Despite  the  stiff  conipelition  from 
grocery  multiples,  value  sales  of 
disposable  nappies  and  training  pants 
in  chemists  (excluding  Hoots)  grew 
by  nearly  6  per  cent  last  year  (FSA 
October  I W).  However  there  was 
no  such  growth  in  the  baby  food 
sector  which  saw  an  18  per  cent  drop 
in  value  sales  in  chemists  and,  while 
the  total  baby  milks  sector  grew  by  7 
per  cent  last  year  there  was  a  17  per 
cent  value  tall  in  baby  milks  in 
chemists  (FSA  October  1949). 

Organic  opportunity? 

Food  health  scares  like  HSF  and  the 
genetically-modified  foods  issue  have 
raised  parents'  concerns  about  food 
(|uality  and  have  fuelled  sales  of 
organic  baby  foods,  which  are 
growing  strongly  in  nuiltiples.  Boots 
has  an  own-brand  organic  baby  food 
range  and  Sainsbury  has  followed  suit 
by  launching  an  own-brand  organic 
baby  food  line  into  its  stores. 

lliPP  Organic,  manufactured  by  a 
major  (ierman  processor  of  organic 
products,  is  the  fastest  growing  baby 


food  brand  in  the  UK. Winner  of 
Mother  &  Bdhy  magazine  's  Cold 
Award  1999-2(')()0  for  best  baby  food 
or  drink  ,  this  range  offers  organic 
food  at  mainstream  prices  - 
confounding  the  belief  that  organic 
food  is  always  more  expensive. 'With  a 
retail  price  of  £1.89  for  150g,HiPP's 
dried  foods  are  cheaper  than  non- 
organic packet  brands  (rsp £1.95  for 
12Sg)  and  there  is  little  price 
premium,  if  any  on  the  jars. 

HiPP  has  also  made  successful 
inroads  into  the  wet  toddler  food 
sector  which  grew  by  30  per  cent  last 
year  Three  years  ago,  Nutricia's  Olvarit 
dominated  this  market  with  a  77  per 
cent  share,  but  this  had  fallen  to  42  per 
cent  by  last  summer  with  Heinz  and 
HiPP  s  toddler  foods  gn)wing  by  182 
per  cent  and  1 04  per  cent  respectively 
(August  1999). 

So  far  however  profitable  organic 
baby  food  sales  have  largely  passed 
the  independent  pharmacy  by,  as 
HiPP  and  Baby  Organix  have 
concentrated  their  efforts  on  the 
major  multiples.  HiPP  .still  has  very 
patchy  distribution  in  I'K  pharmacies, 
and  although  availability  of  Baby 
Organix  is  growing  in  the  pharmacy 
sector  it  is  still  very  limited.  When  it 
comes  to  the  more  familiar  names  on 
the  pharmacy  baby  food  shelves, 
Farley  s    Heinz  and  Nutricia  (Cow  & 
date  and  Milupa)  have  yet  to  make  a 
move  into  the  organic  sector 

,Vlary  Daly,  head  of  communications 
at  Baby  Organix,  says:  "Mothers  who 
phone  us  are  very  concerned  about 
chemicals  and  pesticides  used  in  baby 
foods.They  are  looking  for  alternatives 
to  (iM  foods  and  .see  organic  baby 
food  as  a  reliable  alternative." 

In  two  years'  time,  a  new  EC 
weaning  directive  will  regulate  the 
u.se  of  pesticides  in  baby  foods  and 
ban  the  use  of  more  dangerous 
pe.sticides.This  will  mean  that  the 
pesticide  levels  in  some  UK  baby  food 
variants  will  have  to  be  reduced, 
although  most  baby  foods  already 
comply  according  to  the  Infant  and 
Dietetic  Foods  Association. 

The  Association  states:  "'The 
differential  between  pesticide 
residiies  in  organic  baby  food  versus 
other  standard  baby  food  is  small  and 
will  become  less.  Whether  organic  or 
standard,  the  differential  between 
baby  foods  and  adult  foods  can  be 
quite  significant.  Baby  foods  have 
much  lower  pesticide  residue  levels 
than  adult  convenience  foods." 

Manufacturers  like  Farley's  &  Heinz 
and  Nutricia  face  the  challenge  of 
sourcing  organic  jiroduce  in  sufficient 
quantity  and  without  a  cost  penalty  in 
order  to  compete  on  price  with  HiPP 
A  spokesman  for  Farley's  &  Heinz  told 

Continued  on  PI 9^ 
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When  women 


need  a  cream 


that  cools. 


Canesten  2%  Thrush  Cream 
provides  rapid  relief. 

The  strength  of  Canesten  Thrush  Cream  has  been 
doubled,  to  2%,  to  provide  effective  relief  from 
external  itching.  Its  compact  size  makes  it  easy  to 
carry  around,  and  when  used  with  Canesten  Once 
the  combination  cools  and  clears  thrush  fast. 


Clotrimazole  BP  2% 


What  can  cool  thrush  fast?  Canesten  car 


Product  information:  Canesten'  Thrush  Cream  contains  clotrimazole  2%  w/w  Indications:  Treatment  of  candidal  vulvitis.  To  be  used  as  an  adjunct  to  treatment  of  candidal  vaginitis.  Can  also  be  used  for  treatment  of  the  sexual  partner' 
penis  to  prevent  re-infection  if  considered  appropriate  by  the  patient's  doctor  Dosage  and  Administration  Adults:  Apply  to  the  vulva  and  surrounding  area  two  or  -three  times  daily  and  rub  in  gently.  Treatment  should  be  contrnui' 
until  symptoms  of  the  infection  disappear  If  after  concomitant  treatment  of  the  vaginitis,  the  symptoms  do  not  improve  within  seven  days,  the  patient  should  consult  a  physician.  If  the  cream  is  being  used  for  treatment  of  the  sexi' 
partner's  penis  it  should  be  applied  two  or  three  times  daily  for  two  weeks.  Children:  There  is  no  clinical  experience  in  the  use  of  Canesten  Thrush  Cream  rn  children.  Contra-indications:  Hypersensitivity  to  clotrimazole  Warnings  ai' 
Precautions:  A  physician  should  be  consulted  if  this  is  the  first  time  the  patient  has  experrenced  symptoms  of  candidal  vaginitis  or  if  any  of  the  following  are  applicable:  more  than  two  infections  of  candidal  vaginitis  in  the  last  six  montii 
previous  history  of  or  exposure  to  partner  with  a  sexually  transmitted  disease;  pregnancy  or  suspected  pregnancy;  aged  under  16  or  over  60  years;  known  hypersensitivity  to  imidazoles  or  other  vaginal  antifungal  proaucts.  Medical  advil 
should  be  sought  if  the  patient  has  any  of  the  following  syrriptoms:  irregular  vaginal  bleeding,  atinormal  vaginal  bleeding  or  a  blood-stained  discharge;  vulval  or  vaginal  ulcers,  blisters  or  sores;  lower  abdominal  pain  or  dysuria;  any  advei 
events  such  as  redness,  irritation  or  swelling  associated  with  the  treatment;  fever  or  chills;  nausea  or  vomiting;  diarrhoea,  foul  smelling  vaginal  discharge.  This  product  may  damage  latex  contraceptives  therefore  patients  should  be  advis! 
to  use  alternative  precautions  for  at  least  five  days  after  using  the  cream  Side-effects:  Rarely  local  mild  burning  or  irritation  immediately  after  use.  Hypersensitivity  reactions  may  occur  Use  in  Pregnancy:  Only  when  considered  necess,] 
by  a  physician.  Cost:  20g  tube,  £4.49.  IMA  Number:  PL  0010/0077  MA  Holder:  Bayei  pic.  Consumer  Caie  Division.  Newbury,  Berkshire,  RG14  IJA.  Legal  Category:  R  Date  of  Preparation:  December  1999. 
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ARE  TRADEMARKS  OE  BAYER  AG 


Continued  from  P 1 7 

&D  that  the  ortjanic  bab\'  food 
arkft  i>  ol  great  interest  to  the 
)iiipan\.  but  that  it  has  no  plans  to 
)  into  this  seetor  although  this  is 
itler  eontinuing  re\  lew , 
Rieiiard  l)a\  ies,  trading  director  for 
iitrieia,  is  eonvineed  tiiat  organic 
thy  footis  are  iiere  to  stay  and  are  not 
St  a  fad.'  iMiinis  want  organic  bab\ 
od,  but  are  not  necessaril\  prepared 
I  pay  a  price  premium  for  it  in 
jantity.  Our  research  among  mums 
lows  tiiat  both  'organic'  and  (iM-frce' 
e  m()ti\'ating  factors. We  have  been 
oking  seriously  at  the  opportunities 
organic  and  dM-free  baby  foods  anil 
)U  can  anticipate  sometiiing  from  us 
this  area  this  year." 

Mums  told  Niitricia  they  would  like 
ore  variety  in  the  current  organic 
'fcring.so  it  would  be  no  surprise  to 
■e  the  company  enter  this 
arketplace.  However,  Richard  Davies 
liiiits;  '['his  isn't  easy  for  us  to  do  in 
rmsol  product  availability  and 
ipph  and  it  s  not  something  we  can 
Iter  into  quickly.  It  takes  time  for  a 
jmpany  of  our  size  to  source  organic 
igredients.  Once  we  can  underpin 
le  raw  material  base,  we  would 
^rtainly  want  to  enter  this 
larkclplace  and  we  are  getting  closer 
)  .saying  something  definitive." 
Asda  and'l'esco  have  declared  their 
itention  to  take  all  promoti<ins  out 
f  their  systems  before  the  end  of  this 
;ar  Instead,  they  will  simply  offer  a 
rice  message  of  everyday  low  prices 
)  their  customers, 
veryday  low 
ricing  is  not  likely 
)be  an  option  for 
harniacies,  but  it  is 
ossihle  to  be  more 
:)nipetitive  in  the 
verall  marketplace 
y  using  any 
roniotional 
:tivity  that  is 
eveloped  by  baby 
roduct  companies. 


Total  baby  products.  Annual  sector  shares 


12  M/E 
OCT  '98 
£1178m 


1 2  M/E  %  CHANGE 

OCT  99  VALUE 
£1211m  2.9 


Disposable  tiapples  &  training 
pants 

44.1 

44.5 

3.7 

Foods  (excl  finger  foods) 

13.9 

13.4 

-0.2 

Finger  foods  (incl. rusks,  etc) 

0.8 

0.8 

3.1 

Drinks 

1.8 

1.9 

7.7 

Milks  (incl  soya) 

13.6 

14.1 

7.1 

Toiletries  (excl  specialised 
baby  creams) 
Specialised  baby  creams 

5.0 
1.4 

4.6 
1.2 

-5.1 
-13.2 

Baby  wipes 

8.5 

9.3 

12.2 

Cotton  wool 

2.2 

2.1 

-2.5 

Bottles,  feats  &  soothers 

3.3 

3.1 

-2.0 

Sterilants 

0.5 

0.5 

-7.9 

Gripe  &  colic  treatments 

0.4 

0.4 

-5,6 

Bibs 

1.3 

1.1 

-10.1 

Tableware 

2.9 

2.6 

-8,0 

Breast/nursing  pads 

0.4 

0.5 

5,7 

aggressively  re-position  pharmacy  at 
the  core  of  babycare  provision  by 
offering  a  highly  differentiated  service 
from  multiple  grocers.  One  of  its  key 
advantages  is  the  delivery  of  practical 
advice  to  consumers. 

Paul  Hvans,  Nimi.irk's  assistant 
category  manager  for  babycare,  says: 
"The  initiative  offers  a  strong 
proposition  to  both  mums  and  mums- 
to-be  by  focusing  on  support  and 
advice  as  key  elements  of  competitive 
advantage,  Sujiermarket  shelves 
cannot  match  the  intimate  ser\  ice  and 
convenience  that  comnuinit)  pharm- 
acists provide  on  a  day-to-day  basis, 

"Mums  are  the  perfect  group  to 
de\  elop  a  direct  one-to-one 
relationship  at  retail  level.  Once  you 
have  heljied  them  out  for  the  first  time 
( )n  price,  atlvice  or  convenience,  they 
arc  more  likely  to  come  back  to  you 
than  any  other  consumerTlie 
ad\  antage  of  ph.irmacy  is  two-fold: 
tlrstlv  opportunities  for  additional  sales 
can  be  ma.ximised  .ind  .secondl\,the 
basket  value  for  a  mother  with  a  young 
family  is  on  average  25  per  cent  greater 
than  that  of  any  other  shopper,  " 

T  he  Numark  programme  includes 
distinct  PoS  material,  tailored 
planograms,  staff  training,  exclusive 

Continued  on  P21  ^ 


Asda  and  Tesco 
have  declared  their 
intention  to  take  all 
promotions  out  of 
their  systems" 


Pharmacies  fight  back 

amc  baby  product  manufacturers 
elieve  that  pharmacies  have  hielled 
racers  dominance  by  giving  up  on 
;ocking  baby  products.  In  a 
DPcerted  effort  to  increase 
idependent  pharmacies'  declining 
aby  category  sales,  a  new  scheme  - 
iaby  Come  Hack'  -  was  piloted  in 
ve  pharmacies  last  year  in  a  joint 
litiative  between  UniChem,  Procter 
:  Gamble  and  Nutricia. 
Each  pharmacy  was  given 
lerchandising  and  planogram  advice 
n  baby  products.Their  baby  sections 
'ere  divided  into  four  colour-coded 
ategories  -  baby  food,  baby  bath, 
lianging  and  b.iby  accessories.  PoS 
laterial  helped  to  highlight  the  b.iby 
xtion  and  to  promote  special  offers 
ach  as  three  jars  of  Cow  &  date  baby 
wd  free  witii  any  Pampers  carry 


pack.  Local  advertising  and  door 
drops  helped  to  raise  the  pharmacies' 
profiles. 

The  scheme  has 
now  been  offered 
to  members  of 
I  ini(;hem's 
(jimmunit}' 
Pharmacy  Initiative 
(CPI)and  liniChem 
anticipates  that  the 
roll  out  will  take 
place  in  late 
Februar\'. 

Peter  Skinner, 
I  ni(Jiem  s 
marketing  controller  says:  'L'ollow  ing 
excellent  results  in  the  trials,  w  e  arc 
confident  that  many  CPI  pharmacists 
will  see  the  benefits  to  be  gained  and 
will  take  up  the  scheme, 

'Mothers  with  young  children  are  a 
ke\'  target  audience  for  I  niChem  and 
we  are  confiilent  that  this  scheme  w  ill 
help  to  re-establish  the  babycare 
sector  within  independent  pharmacy. 

Meanwhile,  nearly  SOU  Numark 
pharmacies  are  running  another  bab\ 
market  initiative  designed  to  help 
pharmacies  claw  back  declining 
market  share  from  grocery  multiples 
Numark  reports  that  its  Numark,  Baby 
andYou' programme,  which  was 
launchetl  last  autumn,  has  proved  to  be 
one  of  its  best  supported  initiati\es. 
Supported  by  Procter  \  ( iambic, 
Johnson  &  Johnson,  Nov.irtis  and 
Nutricia,  the  programme  aims  to 


Total  baby  products  %  value  split  in  chemists 
(excluding  Boots)  ,2m/e 


OCT  '98 

£74m 

Disposable  nappies  &  training 
pants 

25.9 

Foods  (excl  finger  foods) 

14.6 

Finger  foods  (incl  rusks,  etc) 
Drinks 

1.2 
2.4 

Milks  (incl  soya) 

19.7 

Toiletries  (excl  specialised 
baby  creams) 

5.7 

Specialised  baby  creams 

5.3 

Baby  wipes 

7.0 

Cotton  wool 

1.6 

Bottles,  teats  &  soothers 

6.3 

Sterilants 

1.3 

Gripe  &  colic  treatments 

2.1 

Bibs 

0.6 

Tableware 

5.5 

Breast/nursing  pads 

0.7 

12  M/E 
OCT  '99 


%  CHANGE 
VALUE 


£68m 

-7.8 

29.8 

5.9 

13.0 

-18.0 

1.2 

-7.9 

2.3 

-11.0 

17.7 

-17.3 

4.9 

-20.2 

4.3 

-25.8 

7.5 

-1.9 

1.4 

-19.3 

5.0 

-27,3 

1.0 

-31,6 

2.7 

15.9 

0.6 

-6.1 

8.1 

36.1 

0.6 

-21.1 
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We  expect  new  Tixylix  Baby  Syrup  to  be  a  little  monster  in 
pliarmacy  sales. 

Colour  free,  sugar  free,  alcohol  free  and  with  a  pleasant  blackcurrant 
taste,  our  new  arrival  has  inherited  all  the  characteristics  that  make 
the  Tixy  family  No.i.  So,  to  encourage  growth  we're  investing  a 
healthy  £sook  in  a  UK  W  and  Press  campaign 

And  remember,  because  Tixylix  Baby  Syrup  is  suitable  from  as 
young  as  three  months  you'll  be  measuring  extra  profits  from  an 
earlier  age. 


BABY  SYRUP 

Contains  Glycerol 
Specially  made  for  babies'  coughs 


BABY  SYRUP 

Sootining  relief 
for  dry  coughs 

Blackcurrant  n.ivo'jr 
From  3  months  to  5  years 


Stock  up  now  by  calling  our  Customer  Care  Hotline  on  01403  323  95! 


The  UK's  leading  children's 
healthcare  charity  is  supported  by 

the  makers  of  Tixylix  and  Tixymol  1 
Registered  Chanty  No,  296295      Novartis  Consumer  Health,  Wimblehurst  Road,  Horsham,  West  Sussex  RH12  5AB.  Telephone:  01403  210211.  WWW.tixyjJlJk 


^lix"  Baby  Syrup 

entation:  A  linctus  containing 
ml  Glycerol  Ph  Eur  in  5  ml. 

lations:  For  relief  of  dry  tickly 

ihs, 

ige  and  Administration:  Tfie 
A/ing  doses  are  given  3  to  4 
s  a  day.  Allow  3  to  4  hours 
/een  doses.  Children  3  months 
der  1  year:  5  ml,  children  1-  5 
s  10  ml. 

:ra-indications:  Hypersensitivity. 

inancy  or  Lactation: 

recommended. 

lautions:  Not  recommended 
hildren  under  3  months, 
mptoms  persist  for  more  than 
ys,  consult  a  doctor. 

il  Category:  GSL. 

lil  Price:  £2.89. 

luct  Licence  Number: 

030/0150. 

luct  Licence  Holder: 

ijrtis  Consumer  Health, 
iblehurst  Road,  Horsham, 
t  Sussex,  RH12  BAB. 

of  preparation:  October  1999. 


■^Continued  from  PI 9 

pi'(Mii(itit)n>  and  a  l()\all\  card  ixickagc 
to  incrca.sc  repeat  purchase.  Niimark's 
first  l()\'alty  card  offers  coiisutiiers  a 
tree  pack  of  Pampers  nappies  for 
e\  er)'  1 2  packs  purchased  at  a 
participating  store.The  planograms 
are  updated  c|uarterly  to  retlect 
ciianging  consumer  demand  and 
market  activity.  New  developments 
this  year  will  focus  on  infant  feeding 
and  paediatric  medicines. 

A  distance-learning  programme  has 
been  developed  to  support  the 
initiative,  targeted  at  both  pharmacists 
and  counter  a,ssistants.  A  one-year 
training  schedule  covers  issues  such  as 
equipment  sterilisation  and  medicines. 

Sales  of  bab\  feeding  equipment  in 
independent  pharmacies  have 
stagnated  in  recent  years.  Latest  FSA 
f'igtircs  for  last  year  show  a  dramatic 
27  per  cent  decrease  in  feeding 
bottle,  teat  and  soother  business 
through  chemists  (excluding  Boots). 

John  Morris,  general  manager  of 
(iannon  Avent,  believes  that 
pharmacies  could  help  to  turn  this 
around  if  they  become  more 
proactive  in  supporting  breast-feeding 
mothers  '.Most  mothers(())  percent) 
do  start  off  breast-feeding  and  the 
pharmacist  can  assist  these  mums  in 
overcoming  common  problems  that 
may  arise  -  for  example, 
recommending  a  good  breast  pumii 
lor  engorgement.  Breast  feeding  offers 
a  prime  ()|iporlunity  tor  pharmacies 
to  endorse  their  profes.sional 
healthcare  role." 


Sweet  talk 


•  Some  biscuits  specially  designed 
for  babies  and  toddlers  are  sweeter 
than  jam  tarts  and  doughnuts,  accord- 
ing to  0  new  report  by  The  Food 
Commission. 

The  survey  found  50  per  cent  sugar  in 
Nestle  Fruit  Stick,  which  Nestle 
launched  last  summer,  compared  with 
36  per  cent  in  a  jam  tart.  It  also  says 
that  traditional  Farley's  Rusks  have 
more  sugar  (29  per  cent)  than  a 
chocolate  digestive  (27  per  cent). 
See  also  story  in  the  News  section. 

•  Dental  experts  have  warned  par- 
ents not  to  dip  babies'  dummies  in 
sugar  soluhons  following  a  report  that 
suggested  sugared  dummies  are  a 
good  way  to  offer  pain  relief  to  babies. 
An  article  published  in  Practice  Nurse 
last  year  said  that  sugar  solution 
offered  on  a  dummy  could  help  relieve 
pain  when  babies  are  undergoing 
minor  surgical  procedures.  The  report 
described  the  treatment  'simple  and 
safe'  and  recommended  wide  use  of  a 
sugar-coated  dummy  when  carrying 
out  procedures  on  babies. 

"This  treatment  is  certainly  not  safe  and 
we  would  strongly  advise  mothers  not 
to  use  sugared  dummies  at  any  time," 


Pharmacists  are  a  key  source  of 
information  on  nutritional  and  other 
baby-related  matters,'  says  Leigh 
lidwards.  l-arley's  &  Heinz  category 
manager  Pharmacists  need  to  make 
sure  that  consumers  feel  confident 
with  the  reassurance  that  they  have 
an  expert  on  hand  in-store  to  help 
them  make  the  best  choice." 

He  believes  it  is  worthwhile  for 
pharmacists  to  make  an  effort  with 
mums  as  branded  baby  care  products 
generate  high  traffic  and  above 
a\erage  spend." .Mothers  are  generally 
twice  as  valuable  in  terms  of  spend  as 
the  average  shopper,  so  their  shoj'jping 
trip  must  be  made  as  easy  as  possible. 
Oeate  the  right  environment,  good 
advice  and  a  well  laid  out  store  and 
you  win  loyalt)  and  regular  custom." 

Simon  Shneerson.  marketing 
manager  for  SMA  Nutrition, adds:"The 
|iharmacist  can  create  a  bond  with 
mums  and  build  long-term  loyaltv'. 
Future  trading  for  the  pharmacy  will 
be  difficult,  especially  as  parents  are 
able  to  get  specialist  products  from 
the  internet,  but  personal  attention 
gives  pharmacists  an  edge." 

There  is  no  doubt  that  mums  will 
continue  to  turn  to  their  local 
pharmacy  for  babycare  information, 
reassurance  and  support.  However, 
unless  pharmacies  themselves  get 
active  support  from  manufacturers 
and  wholesalers  in  providing 
competitive  prices  deals  on  baby 
products,  the  marketing  muscle  and 
buy  ing  power  of  the  grocery  giants 
will  continue  to  tempt  mums  to  shop 
big' for  their  little  ones. 

says  Dr  Nigel  Carter,  chief  executive  of 
the  British  Dental  Health  Foundation. 
"Poor  dental  health  is  directly  linked  to 
poor  general  health  and  starting  bad 
practices  in  babyhood  is  a  sure  way  to 
create  bad  practices  for  life." 
The  British  Dental  Association  points 
out:  "If  dummies  are  dipped  in  sugory 
liquids  like  concentrated  fruit  juice, 
sugary  drinks  or  honey,  this  can  cause 
rapid  tooth  decay.  Parents  and  carers 
are  strongly  advised  not  to  dip  their 
child's  dummy  in  anything." 
Tooth  decay  levels  are  apparently 
higher  among  children  who  suck  their 
fingers  than  among  those  who  suck 
dummies  because  sucking  a  dummy 
produces  more  saliva  and  this  helps 
combat  plaque. 

•  Last  week's  BBC  "Watchdog 
Healthcheck'  programme  focused  on 
the  link  between  soya-based  infant  for- 
mulas and  dental  decay  Most  infant 
milks  use  lactose,  which  is  the  least 
cariogenic  sugar  and  is  also  found  in 
breast  milk.  Soya  infant  formulae  use 
glucose  syrup  solids  instead  of  lactose 
to  meet  the  needs  of  children  who  are 
unable  to  digest  lactose. 
The  British  Dental  Association  says: 
"Parents  who  have  to  give  their 
babies  soya  infant  formula  for  med- 


Top  baby  foods 

Heinz  cans 
Heinz  jars 
Farley's 

Cow  &  Gate  Olvarit 
Cow  &  Gate  dry 

Top  baby  drinks 

Heinz  Concentrated  Pure  Juice 
Cow  &  Gate  Concentrated 
Cow  &  Gate  Ready  to  Serve 
Ribena/Ribena  Toothkind 
Boots  Ready  to  Serve 

Top  finger  foods 

Farley's 

Boots  OB  Rusks 
Baby  Organix 


ly  milks 


Top  bal 

SMA  Gold 

SMA  White 

Cow  &  Gate  Plus 

SMA  Progress 

Cow  &  Gate  Premium 

Top  wipes 

Pampers 
Johnsons 
Boots  OB 

Top  nappies 

Pampers 
Haggles 
Boots  OB 

Source:  FSA 


ical  or  other  reasons  should  be 
advised  that,  because  these  may 
carry  some  extra  risk  to  teeth,  good 
feeding/weaning  practices  may  be 
especially  important.  Infants  should 
not  be  given  soya  infant  formulas  (or 
any  sugary  drink)  at  bedtime,  during 
the  night,  in  a  bottle  as  a  comforter  or 
in  between  meals. 

"Parents  who  use  soya  infant  formula 
by  choice  (such  as  vegans)  need  to 
take  dental  advice  into  consideration 
and  children  should  be  taken  to  the 
dentist  regularly  from  an  early  age  - 
even  before  they  have  teeth." 
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arrivals 


A  round-up  of  what's  new  in  the 
babycare  market  for  2000 


Niitricia  is  aimini;  to 
keep  babies  in  the 
follow-on  milk  market 
for  longer  by 
launching  a  new  'tiiird 
stage'  milk  for  toddlers 
aged  from  one  year 
Cow  &  Gate  Next  Steps  has  been 


developed  to  provide  the  next 
progressi\e  ste]i  from  follow-on  milks 
such  as  Cow  &  Gate  Step  Up. 
Designed  to  provide  appropriate 
nutritional  requirements  for  older 
babies,  the  product  s  formula  is  similar 
to  Step  Up  but  it  is  more  satisf\'ing 
with  added  cereals  and  starch. 


Child  friendly. . .  but  is  that  enough? 

John  Moran  of  Moron  Pharmacy  in  Edinburgh  was  the  1999  winner  of  Mother 
&  Baby  magazine's  "Child  Friendly  Pharmacy  of  the  Year'  Award  backed  by 
Novartis  Consumer  Health. 

He  was  chosen  for  the  quick  and  efficient  advice  he  gave  to  a  local  mother 
who  often  phoned  him  with  her  child's  symptoms. 
Mr  Moran  says:  "Ifs  not  always  easy  for  mothers  of  young  children  to  just  pop 
into  the  pharmacy  but  my  customers  know  they  can  ring  me  and  get  sound 
advice  over  the  phone.  For  a  first-time  mum,  in  particular,  everything  can  be  a 
crisis.  There  are  so  many  things  that  they  are  unsure  about.  In  many  cases, 
first-hme  mums  just  need  reassurance. 

"1  am  often  asked  for  advice  on  feeding  problems  and  conditions  like  nappy 
rash.  I  always  tell  customers  to  give  me  a  ring  If  a  problem  gets  worse  or  If 
they  have  any  questions." 

When  the  Moran  Pharmacy  was  refitted  last  year,  the  babycare  fixture  was 
repositioned  on  an  accessible  open  wall  and  more  floor  space  was  allocated  to 
make  it  easier  for  mums  with  buggies. 

"People  tend  to  think  that  supermarkets  ore  always  cheaper  but  we  are  often 
cheaper  for  nappies  -  and  give  advice  that  parents  don't  get  in  grocers!"  he  says. 
The  Moran  Pharmacy  is  part  of  Edinpharm  (a  buying  group  of  some  30 
independent  pharmacies)  and  can  take  advantage  of  good  deals  on  nappies. 
The  pharmacy  finds  It  easier  to  get  smaller  packs  of  nappies  as  parents  with 
cars  often  tend  to  buy  large  packs  in  out-of-town  hypermarkets. 
Turnover,  however,  is  slower  for  baby  foods.  "The  profit  on  baby  food  is  small 
and  I  am  considering  whether  it's  worth  keeping  baby  food  at  all.  Parents 
come  in  carrying  bags  containing  baby  foods  from  multiple  stores  and  ask  me 
for  advice  on  toiletries  or  medicines.  Other  pharmacies  I  know  have  taken  the 
babycare  section  out  completely  because  they  feel  it  is  not  worth  the  space. 
"Pharmacies  have  to  accept  the  drift  of  babycare  products  to  grocers.  As  long 
as  parents  continue  to  come  in  for  advice  on  medicines  and  toiletries,  that  is 
as  good  as  we  can  hope  for!" 


a  satisfying  milk  dri* 
for  use  after  Step-up  ■ 
or  any  ofhef 
follow-on  mllK 


nutrtlionoltv 
growth 


Next  Steps  —  Nutricia's  'third  stage'  milk  for  toddlers 


The  DoH  recommends  that  cow's 
milk  should  not  be  introduced  as  a 
main  milk  drink  until  after  the  baby's 
first  birthday.  However,  Nutricia's 
research  shows  that  mothers 
currentl)-  switch  from  formula  to 
cow's  milk  at  an  earlier  stage  -  the 
average  age  for  cow's  milk 
introduction  is  eight  months. 

Richard  Davies,  trading  director  for 
Nutricia.says;"The  R)llow-on  market 
has  been  growing  at  13."'  per  cent 
(FSA)  and  we  believe  this  market  will 
continue  to  grow  in  double  figures. 
Next  Steps  is  the  next  natural 
progression  after  follow-on  milk  in 
terms  of  holding  people  in  the  baby 
milks  market  and  stopping  the  drop 
off  into  the  cow's  milk  market. 

"Although  follow-on  milk  is 
currenth'  indicated  for  infants  from 
six  to  24  months,  there  are  huge 
differences  between  the  energy 
requirements  of  an  infant  of  six 
months  and  a  toddler  from  one  year 
Our  consumer  research  shows  that 
mums  have  a  genuine  desire  to  move 
their  kids  on  in  terms  of  development 
.so  the  third  stage  ought  to  keep 
people  in  the  baby  milk  market  for 
longer." 

Next  Steps  will  feature  in  a  new 
.41  .S  million  T\'  campaign  for  Cow  & 
Gate  which  will  start  in  March/April 
followed  by  regular  bursts  throughout 
200().Thc  new  TV  commercials  will 
focus  on  follow-on  milks  rather  than 
baby  foods.  A£3()(),(K)(I  press 
campaign  and  a  direct  mail 
programme  will  also  support  the 
launch. 

Next  Steps  is  being  launched  in  a 
powder  format  on  Februar)-  2 1  with 
pricing  in  line  with  Step  Up  (rsp 
±6.59  for  900g).  Nutricia  plans  to  add 
a  liquid  version  in  two  sizes  later  this 
year. 

The  company  is  also  introducing  a 
new  system  of  labelling  on  all  its  baby 
milk  packs  to  make  it  easier  for 
parents  to  match  milk  to  the  baby's 
stage  of  development  .  Cow  &  Gate 
Premium  and  Plus  will  be  stage  1, 
Step-up  follow-on  milk  will  be  stage  2 
and  new  Next  Steps  will  be  stage  3. 


•  Third  milks  now  account  for  a 
±43  million  sector  in  France  where 
sales  of  these  milks  have  been 
incremental  to  the  growing  first  and 
second  milk  markets. 
Nutricia. 

Tel:  01225  768381. 
Ups  and  downs 

SMA  Nutrition  is  supporting  its  SMA 
Progress  follow-on  milk  with  a 
±3-4  million  TV  campaign  this  year. 
The  commercials  will  be  split 
between  Progress  sachets  and  general 
advertising  for  the  brand,  which 
promotes  the  benefits  of  using  a 
follow-on  milk  for  longer 

Last  year's  advertising  campaign  for 
SMA  Progress  has  helped  to  keep 
babies  on  the  bnmd  for  longer.  Simon 
Shneerson,  marketing  manager  for 
SMA,says:"Our  research  shows  that, 
whereas  babies  used  to  be  taken  off 
the  brand  at  1 1-12  months,  it  is  now  a 
little  later  at  12-13  months." 

The  brand  will  also  be  backed  by  a 
±S()(),0()0  press  campaign  with  a 
roller  coaster  theme  to  illustrate  the 
lips  and  downs  of  life  with  a  new 
baby 

SMA  is  talking  to  wholesalers  abou 
support  for  pharmacies  which  is 
likely  to  include  pharmacy- 
promotions  and  display  material  for 
Progress. 
SMA  Nutrition. 
Tel:  01628  660633. 

Bottoms  up! 

Kimberly-Clark  is  supporting  a  new 
educational  baby  skin  health 
canijiaign  this  year 

The  bottom  line  in  baby  skincare' 
campaign  has  been  developed  in 
association  with  practising  health 
visitors  and  is  being  supported  by  th 
British  Skin  Foundation. 

The  campaign  material  includes 
an  educational  pack  to  support 
the  advice  that  is  given  by  health 
visitors  and  other  health 
professionals  involved  in  practical 
parenting  education.The  pack  coveri 


Continued  on  P24 
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Eucerin.  It's  a  different  treatment  for  the  problems  associated 
with  eczema  -  dry  skin,  flaking  and  itching. 

Why  is  it  so  effective? 

Because  it  contains  urea,  a  moisturiser  naturally  present  in 
healthy  skin.  In  many  cases  of  eczema  the  skin's  natural  urea 
levels  are  decreased  leading  to  further  moisture  loss.  Eucerin 
replaces  this  urea,  soothing  and  softening  the  skin,  and 
works  to  lock  in  the  moisture. 

Its  water-in-oil  formula  is  also  non-stinging,  non-greasy  and 
is  easily  absorbed  into  the  skin  where  its  re-hydrating  action 
stays  effective  for  many,  many  hours.  Two  applications  a  day 
are  all  that  are  normally  required  to  bring  relief,  unlike  the 
traditional  remedies  that  are  greasy  and  need  constant 
'topping-up'. 

Eucerin's  clinically-proven*  10%  Urea 
formula  is  available  as  a  lotion  or  cream 
and  is  suitable  for  children  as  well 
as  adults. 


Always  read  the  label 


Eucerin 


For  more  information  and  details 
of  other  Eucerin  products  please 
phone  Beiersdorf  medical  on 
our  pharmacy  line 
0870  738  4000. 

For  sales  enquiries  contact  j 
our  UK  distributor  Dendron 
01923  229  251. 


10%  UREA 

CREAM 

SPECIALLY 

Eucerin 

FORMULATED 
hytlfaliiig  cream 
tu(  llie  ttealnieni  ot 

■  klilliyiis],s 

10%Urea  Lotion 

■  Kdioileraia 

■  livpeikf^rnlusls 

■  aldpir  eczeni:! 
I.lclni.illl!-,! 

OERMATOLOGICAL 
SKINCARE 

Eucerin  10%  Urea  Cream  and  Lotion 
Product  Information 

INDICATIONS;  opecidlly  lunriulated  tiydrating  cream  and  lotion 

tor  Ihe  treatment  of  atopic  eczema/  dermatitis,  xeroderma, 

hyperkeratosis,  iclntliyosis 

Active  Ingredients;  Urea  EP  10'ii,  w/w 

Instructions  for  use: 

Apply  =,parinyly  twice  daily  (as  a  thin  tilm)  to  the  affected  areas  of 
Ihe  skin,  massage  gently  into  the  skin  until  absorbed. 
Medical  advice  should  be  sought  if  the  cream  or  lotion  is 
accidentally  swallowed. 

PRECAUTIONS  FOR  PATIENTS:  Do  not  use  if  you  are  allergic 
to  any  of  the  ingredients  in  Ihe  cream  or  lotion.  Do  not  use  on 
abraded,  inflamed  skin  Do  not  apply  to  large  areas  ot  the  skin  if 


you  have  kidney  trouble.  Consult  your  doctor  it  you  are  using 
any  other  medicines,  including  any  that  you  could  have 
purchased  without  a  prescription.  Eucerin  10%  Urea  Cream  and 
Eucerin  1 0%  Urea  Lotion  may  increase  the  penetration  of  some 
substances  e.g.  medicines  known  as  corticosteroids,  dithranol 
and  flourouracil  into  the  skin.  Avoid  contact  with  eyes  or  other 
sensitive  areas 

LEGAL  CATEGORY: 

Eucerin  10''o  Urea  Cream  GSL  P/L  14160/0003  and  Euceiin 
)0%  Urea  Lotion  GSL  P/L  14160/0004 
Eucerin  registeied  trademark  is  held  by  Beieisdort  AG, 
Hamburg.  Product  license  is  field  by  Beieisdort  tJK  Ivlillon 
Keynes,  tVlK14  5LS 

FOR  EXTERNAL  USE  ONLY 


binds  moisture  for  long  lasting  relief  hUCCnn 


Soothes,  Softens  and  Protects 


Dry  Skin 


^Clinical  reference 

1  Pigatio  P  D  el  all  996.  1 0%  urea  cream  (Laceran)  for  atopic  dermadtis;  a  clinical  and  laboratory  evaluation.  Journal  of  Dermatology  Treatment  7  Page  17l-17t 

2  Tausch  I  et  a!  1997.  Efficacy  of  Eucerin  10%  Urea  Cream  and  Aquadrate  in  the  treatment  of  Xeroderma.  Australian  Journal  of  Dermatology  38  Page  102 
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issues  such  as  the  importance  of 
protecting  fragile  skin,  the  basics  ot 
good  hygiene  and  prei-enta.tive 
information  on  certaiji  skin 
conditions. 

hiformation  ieatiets  to  distribute  to 
parents  arc  included  in  the  pack. 
Pharmacies  can  obtain  a  pack  and 
copies  of  the  leaflets  by  phoning 
020  73.1  i  S344. 
Kimberly-Clark  Ltd. 
Tel:  01732  594000. 


The  Avent  Nipple  Protector  joins  the  Avent  range 


bowls,  trainer  cups,  gripper  feeding 
bottles  and  soothers. 

Other  new  additions  to  the  Junior 
.Macare  range  are  fluorescent  animal 
bibs,  mini  popover  bibs,  soft  baby 
wash  cloths,  baby  bottle  carriers,  a 
flip-top  drinking  cup,  baby  animal 
toothbrushes  and  nasal  decongesters. 

All  Junior  ,Macare  baby  products 
are  PVC  free. 
Paul  Murray  pic. 
Tel:  01703  268444. 

Breast  feeding  aid 

A  new  nipple  shield  has  been 
introduced  in  the  Avent  range  of 
breast-feeding  accessories. 


Saving  for  baby's  rainy  day:  Heinz  &  Farley's  promotion 


Wean  'n'  save 

Heinz  has  teamed  up  with  Alliance  & 
Leicester  in  an  on-pack  promotion  to 
appear  on  Farley  's  Rusks  and  Dry 
.Meals  and  the  Heinz  i5ab\  Basics 
products  in  Februar\'  and  March. 

Parents  who  collect  20  tokens  from 
these  products  will  qualif\'  for  a  free 
opening  balance  of  Jt.S,or£.l()  if  they 
collect  30  tokens,  when  they  open  a 
First  Save  Account  for  their  baby  at 
any  Alliance  &.  Leicester  branch. 
Farley's  Breakfast,  Savoury  and  Dessert 


Coliel  Infant  Drops  are 
formulated  with  lactase 


.Meals  all  feature  two  tokens  -  with  a 
further  five  on  special  bonus  |iacks. 

The  promotion  is  supported  with 
posters  and  PoS  material  at  Alliance  & 
Leicester  branches. 
HJ  Heinz  Co  Ltd. 
Tel:  020  8573  7757. 

The  crying  game 

Recent  research  shows  that  transient 
lactose  intolerance  may  be  an 
important  factor  in  some  babies  with 
colic. 

Britannia  Health  Products  says  its 
studies  show  that  hours  of  crying  may 
be  significantly  reduced  when  babies 
are  fed  with  milk  treated  with  infant 
drops  formulated  to  break  down 
lactose  in  a  baby's  usual  milk  (breast 
or  formula),  allowing  it  to  be  more 
easily  absorbed. 

The  company  s  new  Colief  Infant 
Drops  are  formulated  with  the 
naturally  occurring  enzyme  lactase, 
which  breaks  down  lactose  into  the 
more  easily  digestible  glucose  and 
galactose. 

The  drops  can  be  used  at  every 
feed  until  the  transient  lactose 
intolerance  pas,ses  which  is  usually 
within  the  first  few  weeks  of  life,  as 
the  digestive  tract  matures. 

The  drops  are  added  to  the  baby's 
usual  milk  which  is  then  refrigerated 
for  four  hours  to  allow  the  drops  to 
work.The  bottle  can  then  be  warmed 
and  used  as  usual. 

The  drops  are  completely  natural 


Transparent  jelly  designs  join  the  Junior  Macare  range 


and  suitable  for  use  from  birth 
onwards.The  ^ml  bottle  (rsp  £9.99)  is 
sufficient  for  (SO  separate  feeds. 
Britannia  Health  Products  Ltd. 
Tel:  01732  744032. 

Organic  options 

Baby  Organix  plans  to  offer  babies  a 
wider  variet)'  of  tastes  and  textures 
with  the  launch  of  12  new  or 
improved  organic  baby  foods  this 
year 

New  savoury  Hunger  Busters'  are 
Potato  and  (Jieese  (iratin.Tomato  and 
Chicken  (iisserole,  Baby  s  First 
Vegetables  and  Mediterranean 
Vcgetablcs.These  recipes  have  an 
average  53  per  cent  vegetable  content. 

The  new  dessert  line-up  features 
Apple  and  Apricot,  Fruit  (Compote, 
Straw  berry  Rice  Pudding  and  Banana 
and  Bkieberry.The  range  also  includes 
four  organic  baby  cereals  -  Apricot 
and  Oatmeal,  Prune  and  Oatmeal, 
Apple  and  Pear  and  Banana  Porridge. 
Baby  Organix. 
Tel:  0800  393511. 

Jelly  designs 

A  new  line  up  of  baby  products 
featuring  a  transparent  jelly  design 
joins  the  Junior  .Macare  range  this 
month. The  new  products  include 
fruit  cooling  teethers  in  melon, 
strawberry,  orange  and  kiwi  shapes. 

The  transparent  jelly  range  will  also 
include  feeding  equipment  such  as 
weaning  spoons,  cutlery  sets,  feeding 


The  flange  of  the  Avent  Nipple 
Protector  (rsp  £4.50  for  two)  features 
cut  away  areas  forming  a  butterfly 
shape  that  allows  a  baby's  face  to 
come  into  closer  contact  with  a 
inother's  breast  during  breast-feeding. 

This  means  that  once  a  mother's 
cracked  and  sore  nipples  are  healed, 
there  should  be  no  problems  with  the 
baby  returning  to  the  natural  breast. 

Another  benefit  of  the  cutaway 
areas  is  that  the  area  around  the 
areola  can  continue  to  be  stimulated. 
Avent  say  the  use  of  standard  nipple 
shields  has  been  associated  with  the 
dwindling  of  milk  supph  . 

The  Avent  breast  pumps  and 
accessories,  breast  pads,  breast  shells 
and  nipple  shields  can  be  displayed  ir 
a  special  shelf  unit  which  announces 
that  the  range  can  help  mothers 
breast-feed  longer 
#  Cannon  A\  ent  now  has  a  web  site 
ivirir.aix'iitbdhy.coiu  that  offers 
information  and  advice  on  breast  and 
bottle  feeding. 
Cannon  Avent. 
Tel:  01787  267000. 

Helping  the  medicine  go  down 

Calpol  will  be  on  TV  in  a  spring  and 
autumn  burst  as  part  of  a  £2.8  millior 
advertising,  promotional  and 
educational  programme  for  the  brand 
this )  ear 
In-store  support  will  include  giant 

Continued  on  P26  ■ 
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Nothing  works 


t)VIRAX^ 


iMEVU 


COLD  SORE  CREAfW 


isentation:  5%  w/w  aciclovir  in  water  miscible  cream  base.  Uses;  Cold  Sore  treatment.  Dosage  and  administration:  Apply  5  times  a  day  tor  5  days  It  Is  important  to  start  treatment  as  early  as  possible  after  the 
*  ■  -/ '  infection,  ideally  during  ttie  tingle  phase.  If  healing  has  not  occurred,  treatment  may  be  continued  lui  up  to  an  additional  5  days,  Contra-indications,  Warnings,  etc:  Zovirax  Cold  Sore  Cream  is  contra-indicaled  in  patients 
0  be  hypersensitive  to  aciclovir  or  propylene  glycol.  Precautions:  Zovirax  Cold  Sore  Cream  should  only  be  used  on  cold  sores  on  the  lips  ,"Hri':i  '.x^  [tr-  nrit  apply  inside  the  mouth  or  in  the  eye.  Do  not  use  for 
;  infections  of  the  eye  or  the  genital  area.  Do  not  use  if  the  patient  is  under  the  care  of  a  doctor  because  of  a  weak  immune  system.  Side  and  adverse  effects:  Transient  burning  or  stinging  may  follow  application, 
trying  or  flaking  of  the  skin  has  occurred  in  about  5%  of  patients.  Erythema,  itching  and  contact  dermatitis  have  been  reported  rarely  following  applicaticn  Retail  Selling  Price:  2g  tube  -  C4,67  (exc  VAT);  2g  pump  -  £5,10  (exc  VATI 
)duct  Licence  Number:  PL  0003/0304,  Licence  Holder:  The  Wellcome  Foundation  Limiled,  Greenford,  Middlesex  UB6  ONN  Legal  category:  I-'  Further  information  available  on  request  from: 
sterner  Services.  Gla/o  Wellcome  UK  Limited,  Stockley  Park  West,  Uxbrldge,  Middlesex,  UB1 1  1 BT  Date  of  preparation:  May  1 999,  ZOVIIRAx  is  a  t^ademarl^  ol  Glaxo-Wellcome  PL ' 

11:  Data  on  file,  GlaxoWelicome  Rel  2  V.jn  Vlmcn  W  A  or  at  J  Aniin-iinob  Cliemolher  1983:  12  (SuppI  B):  89-93  Ref  3;  Fiddian  AP  el  at  Br  Med  J  1983;  286-  1699-1701 
laxo  Wellcome  UK  Lid,,  2000 


Babycare 


Bichi 


^^^^^ 


Bickiepegs:  75  years  young 

-^Continued  from  P24 

Calpol  carton  display  items  that  focus 
on  the  pleasant  strawberry  taste  of 
the  medicine. The  PoS  material  refers 
to  recent  researcli  carried  out  among 
%  four-  to  five-year-olds  which 
showed  that  the  taste  of  Calpol  Infant 
Original  and  Sugar  Free  Suspensions 
were  preferred  to  other  leading 
children's  analgesics. 
#  A  dad's  support  pack  -  'The 
Pregnant  Dad's  Rescue  Pack'  -  is  being 
introduced  this  month  as  part  of  the 
brand's  educational  programme. 

Phannacies  can  obtain  a  supph'  of 
these  packs  by  phoning  01703 
628487. 

Warner  Lambert  Consumer 

Healthcare. 

Tel:  023  8064  1400. 

Golden  locks 

A  camomile  shampoo  for  babies  is 
new  in  the  Johnson's  Baby  range.The 
product  contains  0.5  per  cent  natural 


Tixycolds  are  the  latest 
additions  to  the  Tixy  range 


Ceuta  now  distributes  the 
Anywayup  range 

camomile  extract  to  help  enhance  the 
colour  of  fair  hair  and  keep  it  soft  and 
shin\'. Available  in  two  sizes,  it  retails  at 
£1.89  for  M)()m\  and £2.69  for  50()ml. 

Johnson  s  Baby  Mild  (Conditioning 
Shampoo  has  been  rebranded  as  Tangle 
Free  Shampoo  to  emphasise  that  the 
product  is  designed  to  clean  the  hair 
and  make  it  soft  and  manageable.  Retail 
price  is£1.89  for  300ml. 

Both  new  shampoos  contain  the 
Johnson's  No  More  Tears  formula.TV 
advertising  will  support  the  launch  in 
March  and  April. 

#  J&J  is  introducing  a  new  look  for 
its  Top  to  Toe  Wipes  this  month. The 
new  soft  lemon  packs  co-ordinate 
with  the  Top  to  Toe  Baby  Wash. 
Johnson  &  Johnson  Ltd. 
Tel:  01628  822222. 

Flexible  display 
Mam  has  introduced  a  new  counter 
displa\'  unit  to  merchandise  its  newly 
repackaged  baby  product  range. 

The  flexible  and  stylish  unit 
features  eight  hooks  to  display  the 
range  of  soothers,  cups,  tecthers  and 
bottles.The  Mam  range  is  PV(;  free. 
Mam  UK  Ltd. 
Tel:  0121  326  6992. 

Teething  troubles 

Pharmacies  can  help  parents  make 
teething  time  as  pain-free  as  possible 


loves  W 


loves  III" 


with  a  free  leaflet  on  teething.  It  can 
be  displayed  in  a  rack  attached  to  the 
side  of  a  counter  top  unit  for  Rinstead 
Teething  Gel. 

A  new  look  has  been  introduced 
for  the  gel  which  now  comes  in  a 
larger  I5g  tube  (rsp  £2.20). 
Schering-Plough  Ltd. 
Tel:  01707  363636. 

New  look  for  old  favourite 

Bickiepegs  is  celebrating  its  75th 
anniversary  with  a  contemporary  new 
look  for  its  long  established  natural 
biscuit  brand  this  month. 

The  existing  blue  pack  is  being 
replaced  by  a  softer  looking  pack 
with  lilac  graphics  and  a  photograph 
of  a  smiling  baby 

Retail  price  is  £1 .25  for  a  pack  of  nine. 
Bickiepegs. 
Tel:  01224  790626. 

Ceuta  to  distribute  Anywayup 

The  Anywayup  baby  product  range 
manufactured  by  V&A  Marketing  is 
now  being  distributed  by  Ceuta 
Healthcare. 

The  range  includes  Tots  Cup,  Smiley 
(;up,Tumbler,  Mix  n'  Match  Lids,  Posh 
Potty  and  K  id  identity  bands  for 
young  children. 

Prices  range  from  £1 .99  for  the 
identity  bands  to  £7.99  for  the  potty. 


#  The  An\  wayup  Cup  has  been 
awarded  millennium  product  status 
and  is  exhibited  in  the  Spiral  of 
Innovation  at  the  Millennium  Dome. 
Ceuta  Healthcare. 
Tel:  01202  780558. 

Tixy  treats  kid's  colds 

Tixycolds  is  a  new  range  of  children's 
cold  treatments  that  is  being  launched 
as  an  extension  to  the  Tixy  children's 
cough  range. 

The  two  new  products  in  the  range 
are  Tixycolds  Syrup  (P  category')  -  to 
relieve  a  stuffs',  blocked  nose  and  to 
help  clear  catarrh  and  nasal 
congestion,  and  Tixycolds  Cold  and 
Allergy  Nasal  Drops  (GSL  category)  - 
a  decongestant  suitable  for  colds,  hay 
fever  and  sinusitus. 

Tixylix  Inhalant  Capsules  are  being 
relaunched  as  Tixycolds  Cold  and 
Hayfever  Inhalant  Capsules  (GSL 
category). 

The  capsules  are  formulated  to 
clear  children's  blocked  noses  with 
natural  aromatic  \'apours. 

Retail  prices  are  £2.89  for  the  syrup 
( 10()ml),£2.39  for  the  drops  ( lOml) 
and  £2.09  for  a  pack  of  ten  capsules. 

The  launch  will  be  supported  by  a 
£1  million  advertising  campaign. 
Novartis  Consumer  Health. 
Tel:  01403  210211. 


Iiivus  nil' 

Mam's  newly  repackaged  baby  product  range 

26  Chemist  &  Druggist  1 2  FEBRUARY  2000 


Skin  deep 

Skin  health  is  essential  to  a  baby's 
overall  wellbeing.  Sarah  Thackray 
reports  on  common  skin  problems 


w 


e  ve  come  a  long 
way  since  the  days 
when  nappy  rash 
was  so  severe  that 
babies  were 
admitted  to 
hospital  wards  for  treatment. 

The  incidence  and  severity  of 
nappy  rash  has  fallen  in  recent  years 
(mainly  due  to  the  technological 
advancement  of  disposable  nappies), 
but  napp\-  rash  is  still  the  most 
common  infant  skin  complaint. 

Recent  research  indicates  that  57 
per  cent  of  all  babies  experience 
some  form  of  nappy  rash  every  two  to 
three  weeks.  So,  with  around  71 5,000 
new  babies  expected  in  2000,  there 
are  likely  to  be  nearly  half  a  million 
cases  of  nappy  rash  this  year! 

"Nappy  rash  is  still  a  problem  for 
many  children  and  their  parents,"  says 
Professor  Stanley  Bleehen.paediatric 
dermatologist. "The  condition  can  be 
painful  and  uncomfortable  for  the 


child  and  in  adult  terms  it  can  be 
equated  to  having  really  bad  sunburn.'' 

Even  though  toda\  's  nappy  rash  is 
usually  milder  than  in  the  past,  it  can 
seriously  compromise  skin  health 
which  is  essential  to  the  overall  healtl 
of  babies. 

The  skin  not  only  protects  the  bab 
against  infection,  but  also  controls 
body  temperature,  produces  warning 
pain  signals  and  synthesises  vitamin  I 
which  is  vital  for  healthy  growth. 

However,  many  parents  feel  there  i 
a  lack  of  sound  advice  when  it  come; 
to  baby  skincare.  Kimberly-Clark 
reports  that  its  research  groups 
indicate  that  mums  feel  they  can't  go 
to  their  GP  and  are  overwhelmed 
with  confusing  information. 

In  many  cases,  nappy  rash  can  be 
prevented  but  latest  research 
indicates  that  parents  do  need  more 
advice  on  bab}'  skin  health. 

Continued  on  P28\ 
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A  recent  ICM  study  (August  1999) 
shows  that  almost  50  per  ce  nt  ot 
paa-iits  name  nappy  rash  and  tlirush 
as  the  skin  complaints  they  most 
worry  about  and  say  they  want  more 
information. The  same  survey  also 
highlights  that  around  half  of  mothers 
with  young  ciiildren  feel  guilty  if  their 
child  suffers  from  nappy  rash. 

".Mums  will  often  empathise  with 
their  baby's  nappy  rash  pain  but  may 
feel  helpless  and  guilty  of  neglect," 
says  (;hris  Sapwelfa  practice  nurse  at 
a  London  medical  centre. 


Parents  need  to  be  reassured  that, 
even  with  the  best  efforts  in  the  world, 
some  babies  will  get  nappy  nish. 

Rash  attack 

Nappy  rash  undoubtedly  begins  with 
over-hydration  of  the  .skin,  caused  by 
prolonged  wearing  of  a  wet  nappy 
The  pi  I  of  a  baby  's  .skin  is  usually  S-6, 
ie  acidic.  If  it  becomes  moi.st,  the  pH 
increases  -  making  the  skin  more 
permeable  to  irritants.  In  addition, 
enzymes  found  in  the  faeces  become 
more  active  and  irritant  to  the  baby's 
skin  at  these  higher  pH  levels. 

The  aim  in  preventing  nappy  rash 
is  to  keep  the  baby's  skin  dry  for  as 
long  as  po.ssible.  However,  as  babies 
can  pass  urine  as  often  as  1 5  times  a 


Modern  disposable  nappies  have  led  to  the  fall  in  the 
incidence  and  severity  of  nappy  rash... 


The 

quick-to-act 
fype 
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day  this  is  not  always  easy  to  achieve. 

I'ntil  a  baby  learns  to  control 
bladder  and  bowel,  its  skin  is 
continuously  subjected  to  the 
irritating  effects  of  urine  and  bowel 
movements. 

When  a  baby  is  weaning  and  trying 
new  foods,  the  bowels  will  be 
emptied  more  readily  making  the 
child  more  susceptible  to  nappy  ra.sh. 
Illness  and  certain  prescribed 
medicines  can  also  provoke  an  attack. 
Most  babies  can  be  expected  to  have 
a  ra.sh  when  they  are  teething. 

Nappy  rash  always  starts  with  a 
slight  redness  of  the  skin  in  the  nappy 
area,  particularly  around  the  genitals, 
bottom  and  the  surrounding  skin. 
Depending  on  the  severity  of  the 
rash,  the  skin  can  become  spotty  sore 
and  hot,  ultimately  developing  into 
open  sores  if  left  untreated. 

The  rash  should  be  treated  as  soon 
as  possible  and  cleanliness  is 
essential.The  nappy  area  should  be 
cleaned  gently  and  thoroughly  with 
warm  water  and  cotton  wool.  Baby 
wipes  are  excellent  when  a  baby  has 
a  clean  bottom  but  when  used  with 
nappy  rash,  wipes  can  lead  to  further 
irritation.  It's  vital  for  parents  to  wash 
■|  their  hands  before  and  after  each 
V  change  to  cut  the  ri.sk  of  infection, 
■f    Many  paediatricians  recommend 
"I  leaving  the  nappy  off  in  the  treatment 
k  of  nappy  rash  to  allow  air  to  aid  the 
healing  proccss.A  small  amount  of  a 
nappy  rash  treatment  cream  can  be 
dabbed  thinly  over  the  sore  area  at 
each  nappy  change. 

Nappy  rash  is  often  exacerbated  by 
secondar\-  Candida  albicans 
infection.  In  many  cases,  thrush  will  go 
unnoticed;  however,  it  can  appear  as 
red  patches  or  plaques  and  may  have 
white  or  red  pimples  around  the  rash 
area.  If  parents  suspect  their  baby  has 
thrush,  they  should  contact  their  GP. 

Early  skin  problems 

Cradle  cap  is  another  common  skin 
condition  in  the  fir.st  year  of  life. The 
scalp  becomes  thickly  coated  with 
greasy  yellow  scales  that  stick  to  the 
head,  making  it  look  crusted.The 
eyebrows,  forehead,  temples,  neck 


and  behind  the  ears  may  also  be 
affected. 

This  skin  condition  is  not  itchy  or 
uncomfortable,  so  it  does  not  affect 
feeding  or  sleeping.To  stop  the  scales 
piling  up,  parents  should  gently 
massage  in  warmed  olive  oil  or 
emulsifying  ointment  and  then  wash 
it  off  using  a  mild  shampoo. 

Infantile  seborrhoeic  eczema  is  a 
common  skin  condition  similar  to 
cradle  cap.  It  mainly  affects  infants 
between  two  weeks  and  six  months 
and  it  is  rarely  seen  after  the  age  of 
one  year 

The  rash  usually  affects  the  nappy 
area  or  scalp  first  and  can  later  spread 
to  the  face,  neck,  armpits  and  trunk. 
This  type  of  eczema  makes  the  skin 
look  red,  inflamed  and  flaky.  It  is  not 
itch\;  sore  or  uncomfortable  so  babies 
with  the  condition  will  feed,  play  and 
sleep  as  usual. 

This  skin  condition  will  clear  up  on 
its  own  if  the  skin  is  in  good 
condition.  Parents  should  use  a 
moisturiser  and  soap  substitute  on  the 
baby  's  skin  to  stop  it  becoming  dr)'.  ' 

Keeping  the  napp}'  area  clean  and  [ 
dry  helps  to  prevent  the  skin  i 
becoming  sore.  However,  the  skin  can 
become  infected  with  thrush  and  ! 
parents  should  consult  their  dP  if  any  li 
area  of  the  skin  seems  particularly  m 
inflamed  or  hot,  smells  odd,  weeps  or \\ 
develops  an  unusual  looking  rash.     |  \ 

Eczema:  in  its  infancy?! 

It's  estimated  that  the  number  of 
infants  and  children  with  atopic 
eczema  (also  known  as  infantile  i 
eczema)  has  doubled  in  the  last  20  ! 
years,  although  the  rea.sons  for  this  ix\\ 
not  yet  fully  understood. 

Dr  Allan  Marsden,  a  dermatologist 
and  honorary  secretary  of  the  British  i| 
Skin  Foundation,  reports  that  atopic 
eczema  now  affects  1 S  per  cent  of 
youngsters. 

Dr  Marsden  is  convinced  that 
atopic  eczema  is  "a  disease  of  the 
over-privileged ".  He  explains:"Currei; 
opinion  is  that  atopic  eczema  is  ;' 
related  to  hygiene  conditions  as  a  ; 
consequence  of  children  not  being  j 
exposed  to  infections.  Fifty  per  cent 


..  however,  it  can  still  be  a  problem  if  left  untreated 
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of  chiklrc'ii  LisLi.ilh'  grow  oiil  of  il  by 
tlic  age  of  .sfNcii  and     per  cciil  grow 
out  of  it  by  the  age  of  13  " 

Allliougli  cevcma  alfccis  all  age- 
groups,  it  is  particularly  distressing 
when  it  strikes  in  b.ibies./Vtopic 
cc/cma  can  develop  at  any  time  after 
six  weeks  of  age  and  although  it  is 
largely  confined  to  childhood,  it  can 
persist  into  adult  life. 

This  type  of  eczema  causes 
discomfort  through  itching  and 
cracked  skin  and  is  strongh  linked 
with  asthma  and  hay  lever  Babies  are 
born  with  this  tendency  and  it  can  be 
brought  on  by  stress  factors,  viral 
infections  and  occasionalh  food 
allergy  or  house  dust  mite  allergy. 

This  type  of  eczema  makes  the  skin 
dry.  red,  sore,  scaly  and  very  itchy. 
Small  water  blisters  may  form  on  the 
skin  and  these  can  burst  or  weep. 

Any  part  of  the  body  can  be  affected 
but  skin  creases  are  the  most  often 
affected.  It  can  be  made  wor.se  by 
colds,  teething,  infections  and  stress. 

Eczema  can  be  triggered  or 
aggravated  by  the  house  dust  mite, 
clothing  and  bedding,  changes  of 
temperature  and  grasses  and  pollens. 

Food  may  be  a  trigger  for  around  M) 
percent  of  children  with  eczema, The 
most  common  food  triggers  are  cow's 
milk  and  egg.  followed  by  soya,  wheat, 
fish  and  nuts.  Food  can  produce  three 
different  types  of  reaction: 

#  itching,  rubbing  and  scratching 

#  immediate  food  hypersensitivity: 
symptoms  such  as  rashes,  redness  and 
swelling  develop  from  five  minutes  to 
two  hours  after  eating  the  food 

i#  delayed  food  hypersensitivity: 
symptoms  develop  six-24  hours  after 
eating  the  food. 

Increasingly,  interest  is  focusing  on 
preventing  eczema  during  pregnancy 
and  the  baby's  first  few  months  to 
delay  exposure  to  potential  allergens 
until  the  inf;int  can  tolerate  them. 

Breast  is  best 

Babies  who  are  breast-fed  have  fewer 
illcrgies  than  those  who  are  bottle- 
fed.  Babies  who  are  known  to  have  an 
ncreased  risk  of  allergies  should  be 


breast-fed  until  six  months  if  possible. 

If  this  is  not  possible,  mothers  of 
high  risk  infants  may  wish  to  use  a 
hydrolysed  formula  milk  rather  than 
introducing  cow's  milk. 

Inf;ints  arc  categorised  as  high  risk 
if  both  parents  and  one  or  more 
siblings  have  atopy.  Infants  who  have 
a  jiarent  or  a  parent  and  sibling  with 
atopy  arc  at  moderate  risk. 

In  hydrolysed  formula  milk,  the 
protein  fragments  are  too  small  to  be 
recognised  b\  the  body  and  so  cannot 
trigger  an  allergic  response.  Studies 
show  that  extensively  hydrolysed 
formulations  are  more  likely  to 
protect  against  allergies  such  as 
eczema.  .Soya  formulations  do  not  as 
they  contain  whole  soya  protein  -  a 
potential  allergen 

It  is  imjiortant  that  atopic  infants  or 
those  at  high  risk  of  developing  an 
allergy  should  not  be  given  solids 
before  the  age  of  four  months 

(^ow's  milk,  egg.  wheat  or  fish 
should  be  avoided  until  the  age  of  six 
months.  Foods  should  not  be  avoided 
for  any  longer  without  the 
supervision  of  a  dietician.The 
exception  is  nut  products  which 
should  not  be  given  to  a  child  with  a 
family  hi.story  of  allergy  for  at  least 
the  first  three  years.  |ireferably  longer 

The  National  Fczenia  Society 
stresses  that  diet  alone  will  not  cure' 
eczema.  Some  parents  find  that 
modification  of  their  child's  diet  can 
help  to  relieve  the  .symptoms  of 
eczema  when  carried  out  alongside 
management  procedures  These 
include  application  of  emollients,  use 
of  topical  steroids  when  appro|iriate. 
and  avoidance  of  other  known  trigger 
factors  such  as  the  house  dust  mite 

Wet  wrapping 

In  cases  where  the  management  of 
atopic  eczema  is  poorly  controlled  by 
standard  treatment  methods,  the  wet 
wrapping  bantlage  technique  is 
particularly  suitable  forcliiklren  It  is 
not  suitable  for  weepy  infected  eczema. 

Wet  wraps  are  wet  occlusi\e 
dressings  constructed  from  tubular 
bandaging  applied  over  generous 


>ookes  Healthcare's  F45  Itch  Relief  Cream  is  a  dual  action 
ream  to  soothe  the  itch  of  ec/ema  and  rehydrate  the  skin 


quantities  of  emollients  or  topical 
steroids.  The  wet  bandages  improve 
the  absorption  of  emollients  and  any 
topical  steroids  applied. 

The  skin  is  cooled  as  the  water 
evaporates  -  reducing  itching  and 
helping  prevent  the  sleepless  nights 
commonly  as,sociated  with  eczema. 

Wet  wraps  may  be  used  all  over  the 
body  or  on  isolated  areas,  eg  hands, 
wrists  and  legs.  In  severe  cases,  the 
wraps  can  be  left  in  phcc  all  day  and 
all  through  the  night,  which  helps  to 
break  the  scratch-itch  cycle  by 
preventing  the  child  causing  further 
damage  to  the  skin  through 
scratching. 

The  dressings  are  usually  aiijilied  .1 
few  hours  before  bedtime  and  left  on 
for  up  to  24  hours  after  which  the 
jirocess  may  be  repeated  During  day 
long  treatments  the  bandages  have  to 
be  made  wet  again  after  12  hours. 

Originally,  this  form  of  treatment 
was  only  available  on  an  in-patient 
basis  btit  increasingh'.  families  are 
being  taught  to  use  this  technique  in 
the  home  -  enabling  parents  to  be 
more  actively  involved  in  the 
management  of  their  child's  eczema. 

However,  wet  wrapping  should 
only  be  carried  out  under  the 
supervision  of  a  dermatologist  or 
other  healthcare  professional  with 
dermatological  training  Information 
on  wet  wrapiiing  is  available  from  the 
National  Fxzema  Society  (tel:()20 
73X8  4097  or  www.ec~enui.org). 


■"^PTIC  HEALING'-".. 


Pharmax  is  supporting 
its  hrand  leading  nappy 
rash  treatment 
Sudocrem  Antiseptic 
Healing  Cream  with 
advertising  in  the  mother 
and  baby  press 


Metaiiiuimi  nappy  rash 
treatment  from  Roche 
Consumer  Health  is 
specifically  formulated  to 
treat  sore,  irritated  skin 


The  strong 
powerful 


www.nurolen.com 

OCHOOKK.S 
IIKALTHCARE 
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Phoenix  Medical  Supplies  is  making  waves  in  the 
wholesale  world  and  may  yet  shake  up  the  pharmacy 
scene  too,  as  Guy  L'Aimable  reports 

tlight  on  Phoenix 


lio  will  Phoenix 
Medical  Supplies 
acquire  next? 
How  many  more 
wholesalers 
does  it  want  to 
acquire?  Wliat  does  it  want  to  do  with 
its  chain  of  160  pharmacies' 

PiMS  better  get  used  to  fending  off 
such  questions  because  interest  in  the 
compan)'  will  intensify  as  it  becomes 
recognised  as  the  third  force'  in  UK 
pharmaceutical  wholesaling. 

Look  where  it  is  now.  Its 
wholesaling  arm  has  1 2  depots 
through  L  Rowland,  Philip  Harris 
Medical,  Fosters  Healthcare  and 
Border  (;hemists  Alliance  -  and  claims 
an  1 1  per  cent  share  of  the  wholesale 
market. Just  over  a  year  ago  the  group 
did  not  exi.st. 

Phoenix  Pharmahandel,  its 
Mannheim-based  parent,  was  formally 
established  in  1994  when  five 
regi(mal  wholesalers  merged.  Wliolly 
owned  by  the  Merckle  family. 
Phoenix's  acquisitiv  e  march 
throughout  Europe  has  lifted  its 
turnover  from  1)MS.94()  billion  in 
1994/95  to  a  projected  DMld.S 
billion  for  20()1/()1. 

Sandy  Young,  P.MS'  chief  executive, 
will  not  reveal  who  is  next  on  its 
shopping  list,  but  he's  more  open 
about  its  plans  to  expand 
geographically.  Southern  England  is 
under  consideration. 

"My  information  is  that 
AAH/UniChem  are  struggling  around 
the  south  because  it's  a  difficult 
territory,  so  I  don't  think  it  will  be  a 
tough  nut  to  crack,"  he  says. 

Phoenix  Healthcare 

Distribotion's  full 
line  ethical  depots 

Stirchley,  Birmingham  i  

Burnley  

Cambridge  

Cardiff  

Derby  

Glasgow  -  ■ 

Melhshatn  

Penrith  

Plympton/Piymouth  

Wrexham  

York 


"Logistically,  it's  not  an  eas\  place  to 
deal  with,  but  we  can't  talk  about 
being  a  national  company  if  we  are 
not  there." 

So  when  will  PMS  have  a  depot  in 
that  region?  He  hesitates  and  smiles.  '! 
wouldn't  want  to  give  any  comfort  to 
the  opposition. 

German  expertise 

The  group  will  draw  on  the  expertise 
of  its  (jcrman  parent  to  put  together 
the  national  structure. And  it  is 
keeping  its  options  open  about 
whether  to  grow  organically  or 
through  acquisition.  However,  Mr 
Young  does  not  expect  PMS  to  be  a 
national  player  until  next  year  Its  first 
priority  is  to  consolidate. 

This  partly  involves  convincing 
pharmac)  customers  that  it  is  a  viable 
alternative  to  the  big  two.  Mr\'oung 
says  it's  in  pharmacists'  interests  to 
ensure  the  group  survives  and 
prospers  because  it  gives  them  more 
choice. "'We  can't  expect  pharmacists 
to  deal  with  us  for  any  less  than  they 
would  for  another  compam.so  we've 
got  to  be  competitive."" 

He  believes  many  pharmacists  can 
see  the  rationale  of  a  third  wholesale 
force. Those  in  south  Wales,  for 
example,  were  wary  of  dealing  with 
Rowlands  when  it  first  traded  there. 
That  reluctance  evaporated,  he  says, 
when  Phoenix  acquired  Rowlands 
because  pharmacists  could  see  the 
strength  of  Phoenix  s  intentions. 

Still,  PMS  has  a  formidable  task, 
given  the  scale  and  sophistication  of 
AAH  and  l!ni(;hem"s  operations. AAH, 
for  example,  wants  to  increa,se 
automation  in  all  of  its  depots  to 
around  70  per  cent  by  the  end  of  the 
year  -  its  £9  million  super  depot  in 
Coventry  is  due  to  start  servicing 
independent  pharmacists  in  February. 

.Mr  Young  accepts  that  PMS"  depots 
are  not  as  advanced  as  its  major  rivals  - 
its  only  automated  warehouse  is  in 
Wrexham  -  but  the  grouji  has  started  a 
programme  to  improve  the  efficiency 
and  logistics  of  its  sites.  It  is  investing 
around £5()(),00()  in  an  efficient 
consumer  response  (E(;R)  .system, 
which  should  be  in  place  in  October. 

That  does  not  mean  P.MS  wants  to 
go  all  the  way  down  the  automation 
route  It  is  having  an  internal  debate  " 


about  this  issue.  On  the  one  hand, 
automation  is  an  advantage  if  you  are 
dealing  with  patient  packs, "..  .and  it  is 
particularly  useful  during  the  lunch 
time  period  when  you  can  reduce  the 
lead  time  between  the  order  going  in 
and  the  order  being  received ". 

On  the  other  hand... 

"Pharmacists  fiindamentalh  want 
accurate  stock,  availabilit\'  of  stock 
and  timely  deliver)  -  those  are  the 
three  core  principles  of  wholesaling 
Whether  you  satisf\'  them  through 
automation  or  not  is  not  an  issue  -  if 
you've  got  these  three  you're 
satisfying  your  clients  '" 

Mr  Young  says  automation  can  also 
make  deliveries  a  bit  inflexible  -  he 
has  seen  some  examples  in  Europe. 

The  group's  eventual  integration 
will  improve  its  distribution. "By 
developing  our  logistics  and 
networking  depots,  we  will  be  able  to 
switch  supplies  where  necessary  to 
service  our  clients. We  didn't  have 
that  opportunity  before  [when  PMS' 
wholesalers  were  individual 
wholesalers]." 

PMS  will  also  draw  on  Phoenix's 
logistical  expertise  -  the  German 
compam  is  its  domestic  market 
leader  and  supervises     depots  in 
eight  European  countries. 

How  will  PMS  match  the  breadth  of 
pharmacy  services,  both  financial  and 
marketing,  of  the  big  two? 

It  is  offering  a  loan  guarantee 
scheme  for  pharmacists  who  want  to 
buy  outlets. "Statim  |AAF1]  and 
Uni(;heni  are  very  slick.  Within  a 
couple  of  months  wC  ll  be  able  to 
process  the  loan  guarantee  as  quickly 
as  anyone  else,"'  he  says. 

Aim  at  the  young 

Another  option  is  aimed  at  young 
pharmacists.  PMS  will  buy  a  pharmacy 
and  sell  a  minority  stake  to  the 
pharmacist,  who  can  add  to  that  stake 
at  his  or  her  own  pace.Wlien  the 
pharmacist's  stake  has  reached  49  per 
cent,  he  or  she  will  have  a  track 
record'  in  running  a  business  and 
could  seek  a  bank  loan  to  acquire  the 
remaining  ec|uity. 

Rowlands  has  trialed  the  process 
once  -  a  pharmacist  took  a  stake  in 
two  outlets  in  (Chester  and  acquired 
them  over  a  few  years. 


Sandy  Young 

"Once  thcy  ve  bought  the  business 
there  is  no  compulsion  to  trade  with 
Phoenix  because  we  reckon  that  if 
we'v  e  been  that  bad  with  the 
relationship,  we  don't  deserve  that 
business,"  says  Mr  Young. 

On  the  IT  front  the  group  is 
offering  patient  medication  record 
systems  and  EPoS.  NDC  (which 
bought  Hadley  Hutt.Chemtec  and 
John  Richardson  Computers)  is 
supplying  the  hardware  and  software 

.Meanwhile,  the  group  is  involved  ii' 
other  healthcare  markets,  such  as 
medical  equipment,  and  is  looking  to 
see  how  it  can  develop  these. 

Mr'\'oung  says  his  background 
enables  him  to  empathise  with  the 
wholesale  and  pharmacy  concerns  of 
his  group  and  its  pharmacv'  customers 
He  trained  as  a  pharmacist  in  South 
Africa  and  owned  a  communit)' 
pharmacy  in  Gr(H)tR)ntein,  Namibia,  foj 
seven  years.  In  1976  he  emigrated  to  \ 
the  UK  and  became  a  branch 
pharmacist  at  Rowlands  -  he  worked  '; 
his  wav'  up  the  companv'  until  he  was ! 
appointed  chairman  in  1998.  Over  the 
years  he  has  been  an  active  member  oi 
the  pharmacy/wholesale  political  [ 
scene.  His  positions  have  included 
chairman  of  the  (;iw)  d  local  j 
pharmaceutical  committee,  member  ( , 
the  council  of  the  Proprietary  Articles; 
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Trade  Associatit)n,  chairman  of  Niiiiiark 
tor  three  years  and,  lately,  chairman  of 
the  liritish  Association  ol 
Pharmaceutical  Wliolesalers 

His  BAIAV  |iosition  must  appear  a 
little  ironic  to  some  regional 
wholesalers,  t;i\ en  F,\1S  w  holesale 
amhitions.  Mr\'oung  is  conhdent 
some  regionals  will  still  be  in  business 
in  five  years'  time. "There  are  sonic 
strong  regionals  -  I  wouldn't  like  to 
be  them  because  it's  going  to  be  a 
tougher  market," he  says. "I  don't  think 
the  financial  support,  IT  support  and 
connections,  grow  th  of  data 
movements  can  be  done  b\  small 
gn)iips  an\  more. And  wholesaling 
margins  are  poor 

Banks,  in  turn,  will  be  put  off  by  the 
amount  of  investment  an  embryonic 
wholesaler  needs  to  get  started. 

And  PMS'  expansion  will  also  make 
it  harder  for  pharmacies  to  group 
together  and  prosper  as  new  buying 
groups. 

This  raises  an  interesting  scenario  - 
PMS  is  touting  the  need  lor  a  viable 
third  choice,  yet  its  actions  could 
result  in  only  three  big  wholesalers 
jdominating  the  market  in  five  years' 
itinie. Where's  the  choice  for 
ipharmacists  then' 
1   Mr  Young  can  see  the  |ioint,  but 
says  the  demands  on  wholesalers 
make  consolidation  inevitable. 
With  P.MS  current  focus  on 
wholesaling,  where  tloes  ihal  leave  its 
pharmacy  chain' 

Its  outlets  trade  under  tiie 
Rowlands  banner  and  the  group  has 
not  yet  decided  whether  to  rebrand.  It 
will  also  retain  its  close  ties  with 
Nuniark  and  invest  in  IT  to  improve 
the  pharmacies.  ,\'lr\'oung  remains 
ight-lipped  about  how  many  more 
pharmacies  he  wants  and.  indeed, 
whether  he  wants  to  build  up  a 
lational  pharmacy  chain. 

However  he  certainly  does  not 
ivant  to  set  up  on-line  pharmacies. 
'You  need  to  have  contact  with 
People.  I've  seen  instances  as  a 
iharmacist  w  hen  the  consumer  s  faith 
s  related  not  so  much  to  the 
iiedicine.but  to  the  person  they're 
Jealing  with.There's  a  p.sychosoniatic 
.'lenient  to  pharmacy,"  he  says. 
And  the  pharmacist's  diagno.stic 
xpertise  works  best  face-to-f;icc. 
i'.VlS' short-term  financial 
irospects,  meanwhile,  reflect  the 
nvestment.  Last  year  its  turnover  was 
list  overi^OO  niilli(m,and  it  expects 
"modest  growth  in  profits  this  year 
However,  MrYoung  ,says  its  biggest 
iiirdle  concerns  how  customers  will 
)erceive  the  group.  One  pharmacist, 
)r  example,  has  traded  with  Rowlands 
)r  SS  years.'  We  have  very  personal, 
eepl\  held  relationships  w  ith  sonic 
iistomers,so  it's  inevitable  that  change 
vill  make  people  think  they  are  losing 
bit  of  history  Ikit  having  the  potential 
ir  a  third  force,  along  with  improved 
fficiency  ami  service,  will  be  the 
ictors  that  hold  it  together." 


Statutory  Committee, 
fairness  and  ethnic 
minorities 

1  wish  to  add  my  views  to  those  of 
Gerry  Diamond  {C&D  February  S, 
p21 )  regarding  the  Statutory 
Committee  decision  on  Ms  Valerie 
Esievo  (C&D January  29,  p8).  I  share 
his  views  with  regards  to  the  severit)' 
of  punishment  given  to  ,V1s  Hsievo. 

In  my  opinion  the  case  requires  a 
more  holistic  apiiroach.  from  the 
report  of  the  case,  it  can  be  seen  that 
Ms  Hsievo  did  wrong  by  claiming 
uneniployment  benefit  while  working 
as  a  pre-reg  pharmacist.  However  it 
can  also  be  seen  that  she  is  a  single 
muni  with  two  young  children. 

Most  women  with  children  will 
appreciate  the  responsibilities 
in\()lved  in  caring  for  one  child  let 
alone  two  young  ones,  and  as  a  single 
mum  with  an  added  responsibility  of 
being  a  pre-reg  student  this  is 
obvioLisly  enormous. 

The  report  goes  on  to  acknowledge 
that  she  could  have  legitimatcK 
claimed  faniih  credit,  which  indicates 
a  degree  of  ignorance  or  someone 
who  geiiuiiieh  needed  help,  but  due 
to  other  pressLires  committed  an 
offence  by  onii.ssion. 

Ignorance  of  the  law  is  inadmissible 
as  a  defence,  but  the  weight  of 
punishment  should  reflect  the 
severity  of  the  crime  and  other 
personal  circumstances  Her  initial 
denial  of  offence  should  also  be 
looked  on  more  syinpathctic.ilK.as 
this  is  not  unique  to  her 

There  have  been  cases  of  other 
pharmacists  that  have  denied 
allegations  initially,  only  to  admit  them 
later  and  their  punishment  has  not 
been  anywhere  near  as  severe  as  Ms 
Esievo  s.  It  is  a  wrong,  but  natural 
reaction  when  caught  out.  for  humans 
to  den\  allegations  and  there  are  several 
high  profile  cases  that  confirm  this. 

file  respective  offences  were 
punished  proportionateh.  In  this  case, 
Ms  Esievo  has  agreed  to  make  refunds 
to  the  DSS  for  any  overpayment,  but 
she  is  neither  a  pre-reg  nor  a 
registered  pharmacist.  If  she  cannot 
get  anything  worthwhile  to  do,  it  will 
be  more  hardship  which  the  state 
may  lia\e  to  relieve. 

The  length  of  (he  punishment  will 
have  an  impact  on  how  long  she  will 
be  reliant  on  state  benefits  and  her 
children  will  have  to  do  without. Also 
the  profes,sion  will  miss  out  on  a 
potential  source  of  manpower  in  this 
time  of  shortage. 

In  my  opinion, an  agreement  to 
repay  the  DSS  possibly  with  interest 
and  an  admonishment  dependent  on 
good  belia\iour  iora  set  period  of  time 
should  be  enough  for  a  hrsi-tinie 
offender 
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More  severely,  a  maximum  period 
of  three  to  six  months  off  the  register 
would  be  more  than  adequate  to  instil 
discipline  for  a  hrst-tiine  offender  I 
recall  the  'Scliaeffcr  cases'  did  not 
attract  such  drastic  punishment  just 
to  mention  some. 

I  hope  the  Statutory  (Committee  is 
really  fair  when  passing  iudgeiiient  on 
ethnic  minority  groups.  Perhaps,  a 
jury-style  tribunal  with  fellow 
pharmacists  as  jurors  and  a 
chairperson  from  the  legal  profession 
would  give  a  more  wholesome 
appraisal  of  cases. 

Finally,  my  appeal  is  for  .Ms  Esievo 
to  be  given  a  second  chance  to  prove 
herself  worthy  of  membership  of  the 
Society  she  has  worked  hard  to  join. 
Jide  Opaleke 
Soiilb  Harrow.  Middksex 

Deliberately  muddying 
the  discount  inquiry 
waters? 

I  quite  agree  with  the  comments 
Xrayser  made  about  the  Driii>,  Tariff 
prices  of  generics  (C&D  February  S, 
p7),  but  I  would  suggest  that  this  is  a 
deliberate  plo\  to  iiiudd\  the  waters 
for  the  next  discount  inqiiiry. 

What  we  should  be  asking  is  how- 
can  there  possibly  be  a  fair  and 
realistic  discount  inquiry  w  hen  the 


cost  of  basic  generics  has  gone 
through  the  roof,  and  I  challenge 
anybody  to  sav  wliat  the  price'  is  of 
anything! 

Why  are  our  negotiators  not 
kicking  up  a  stink  now  about  this  to 
put  pressure  on  the  (lovernment  for 
future  negotiations!'  Even  C&D  has 
fallen  for  the  press  release"  by 
printing  a  (rovernment  assertion  that 
the  category  D  situation  is  casing!  I  do 
not  think  there  is  any  real  evidence  of 
this. 

Paul  Smith 

CleelborpL's 


Pharmacy  assistant  Caroline 
Anderson  (right),  of  St 
Matthews  Pharmacy, 
Leicester,  was  the  winner  of 
the  final  section  of  the  1999 
Care  Pharmacy  Assistant  of 
the  Year  competition.  She  is 
pictured  receiving  her 
personal  organiser  from 
Thornton  &  Ross  sales 
representative  Ann  Tomlin 
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Raynaud's  &  Sck-rutlerma 
Awareiiesj.  .vhnuh 
Februory  1  fo  28 

Telephone:  01 270  872776   

ConSruteptive  Awareness  Week 
Februory  1 4  to  1 8 

Teleplione:02()  7837  5432  

National  Impotence  Day 
February  14 

Telcplione:  020  8767  7791  

Gt)  Veggie  Month 
March  1-31 

Telephone:  01732  364546  

Scar  Awareness  Week 
March  6-12 

Telephone:  0121  236  9501   

No  Smoking  Day 
March  8 

Telephone:  020  7916  8070  

Brain  Awareness  Week 
March  13-19 

Telephone:  020  7937  771 3   

Daffodil  Day 
March  18 

Telephone:  020  7235  3325   

Miscarriage  Awareness  Week 
March  19-25 

Telephone:01924  200795  

World  Health  Day 
April  7 

Telephone:  020  7630  1981   

Parkinson's  Awareness  Week 

2000 

April  8-16 

Telephone:  0207  932  1335   

Arthrogryposis  Appeal  & 
Awareness  Week 
April  8-15 

Telephone:  01747  822655   

PSP  (Progressive  Supranuclear 
Palsy)  Magnolia  Day 
April  8 

Telephone:  01327  861007  - 


National  MS  Week 
April  9-16 

Telephone:()20  7610  7171   

National  Bowel  Cancer  Week 
April  10-17 

Telephone:()20  7381  4711   

World  Parkinson's  Disease  Day 
April  1 1 

Telephone:  020  7932  1 304  

National  Depression  Campaign 

Week 

April  1 7-24 

Telephone:  020  7207  3293 
National  Depression  Campaign 
Action  Day 
April  21 

Telephone:  020  7207  3293 


Arthritis  Care  Week 
April  22-28 

Telephone:  020  7916  1502   

Mental  Health  Action  Week 
April  24-29 

Telephone:  020  7535  7400 


July  4 

Telephone:  020  7737  3588 


Sexual  Heahh  Week 
July  31  to  August  5 

Telephone:020  7923  5201 
Migraine  Awareness  Week 
September  3-9 

Telephone:  01 932  352468 


Next  week  is  Contraceptive 
Awareness  'Week 

World  Asthma  Day 
May  2 

Telephone:  020  7226  2260  

National  Endometriosis 
Awareness  Campaign 
May  7-17 

Telephone:  020  7222  2781 


Lupus  Awareness  Week 
May  8-15 

Telephone:  01708  731251  

Epilepsy  Week 
May  14-20 

Telephone:  01494  (i0130()   

World  No-Tobacco  Day 
May  31 

Telephone:  020  7630  198J1  

National  Osteoporosis  Month 
June  1-30 

Telephone:0176l  461661   

Everyman  Male  Cancer  Month 
June  1-30 

Telephone:  020  7970  6030   

Arthritis  Research  Week 
June  4  to  July  10 

Telephone:  01 246  558033 


October  2-8  is  Backcare  Week 

The  British  Cardiac  Patients 
Association  Awareness  Day 
September  9 

Telephone:  020  8464  241 7  

National  Eczema  Week 
September  23-30 

Telephone:  020  7388  4097  

Flu  Awareness  Week  2000 

September  25  to  October  1 

Telephone:  020  7465  0609   

Stroke  A-wareness  Week 
October  1  -7 

Telephone:  020  7566  0300  

Breast  Cancer  Awareness  Month 
October  1-31 

Telephone:  020  7384  2984 


National  Tampon  Alert  Week 

Backcare  Week 

June  5-10 

October  2-8 

Telephone:  0161  748  3123 

Telephone:  020  8977  4574 

International  Tampon  Alert  Day 

Europe  Against  Cancer  Week 

June  8 

October  9-15 

Telephone:  0161  748  3123 

Telephone:  020  7269  3249 

British  Heart  Week 

World  Mental  Health  Day 

June  10-18 

October  1 0 

Telephone:  020  7935  0185 

Telephone:  020  7413  1991 

Psoriasis  Awareness  Week 

World  Osteoporosis  Day 

June  11-18 

October  20 

Telephone:  01604  711129 

Telephone:  01761  471771 

National  Diabetes  Week 

Bug  Busting  Day 

June  11-17 

October  31 

Telephone:  020  7462  2679 

Telephone:  020  8341  7167 

For  Relief  Of  Glaucoma  (FROG) 
National  Awareness  Week 
June  12-18 

Telephone:  020  7737  3265 


Alzheimer's  Awareness  Week 
July  2-8 

Telephone:  020  7306j)6()6  

Sickle  Cell  &  Thalassaemia 
Awareness  Day 


World  AIDS  Day 
December  1 

Telephone:  020  7630  1981  

International  Day  of  Disabled 

Persons 

December  3 

Telephone:  020  7630  1981 


For  more  details  visit  our  web  site  at 
U'u  'u '.  dolpbarnuicy.  com. 


ESSENTIAL  INFORMATION 
Imodium™  Plus 

Presentation:     Chewable  tat 
containing  Loperamide  Hydrochloi 
Ph    Eur   2mg    and  Simethicc 
USP     equivalent     to  125 
polydimethylsiloxane.  Indicatio 
Imodium  Plus  is  indicated  for 
symptomatic   treatment   of  ac 
diarrhoea  in  adults  and  adolescents  c 
12  years  when  acute  diarrhoea 
associated  with  gas-related  abdom 
discomfort  including  bloating,  cramp 
flatulence.  Dosage  and  administrat 
Adults  over  18:  Two  tablets  initi 
followed  by  one  tablet  after  every  Ic 
stool.  Young  adults  age  12-18: 1  ta 
initially  followed  by  one  tablet  c 
eacfi  loose  stool.  Not  to  be  used 
cfiildren  under  12  years.  Maxirr 
dose:  Four  tablets  in  24  hours,  limitt 
no  more  than  2  days.  Con 
indications:  Hypersensitivity  to 
component  of  the  product,  h 
dysentery  characterised  by  bloo( 
stool  or  high  fever.  Imodium 
contains  sorbitol  and  should  there,._ 
not  be  used  in  patients  with  sor 
intolerance  or  fructose  intolerance  ( 
fructose  -1,6-diphosphatase  deficiet 
Avoid  when  inhibition  of  peristal; 
undesirable.  Acute  ulcerative  coliti 
antibiotic-related  pseudomembrai 
colitis.  Precautions:  In  patients 
(severe)  diarrhoea,  fluid  and  electri 
depletion  may  occur.  In  such 
appropriate   fluid   and  electr( 
replacement  should  be  considere 
symptoms  persist  for  more  thar 
hours,  treatment  should  be  stoppec 
a  doctor  consulted.  Imodium 
should  only  be  used  dunng  pregn 
or  lactation  on  the  advice  of  a  d( 
Medical  supervision  is  require 
patients  with  severe  liver  dysfun( 
Diarrhoea  should  be  treated  causi 
possible.  Drugs  prolonging  inte; 
transit  time  can  induce  developme 
a  toxic  mega  colon.  Discontini 
constipation     and/or  abdor 
distension  develop.  Side  eff 
Nausea,  hypersensitivity  reactions 
skin  rash),  headache,  dry  mouth,  a 
chills,  taste  disturbance,  constip 
and/or  abdominal  distension.  R 
paralytic   ileus,    usually  fc 
improper  use.  Treatment  of  overdo 
CNS  depression  or  paralytic  ileus 
following  an  overdose,  naloxone  cl 
given  as  an  antidote.  Repeated  do| 
naloxone  may  be  required.  The  pf 
should  be  monitored  for  CNS  deprtf 
for  at  least  48  hours.  Price:  6  tl 
£3.45, 18  tablets  £7.95.  Legal  catel 
R  PL:  13249/0020.  PL  Holder:  Jofl 
&       Johnson, MSD  Consj 
Pharmaceuticals,  Enterprise  HI 
Station    Road,  Loudwater, 
Wycombe,  Bucks,  HP10  9UF. 
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Imodium 

plus 

stops  diarrhoea.  Also  relieves 
stomach  cramps,  wind  and  bloating. 


r  1 


6  Chewable  Tablets 

Contains  loperamide  and  simethicone 


The  only  pharmacy  diarrhoea  product  that  can  provide 
fast  complete  relief  from  all  diarrhoea  symptoms. 

Certainly  loperamide  treatments  alone  can  stop  diarrhoea,  but  it  is  the  addition  of  simethicone,  unique 
!  to  Imodium  Plus,  that  now  provides  a  new  level  of  faster  relief.  By  working  gently  with  the  body,  Imodium 
'        Plus  also  calms  the  wind,  cramps  and  bloating  often  associated  with  diarrhoea. 

Unlike  loperamide,  Imodium  Plus  is  a  pharmacy-only  product  exclusively  yours  to  recommend.  It  will 
be  extensively  advertised  and  supported  to  help  achieve  maximum  awareness  and  drive  pharmacy  sales. 
I        Should  you  require  a  pharmacy  support  pack  or  full  product  information  simply  ring  0800  3890030. 

I  Imodium  Plus  is  your  complete  answer  for  diarrhoea  symptoms. 

t 

^i>^i4t*W'*^olvm0vi°  MSD 

'  -r  information  is  available  fronn:  Enterprise  House,  Station  Road,  Loudwater,  High  Wycombe,  Buckinghamshire  HP10  9UF,  Tel:  01494-450778    r  o  n  s  u  m  e  i<    !■  i.  a  «  m  a  c  k  u  t  i  c  a  l  s 


Lloyclspharmacy  continues  to  promote  social  pharmacy  by 
linking  up  with  cliarities  and  holding  a  'Health  Networking' 
conference  to  examine  new  approaches  to  healthcare 

The  start  of  social  work? 


Ll()\xlspharniacy  has  linked  up  witli 
the  Scarnian  Trust,  a  charity  that  runs 
programmes  aimed  at  deprived  (.om- 
munities. 

The  charity  wiii  ost;  Lloyds- 
pharmacy  outlets  io  rironiote  local 
projects.  Established  by  tlie  former 
Law  Lord  Leslie  Scarman  after  the 
1981  civil  disturbances,  the  Trust  has 
over  450  projects  ranging  from  the 
'First  slcp.s'  programme,  which  helps 
young  mothers  back  to  work,  to 
'Learning  through  football',  which  is 
aimed  at  young  black  males. 

By  advertising  programmes  through 
pharmacies,  the  organisers  hope  they 
wiil  reach  groups  who  were  previously 
unaware  of  what  was  on  offer 

Andy  Murdock,  Lloydspharmacy 
director  of  pharmacy,  says;  "We  will  also 
be  examining  further  partnership  roles 
and  encouraging  our  pharmacists  to 
provide  mentoring  services  and  group 
discussions  on  health  topics.Wlierevcr 
possible  we  will  provide  S]"iace  to  gi\'e 
the  Trust  an  additional  platform  from 
which  it  can  publicise  its  activities  and 
hold  informal  advice  sessions." 

Lloydspharmacy  has  joined  forces 
with  Start  Here,  a  charity  dedicated  to 
getting  iiiformation  to  those  who  need 
it  most.  Start  Here  touch  screens  offer 
guidance  on  a  variet\'  of  social  and 
healthcare  issues. 

Tlie  system  will  be  installed  in  tliree 
Llo\  dspharmac\'  stores  in  Dudle\'  (West 
Midlands),  Littleport  (East  Cambs)  and 
Sandy  (Beds).  By  comparing  usage  in 
rural  and  urban  areas,  results  will  help 
the  charity  tailor  its  information  services. 

Lloydspharmacy  is  to  open  its  fifth 
CHAT  centre  in  Sandy  later  this 
month,  offering  advice  and  leaflets  on 
health  and  social  welfare.  Between  100 
and  1 20  leaflets  a  week  are  distributed 
from  these  stores. 

In  Littleport  the  company  is  a  part- 
ner in  a  healthy  living  centre  bid, 
together  with  the  health  and  local 
authorities,  the  primary  care  group, 
and  charities  such  as  Age  Concern, 
which  aim  to  tackle  problems  of  isola- 
tion and  mental  health  There  will  be 
two  support  projects  for  younger  peo- 
ple, and  the  pharmacy  will  be  used  to 
disseminate  information. 


Mike  White:  "People  with 
active  social  networks  live 
longer  and  have  better  lives" 


In  Dudley  the  CHAT  centre  will  be 
involved  with  local  schools  in  the 
Education  Action  Zone. 

Forum  for  teamwork 

In  Birmingham  last  week,  the  compa- 
n\  held  the  first  in  what  is  hoped  will 
be  a  series  of  Health  networking:  inno- 
vation in  public  wellbeing'  confer- 
ences, bringing  together  leading  fig- 
ures from  public  health,  the  NHS, 
social  care  and  education,  as  well  as 
pharmacy  The  aim  is  to  increase  team- 
working  to  create  a  healthier  and  bet- 
ter-informed societ)'. 

Speaking  at  the  conference,  Andy 
Murdock  said:  'We  strongly  believe 
that  by  integrating  the  arts,  health,  edu- 
cation and  social  care  we  can  offer  a 


Andy  Murdock:  "Pharmacy 
can  play  an  important  role 
in  the  community  by  being  a 
more  extensive  information 
provider" 


total  package  to  members  of  under- 
privileged communities  that  will  ser\e 
to  increase  their  self  esteem  and  self 
worth.We  can  also  educate  people  and 
therefore  help  them  to  make  informed 
social  and  healthcare  decisions  which 
will ...  improve  their  wellbeing." 

He  said  he  believed  pharmacies 
were  a  vastly  untaj^ped  source  of  infor- 
mation and  should  become  recognised 
once  more  for  their  pre-NHS  role, 
when  they  were  the  "health  and  social 
hub  of  knowledge"  in  the  community 
By  interacting  with  health  and  social 
services  pharmacies  could  point  peo- 
ple in  the  right  direction  for  help.  A 
knowledgeable,  informed  public  could 
reduce  pressures  on  the  system. 

He  said  pharmacies  were  non-threat- 
ening, convenient  and  had  access  to 
healthy  people,  as  well  as  those  who 
were  iU.The)'  could  easih'  be  converted 
to  the  Government  s  proposed  walk-in 


centres. '  Wliy  duplicate  this  vast  com- 
munity resource?"  he  asked. 

Remuneration  should  be  geared 
more  to  these  social  issues  rather  than 
to  perpetuating  drug  usage,  he  said. 

Beyond  drugs 

Mr  Murdock's  suggestion  that  health- 
care goes  beyond  medicine  was 
echoed  by  other  speakers. 

Rod  (;riffiths,West  Midlands  region- 
al director  of  public  health,  said  he 
thought  healthcare  had  become  too 
'  medicalised"  with  its  reliance  on 
drugs  to  treat  disease.  Community  sup- 
port to  help  people  give  up  smoking, 
improve  their  diet  and  get  more  exer- 
cise would  have  more  impact  than 
medicines  in  achieving  the 
Government's  health  targets. 

He  said  the  nation's  overall  health 
had  improved  significanth'  in  recent 
years,  but  there  was  a  widening  gap 
between  professional  and  unskilled 
workers.  There  was  a  need  to  tackle 
poverty  housing,  education,  crime  and 
unemplo\'ment  ...  because  they  had 
major  influences  on  health. 

Former  GP  Malcolm  Rigler,  who  co- 
ordinates health  promotion  for  two 
charities  -  Communit)  Senice 
Volunteers  and  the  Retired  Senior 
Volunteer  Programme  -  spoke  on 
■Rescuing  health  from  the  NHS'.  In  the 
past  the  accent  had  been  on  "war  mod- 
els" for  fighting  disease  with  medicines, 
but  it  could  be  argued  that  the  real 
killers  were  social  -  poor  education, 
stress  througli  lack  of  work,  liigh 
divorce  rates  and  other  problems  that 
drove  people  to  alcohol  and  drug  abuse. 

"If  you  wish  to  promote  health  you 
need  to  think  more  about  work  condi- 
tions, fair  wages,  agricultural  methods 
and  building  communities,"  he  said. 

Support  and  nurturing  should 
become  fundamental  to  healthcare, 
concentrating  particularly  on  caring 
for  children,  the  elderly  and  the  envi- 
ronment. He  said  there  was  enormous 
potential  for  pharmacies  to  become 
centres  of  community  education,  work- 
ing in  partnership  with  CPs,  patient 
groups  and  other  social  services. 

Former  chief  medical  officer  Sir 
Kenneth  Caiman,  now  vice-chancellor, 
Durham  Universit);  also  called  for  a 
broader,  holistic  view  of  health. 

"We  should  be  looking  at  different 
ways  of  improving  the  quality  of  life," 
he  said.  Durham's  new  Centre  for  the 
Arts  and  Himianities  in  Health  and 
Medicine  was  looking  at  the  signifi- 


Conference  chairman, 
Michael  Ward,  Gehe  LlK's 
chief  executive,  is  convinced 
that  social  pharmacy  has  a 
major  part  to  play  in 
delivering  the  Government's 
healthcare  strategy 

cance  of  the  arts,  movement  and  dance 
in  improving  wellbeing. 

Mike  Wliite,  who  leads  an  Arts  in 
health'  programme  forTyne  and  Wear 
Health  Action  Zone,  said  its  aims  were 
to  raise  health  awareness,  to  make  the 
healthcare  environment  -  such  as  hos- 
pitals -  more  attractive,  and  to  show 
the  therapeutic  benefits  of  participat- 
ing in  the  arts.  It  also  aimed  to  tackle 
social  exclusion.  "People  with  active 
social  networks  live  longer  and  have 
better  lives."  he  said. 

He  described  Gateshead's  annual 
Happy  Hearts'  event  in  which  local 
children,  their  families,  \'oluntary  agen- 
cies, churches  and  the  area  health  pro- 
motion team  came  together  to  make 
lanterns  with  hearts  inside,  which  they 
lit  for  a  procession  around  the  town, 
The  aim  was  to  create  a  sense  oi 
belonging  to  a  cominunit)'  and  tc 
make  people  think  about  health) 
lifestyles.  Since  the  project  started  it 
1994,  there  have  been  noticeabk 
changes  in  diet. 

The  Arts  Council's  Naseem  Khai 
asked  how  this  wider  view  of  healtl 
could  be  reconciled  with  the  Treasury 
when  the  Government  was  lot)king  for 
evidence  of  beneficial  outcornes.  Roc: 
Griffiths  was  confident  it  was  possiblij 
to  gather  enough  data  to  prove  thi| 
benefits.  "Even  the  National  Institutii . 
for  Clinical  Excellence  could  bemj 
their  minds  to  it,"  he  suggested. Theri 
were  plent)'  of  medical  treatment, 
where  the  benefits  were  accepted,  bii 
where  it  was  impossible,  or  unethical 
to  do  a  randomised  controlled  trial,  i 
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US  pharma  firm  enters  UK 

A  US-listccI  |ih.irmaccLitical  company     Its  porllolio  iiiciudcs  .nciicnc  tabids,     turc    of   carbania/cpiiic,    but  Mr 


has  expanded  into  the  UK  through  a 
new  siibsidiar\  called  Taro  i'harnia- 
ceuticals  I'K. 

Taro  Pharniaceiitica!  Industries,  the 
UK  firm's  ultimate  parent,  has  opera- 
tions in  Israel,  Canada  and  the  US  -  its 
headqtiarters  are  in  New  York, 

While  the  company  sells  pharnia- 
jcuticals  and  active  pharmaceutical 
ingredients  in  countries,  the  US 
accounts  for  82  per  cent  of  its  sales. 


■1 

TARO 

iCeith  Maddison,  managing 
iirector  of  Taro 
harmaceuticals  UK 


dermatological  creams  and  OTCls. 

The  group  s  turnover  rose  9  per 
cent  to  kid. 7  million  in  1998  -  the  lat- 
est available  figure  -  and  early  esti- 
mates suggest  it  touched  $10()m  last 
year. 

Taro  Pharmaceuticals  UK,  ba.sed  in 
Hishop's  Stortford,  Hertfordshire,  is  led 
by  managing  director  Keith  .Maddison, 
formerly  director  of  marketing  desel- 
opmcnt  at  .Norton  Healthcare  Taro 
originally  hired  ,Vlr  .Maddison  as  a  con- 
sultant to  research  the  UK  generics 
market  -  Mr  Maddison  left  Norton 
over  a  year  ago  -  but  then  persuaded 
him  to  oversee  its  European  plans. 

His  brief  is  to  also  set  up  Taro  sub- 
sidiaries in  Germany,  Italy  and  Spain. 

The  UK  company  will  e\entu,illy 
comprise  four  former  Norton  employ- 
ees: Peter  Jennings,  ex-group  financial 
controller,  now  Taro's  finance  director; 
Margaret  Doyle,  ex-head  of  telesales, 
now  sales  service  manager;  and  next 
week  Ray  Maginley,  formerly  Norton's 
regulatory  manager,  will  join  as  head  of 
regulatory  affairs. 

Taro  UK  is  starting  modestly  -  its 
first  product  is  carbama/eiiine  con- 
trolled release,  which  it  said  would  be 
priced  at  a  discount  to  Novartis 
Pharmaceuticals  Tegretol  Retard 
Norton  dominates  the  UK  manufac- 


Maddison  said  the  product  was  a  logi- 
c.il  first  choice  because  Taro  is  already 
producing  it  for  its  global  markets. 

"We  re  very  strong  on  that  molecule 
worldwide,  and  it  docs  not  have  a  lot 
of  competition  in  the  UK,"  he  said. 

Taro  would  also  have  an  edge  on 
costs,  he  added,  because  its  operations 
cover  every  aspect  of  their  manufac- 
turing processes,  from  synthcsising 
the  raw  materials  to  packaging  the  fin- 
ishetl  products.  Pharmacists  would 
therefore  benefit  from  competitive 
margins. 

Hie  company  will  partly  rely  on  rela- 
tively low  overheads  to  drive  its  profits. 

Meanwhile,  it  would  have  little  trou- 
ble sourcing  the  raw  actives,  he  added, 
because  it  synthesises  its  own.  All  the 
compain  's  solid  dose  products  are 
manutactiired  in  Israel 

Distribution  s|u-cialist  Healthcare 
Logistics  will  store  and  deliver  Taro 
UK's  products  to  wholesalers,  hospi- 
tals and  other  organisations.  And 
Hyperion  Healthcare,  which  specialis- 
es in  sales  to  wholesalers,  will  handle 
Taro  UK's  wholesale  sales  and  mar- 
keting 

Mr  Maddison  said  Uie  company 
plans  to  have  a  long-term  presence  in 
market.  It  will  initially  focus  on  niche 
generic  areas  whose  margins  are  buoy- 


Moss  acquires  Wally  Dove  pharmacy 


"loss  Pharmacy  has  bought  six  phar- 
aacies  since  January  1  for  mil- 
on.  These  include  an  outlet  in 
)xfordshire  that  belonged  to  Wally 
)ove,  chairman  of  the  Pharmaceutical 
ervices  Negotiating  (^onnnittee. 
Mr  Dove  said  he  was  still  active  in 
harmacy  -  he  co-owns  Regent  UK 
ervices,  an  Isle  of  Wight-based  phar- 
laey  -  and  does  not  jiian  to  leave  the 
idiistry  I've  still  got  unfinished  work 
/ith  the  (lovernment  on  the  subject 
f  community  pharmacy,"  he  said. 


specials  specialist 

'harmaclst  Fiona  Cruickshank  has  set 
ipThe  Specials  Laboratory,  a  specials 
nanufacturer,  in  Newcastle-upon- 
Tyne.  Over  90  per  cent  of  its  orders  are 
lelivered  next  day  nationwide.  For 
letails  contact;  0800  0284925. 

Vvcntis  Pasteur  MSI) 
'asfeur  Merieux  MSD  changed  its 
lame  this  week  to  Aventis  Pasteur 
nSD  because  Pasteur  Merieux 
ionnaught,  one  of  its  shareholders 
ind  a  subsidiary  of  the  Aventis  group, 
ICS  changed  its  name  to  Aventis 


The  other  new  1\ -acquired  pharma- 
cies are;  Penny  Lane  Pharmac}'  -  two 
outlets,  (iWR  Couzens  pharmacy  in 
Pow)'s,  NB  Pharmacy  in  Hampshire, 
and  Valins  Chemists  in  Liverpool. 

The  outlets,  whose  combined 
turnover  is£^.8m,will  be  rebranded  as 
Moss  Pharmacy  and  converteil  to  its 
trading  format. 

Alliance  UniChem  is  financing  the 
deal  by  issuing  2S^,S()2  ordinary 
shares  of  lOp  each  -  68  per  cent  of  the 
shares  are  valued  at<!t4. 18  each  and  the 


IN  BRIEF 


Pasteur.  Aventis  was  formed  last  year 
when  Rhone-Poulenc  merged  with 
Hoechst. 

Medical  search  engine 
Kent-based  i-KOS  has  set  up  a  free 
web  site  -  www.findiriedical.com  -  to 
help  healthcare  professionals  who 
wont  to  locate  medical  products  and 
equipment.  It  also  provides  a  hospital 
telephone  directory  and  information  on 
medical  exhibitions  and  conferences. 

Norgine  .sales  reach  £52.6in 
Norgine  Europe  BV's  soles  rose  1 1 .5 


remainder  at  £4.16  each  fhcre  w  ill  be 
loan  notes  worth  XI, 4S9,(i()(i.  and  the 
balance  will  be  in  cash. 

Alliance  UniChem  now  owns  dSO 
Uk  outlets,  plus  eight  in  Rimini,  Italy. 

.Meanwhile,  it  has  moved  its  head- 
quarters to  new  offices;  Alliance 
House,  2  Heath  Road,  Weybridge. 
Surrey;  tel;  01932  8"()SS(). 

Executives  who  have  relocated 
include  Jeff  Harris,  chief  executive, 
Stefano  Pessina,  deput)-  chairman  and 
Geoff  Cooper,  finance  director. 


per  cent  to  €85.5  million  (£52.6  mil- 
lion) lost  year.  Much  of  the  impetus 
came  from  Movicol,  its  laxative, 
whose  UK  sales  doubled  to  £2.3  mil- 
lion, while  the  producfs  global  sales 
rose  75  per  cent  to  $20  million. 

Cantab  shares  fall  18  per  cent 
Cantab  Pharmaceuticals'  shares  fell 
1 8  per  cent  to  265p  last  week  after  it 
revealed  a  US  university  had  chal- 
lenged two  of  its  patents  for  disc  virus 
vaccine  technology.  The  technology  is 
said  to  be  vital  for  Cantab's  lead  prod- 
uct, a  treatment  for  genital  herpes. 


ant,  instead  of 'bread  and  butter'  items 
that  offer  little  return.  And  it  will  con- 
centrate on  ensuring  continuity  of 
stock. 

Mr  Maginley  will  liaise  with  Taro's 
HQ  to  see  what  other  products  would 
suit  the  UK.  Within  two  years  the  UK 
firm  expects  to  have  expanded  its 
product  portfolio  considerably. 

Taro's  parent  is  also  said  to  be 
researching  new  chemical  entities  that 
could  have  a  potential  future  in  the 
UK.The  company  spends  about  1 S  per 
cent  of  its  turnover  on  research  and 
development. 

Taro  UK  will  recruit  extra  staff  as  its 
product  portfolio  expands.  Over  the 
next  two  months  the  company  will 
appoint  two  telesales  reps  and  hopes 
to  eventually  take  on  another  four.  Its 
regulatory  affairs  department  is  sched- 
uled to  eventually  hav  e  eight  staff 

While  Mr  Maddison  would  not  com- 
ment on  its  fin.incial  forecasts,  C&D 
understands  that  Taro  liKs  turnover 
could  be  between  £lm  and£2.Sm  this 
year, rising  toiSm  by  2002, providing  a 
.series  of  licensing  deals  come  through. 

Meanwhile,  Taro  UK  is  talking  to 
m.ijor  pharmacv  multiples,  such  as 
.Moss  Pharmacy  and  Lloydspharmacy, 
about  the  possibility  of  producing 
own-label  generics.  Most  of  the  major 
wholesalers  and  pharmacv  multiples 
want  new  competitors  in  the  generics 
market,  according  to  Mr  Maddison. 

Barclays  ofifers 
on-line 

computer  deal 

Barclays  Bank  has  introduced  a  com- 
puter leasing  deal  to  help  small  busi- 
nesses use  the  internet. 

The  package  has  been  developed 
with  (Compaq,  the  computer  sujiplier, 
and  enables  .small  business  owners  to 
lease  a  P(;  from  .t2S  plus  \AT  per 
month.  I'he  features  include; 

•  a  choice  of  three  PCs  from  the 
Compac|  Prosignia  range,  plus  addi- 
tional equipment 

•  a  pre-installed  internet  service 
jirovidcr  -  Barclavs.net,  Windows  98, 
MS  Word/Office  2000  (small  business 
edition) 

#  a  standard  36  month  lea.se  with 
three  vear  care  package 

•  an  upgrade  facility 

#  the  option  to  lease,  or  buv,  addi- 
tional equipment  such  as  printers  and 
scanners 

#  an  internet  enabled  keyboard  that 
allows  users  to  access  usefiil  web  sites 
at  the  touch  of  a  button. 

I'o  register  for  the  service  or  to 
obtain  more  information,  tel;  0800 
494949  or  access  Barclays  Business 
Park  At.ivii'w.bHsiuess.hdirhiys.Jict. 
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Avicenna  to 
members 
£500,000 

Tadwortli-bascd  Svayinji,  group 
Avicenna  exptcis  to  distribute 
i^OO.OOO  to  its  niembcrs  this  year 

Quarterly  rebates  will  account  for 
±350,()0()  of  that  sum,  and  at  least 
iblOO,(JOO  vvill  stein  from  a  new  loyalty 
bonus  scheme,  which  will  reward  its 
members  for  supporting  the  group 
and  its  preferred  suppliers. 

Dividend  payments  will  make  up 
the  balance  -  Avicenna  became  a  pic 
last  summer 

The  average  Avicenna  member  -  it 
has  almost  300  -  will  therefore  receive 
around  ±1,400,  while  membership 
fees  for  the  year  to  August  remain 
unchanged  at  £150. 

Salim  Jetha,  who  was  appointed 
Avicenna's  chairman  in  January  said 
the  payments  siiowed  how  indepen- 
dent piiarmacists  benefited  from 
being  part  of  the  group.  "Improved 
profitability  in  the  ()T(;  area  is  essen- 
tial to  the  effective  running  of  pharma- 
cies and  we  have  more  exciting  oppor- 
tunities for  our  members  in  the 
pipeline." 

Businesses  offered 
free  e-commerce 
web  site 

London  newspaper  The  Evening 
Standard  is  offering  businesses  the 
chance  to  open  up  an  e-commerce 
web  site  for  free. 

Shopcreator,  a  specialist  in  internet 
services,  will  provide  the  necessary 
software,  which  normally  costs  ±999 
plus  VAT.  This  software  will  guide  the 
businessman  or  woman  through  the 
process  of  setting  up  their  own  com- 
mercial web  site. 

It  will  also  provide  free  technical 
support. 

However,  there  is  a  catch  -  you  must 
have  collected  and  sent  two  different 
password  tokens  printed  in  the  paper 
between  February  7  and  9,  along  with 
a  completed  application  form. 

And  Shopcreator  will  charge  a 
monthly  service  fee  that  ranges  from 
±40  for  a  web  site  displaying  up  to  50 
products,  to  ±750  for  50,000  products. 
Each  product  or  service  that  has  varia- 
tions, eg  different  sizes,  colours  etc, 
counts  as  one  product. 

The  first  5,000  applications  the 
paper  receives  will  be  notified  by  e- 
mail  and.  The  Evening  Standard 
claims,  will  be  able  to  trade  via  the 
internet  within  one  week.  Other  appli- 
cations will  be  notified  28  days  later 

More  details  are  available  from; 
www.eveningstandard.slMipcreator.ami 


Warner-Lambert  agrees 
230bn  merger  with  Pfizer 


Warner-Lambert  has  finalh  agreed  to 
merge  with  Ffi/er  after  a  bitter  and 
protracted  legal  battle  to  resist  what  it 
considered  to  be  a  hostile  bid. 

Although  the  official  line  is  that 
both  companies  are  merging,  Dr 
flenry  McKinnell,  Pfizer's  president, 
has  admitted  it  is  a  takeover  in  finan- 
cial terms,  not  a  merger  of  equals. 

Pfizer  is  acquiring  Warner-Lambert 
for  $90  billion  -  2.75  Pfizer  shares  will 
be  exchanged  for  each  outstanding 
Warner  Lambert  share. The  deal  values 
Warner  Lambert's  shares  at  34  per 
cent  above  their  level  last  October, 
before  the  company  announced  it 
would  be  merging  with  American 
Home  Products  (AHP). 

Warner-Lambert  is  giving  AHP  $1.8 
billion  for  breaking  up  their  planned 
merger 

following  the  merger  Pfizer's  share- 
holders will  own  around  61  per  cent 
of  the  group,  the  remaining  stock  will 
be  with  Warner-Lambert  shareholders. 

The  $230  billion  combined  compa- 


n\  will  be  called  Pfizer  Inc  and,  with 
annual  sales  of  around  $28  billion,  will 
be  one  of  the  biggest  pharmaceutical 
companies  in  the  world.  Glaxo 
SmithKline's  proforma  sales,  for  exam- 
ple, are  around  $24  billion. 

Pfizer's  combined  research  and 
development  budget  will  be  $4.7  bil- 
lion -  the  largest  in  the  pharmaceuti- 
cal industry  Its  12,000  scientific 
empl())'ees  around  the  world  are  work- 
ing on  138  compounds. 

The  group's  established  portfolio, 
meanwhile,  includes  seven  $1  billion- 
plus  brands:  Viagra,  Lipitor,  Nor\'asc, 
Zoloft,  Zithromax,  Diflucan  and 
Celebrex. 

Its  OTCs  include  Halls,  Sudafed, 
Listerine  and  Benadryl.  The  group  said 
it  is  ideally  placed  to  deliver  a  series  of 
ethical-to-()T(;  switches. 

Merger  synergies  are  expected  to 
save  $200  million  by  the  end  of  the 
year,  $1  billion  by  year-end  2001  and 
$1.6  billion  by  year-end  2002. 

Lodewijk  J  R  de  Vink,  Warner 


Lambert's  chairman,  will  leave  after 
the  merger  is  completed.  Mr  Vink 
spearheaded  the  compam  s  attempts 
to  fend  off  Pfizer  although  his  depar- 
ture will  be  cusliioned  with  compen- 
sation and  stock  options  reportedly 
worth  $251  million. 

William  C  Steerejr  Pfizer's  chairman, 
will  be  Pfizer  Inc's  chairman  and  chief 
executive  officer  And  Dr  McKimiell  will 
be  president.  Eight  Warner-Lambert 
directors  will  join  the  board. 

Its  corporate  headquarters  will 
remain  in  New  York,  while  Warner- 
Lambert's  consumer  healthcare  divi- 
sion, along  with  other  consumer  busi- 
nesses, will  be  sited  atWarner-Ltmbert's 
offices  in  Morris  Plains,  New  Jersey 

Pfizer's  UK  ethical  business  is  in 
Sandwich,  Kent,  and  its  consumer 
healthcare  operation  is  in  Alton, 
Hampshire.  Warner  Lambert's  con- 
sumer healthcare  and  ethicals  opera- 
tion is  in  Eastleigh,  Hampshire.  Pfizer 
said  it  was  too  early  to  discuss  how  the 
merger  would  affect  the  UK  sites. 


Fortis  Bank  joins  Statim  Loan  Guarantee  Scheme 


Statim  Finance,  AAtI  Pharmaceuticals' 
financial  arm,  has  added  Fortis  Bank  s 
services  to  its  Loan  (iuarantee 
Scheme. 

Fortis  Bank  is  the  UK  subsidiary  of 
the  Benelux-ba.sed  Fortis  Group, 
which  was  formed  when  Generale 
Bank,  based  in  Belgium,  merged  with 
Dutch  bank  MeesPierson.  The  group 
has  3,000  branches  in  60  countries 
and  has  5,000  corporate  clients  in  the 
UK. 

Like  all  major  banks  already 
involved  in  the  scheme,  Fortis  will 
offer  loans  to  independent  pharma- 
cists who  want  to  buy  new  premises 
and  refurbish  outlets.  Its  loans  can  also 
be  used  to  relocate  stores  or  to  refi- 
nance existing  loans. 

The  interest  rate  on  five-year  loans  is 
0.75  per  cent  above  the  bank  base 
rate,  rising  to  0.85  per  cent  over  ten 
years.  Fortis  also  offers  a  stx-month 
freeze  on  capital  repayments. 
Pharmacists  are  charged  a  fee  of  0.25 
per  cent  on  loans  up  to  ±2  million 
(minimum  fee  of  ±500),  and  can  nego- 
tiate the  fee  on  loans  above  ±2  million. 

Robert  Andrews,  director  of  Statim, 
said  Fortis'  fiinding  will  enable  the 
wholesaler  to  reach  many  indepen- 
dent pharmacists  who  are  not  affiliat- 
ed to  a  major  wholesaler 

'Flexibility  is  an  important  factor 
because  not  everybody  wants  to  bank 
with,  say  HSBC  or  Barclays.  It  depends 


on  the  relationship  pharmacists  have 
with  their  local  bank  manager  -  our 
loan  guarantee  scheme  now  has  the 
flexibilit)'  to  meet  all  needs,"  he  said. 

Statim's  Loan  Guarantee  Scheme  is 
involved  in  725  loans  that  are  worth 
around  ±129  million  and  cover  1,150- 
1,200  pharmacies. 

For  more  details  contact  Lisa  Jcssup, 
Fortis'  relationship  manager  at:  020 
7247  5353/020  8466  6209. 

Statim  also  wants  to  introduce  a  no- 
deposit  finance  scheme  to  buy  motor 
vehicles.This  would  be  run  by  Capital 
Bank,  part  of  the  Bank  of  Scotland 
group. 

And  it  will  be  annoimcing  a  series  of 
training  dates  around  the  UK  for 
'Running  a  pharmacy  profitably',  a 
module  that  was  piloted  recently 
Locum  jiharmacists  and  managers, 
meanwhile,  will  be  able  to  see  a  road- 
show: Have  you  considered  owner- 
ship as  a  career  option?'. 


(L-r)  Anne  Marie  Verstraeten, 
deputy  general  manager  of 
Fortis  Bank;  Robert  Andrews, 
director  of  Statim  Finance, 
and  Lisa  Jessup,  Fortis' 
relationship  manager 


COMING  EVENTS 


FEBRUARY  14 

North  Hamps  Branch  RPSGB,  at  the  Alton 
House  Hotel,  Basingstoke,  7.30pm. 
FEBRUARY  15 

O.xl'ord  Bnmch,  RPSGB,  at  the  Jolin 
Radcliffe  Hospital,  Oxford,  8pm. 
Bath  Branch,  RPSGB,  Pratts  Hotel,  Bath,8pm. 
FEBRUARY l6 

Ayrshire  Branch,  RPSGB,Troon,  7.30pm. 
Bur)'  Braiicli,  RPSGB,  at  the  Norton 


Grange  Hotel,  Castleton. 
FEBRUARY  17 

Bradford  Branch,  RPSGB,  at  Bradford 
University,  7.30  for  8pm. 
Weald  of  Kent  Branch,  RPSGB,  at  the  Kent 
&  Sussex  Hospital,  7.30  for  8. 15pm. 
West  Herts  Bnmch,  RPSGB,  at  Cheere 
House,  Hemel  Hempstead,  730  for  8pm 
NICPPET  at  the  PSNl,  Belfast,  7  30  for 
8pm. 
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This  way 
forquality 
and  value. 

UniChem  is  committed  to  providing  its  customers 
with  the  widest  range  of  products  at  the  best  possible 
value  and  supported  with  the  highest  quality  service. 
We  supply  a  comprehensive  range  of  Own  Brand  products 
which  IS  continually  reviewed  and  improved.  Our  range 
provides  the  independent  pharmacist  with  excellent  quality 
at  competitive  prices  and  outstanding  value  to  the  consumer. 
Our  newly  re-launched  Vitamins  and  Supplements  range  gives 
pharmacists  a  genuine  alternative  to  the  leading  brands. 
We  make  no  compromises  in  ensuring  that  our  stock 
availability,  in  whatever  category,  is  at  an  optimum.  Generics 
and  Parallel  Imports,  Surgical  and  Disability  products  -  all 
are  available  through  UniChem.  "Specials"  can  be 
sourced  via  our  subsidiary  Eldon  Laboratories,  whilst 
UniVision  supply  a  comprehensive  range  of  Eyecare 
products.  Whatever  your  requirements,  UniChem 
will  provide  it.  You  can  be  assured  of  our  on-going 
commitment  to  excellence. 


1' 

UniChem 

Delivering  Healthcare 


RVICE  +  INNOVATIOIM  +  EXCELLtWCE 


UniChem  Ltd  ,  UniChem  House,  Cox  Lane,  Chessington,  Surrey  KT9  1SN.  Tel:  0181  391  2J23 


Appointments  £27,00  PS.C.C.  +  VAT  minimum  3x1 .  General  classitied  £1 8,00 
P.S.CC,  +  VAT  minimum  3x2,  Box  numbers  £1 5.00  extra.  Avaiiable  on  request. 
Copy  date  1 2  noon  Tuesday  prior  to  Saturday  publication.  Cancellation  deadline 
10am  Friday;  one  week  prior  to  insertion  date.  All  cancellations  must  be  in  writing. 
Contact  Debra  Thackeray,  Ctiemist&  Druggist  (Classitied),  Miller  Freeman  UK  Ltd 
Sovereign  Way,  Tonbridge,  Kent  TN9  1 RW,  Telephone  01 732  377493, 
Fax:  01732  377179,  Internet:  http://www,dotpharmacy,ca,uk,  . 
kW  mjo!  aedit  caids  accepted 


V/SA 


i  ^ 


APPOINTMENTS 


PHARMACY  IN  SOUTH  WEST  LONDON 

Requires  full-time  dispenser.  Experience  preferred  but  not 
essential.  Full  training  will  be  given. 
Candidate  must  be  enthusiastic  to  work  in  a  friendly 
environment.  Excellent  pay  and  benefits. 
Please  phone  0171  385  0355 


Dispensing/ 
Counter  Assistant 

Experienced  person  required  for  busy 
community  pharmacy  m  Chingford, 
Full  or  part-time  considered,  salary 
negotiable  and  dependant  on  experience. 
Please  contact: 
Telephone:  0181  529  0696 


Dispenser  and 
Pre-Registered  Student 

Required  to  work  at  Victoria 
Pharmacy,  High  Wycombe. 

Telephone:  Mr  Kotecha 
01494  532781 


LOCUMS 


Pharma-Syd  Ltd 

EMERGENCY  LOCUM  PHARMACIST 


MrSN  BASHFORD 

Beverley 

East  Yorkshire 


Tel/Fax:  01482  881891 
Mobile:  07946  649366 


London  and  Surrounding  Counties 

Independent  Pharmacist  seeks  to  acquire  pharmacy 
business  with  T/0  in  excess  of  £500k. 

Freeholds  purchased. 

For  quick  confidential  decisions  please  contact: 
Mr  A  Singh  on  0956  217630 


BUSINESS  WANTED 


D  A  Y 


Dl" 


LEWIS 


0  A  Y 


Dl' 


LEWIS 


c:lHidv|iirs_,_ 

Progressive  chain  of  60  shops  seeks  to  acquire  Pharmacies  with 
turr\over  of  in  excess  of  £400,000  in  Southeast  England  and  East 
Anglia.  Freehold  purchases.  Matter  treated  in  the  strictest 
confidence.  For  a  quick  decision  contact: 

Day  Lewis  Group,  Bensham  House, 
324  Bensham  Lane,  Thornton  Heath,  Surrey  CR7  7EQ 
Tel:  0208  689  2255  ext.  221.  Mobile  0860  484999.  Fax:  0208  689  0076 
Email:  DayLewis@aol.com 


EQUIPMENT  FOR  SALE 


Imager  1 35  RA 

2  years  old. 

Contact:  Peter  Marks 
0161  437  1455 


GRETAG  MASTER  ONE 

Model  260 
Semi-automatic  microLib. 
Up  to  100  orders  per  day, 
enlargements  up  to  6"  x  8.5". 

£5,000  or  near  offer. 
Contact:  Beverley  Oliver 
01204  364090 


EQUIPMENT  WANTED 


WANTED 

Mini  Lab  APS  and  135 
Tel:  01484  420070 


TO  ADVERTISE  IN 
THIS  SECTION 
CONTACT 
DEBRA 
THACKERAY 
ON  01732  377493 


PRODUCTS  AND  SERVICES 


PHARMACEUTICALS  PLC 


PROBABLY  THE  BEST  DISCOUNT  PHARMACEUTICAL 
WHOLESALER  IN  THE  UNIVERSE 


Weekly  Special  Offers  on  PI 

GENERICS 


★ 

s  and  Generics 


AnioxyciUin  Capsules 

2.50mg 

Pack 

size 

500 

£27.00 

Bendrofluazide  Tablets 

5ing 

Pack 

size 

1000 

£37.50 

Beiulrofliiazide  Tablets 

2..5mg 

Pack 

size 

.500 

£32.00 

Co-Codaiiiol  Tablets 

500uig 

Pack 

size 

28 

£1.45 

Flueloxacilliii 

2.50mg 

Pack 

size 

.500 

£36.00 

Flucloxacilliii 

2.T0nig 

Pack 

size 

100 

£9.00 

Fruseiiiide  Tablets 

■lOnig 

Pack 

size 

1000 

£32.50 

Nitrazepam 

5  nig 

Pack 

size 

500 

£18.95 

Tliyroxiiie 

IiOinog 

Pack 

size 

1000 

£15.99 

PARALLEL  IMPORTS 

20iiig       Pack  size  14 


£6.75 


UK  LINES 

UK  Nasobec  Aqueous  Spray  Expiry  04/00  £1.80 
To  qualify  for  these  Weekly  Special  Offers  please  quote 
Reference:  C&D2 

Al  Pharmaceuticals  PLC, 
Unit  3  Bessemer  Park  Industrial  Estate, 
250  Milkwood  Road,  Heme  Hill,  London  SE24  OHG 
Freephone:  0500  295329  Fax:  0800  074  1988 


THREE  PEARS  WHOLESALE 


SPECIALISTS  IN 


TOILETRIES 


PERFUMES  AND  AFTERSHAVES 
CHRISTMAS  LINES 


PHARMACEUTICALS 
HOUSEHOLD  ITEMS 
£1  RETAIL  UNES 


SEE  US  ON  LINE  www.3pears.com 

ONUNE  ORDERING  DELIVERY  SERVICE 

SPECIAL  OFFERS  AND  NEW  STOCKS  UPDATED  DAILY 
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launch  at 
Pharmacy  2000  NEC  Birmingham 
5th  &  6th  March 

for  more  info  contact 
HealthNet  Limited 
Tel  01527  505408  Fax  0 1  527  505409 


Join  the  buying  group 
owned  by  its  members  and 


I 


'  Call  Vicki  on  Freephone  0500  451  145 


Jlvicenna  <Pliarmacists 
16  Shelvers  Hill,  Tadworth,  Surrey  KT20  5PU 
www.avicenna.org 


*5 


LOOKING  FOR  THE  DEALS  THAT  SAVE 
YOU  MONEY? 

WE'VE  ALREADY  DONE  THE  WORK  FOR  YOU! 

Beta  Buying  Group 
Offers  YOU 

B   FREE  MEMBERSHIP 
B   PERSONAL  SERVICE 
B   COMPETITIVE  DEALS 

To  join  NOW,  please  call  Alison  Diggins  on 
Tel:  01376  521246.  Fax:  01376  521257 

154  Enterprise  Court, 
Eastways  Industrial  Estate, 
Witham,  Essex  CMS  3YS 
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UVING  GROUP 


Fastest  growing  Buying 
Group  of  425  plus  independent 
Pharmacists 

Join  us  now  to  increase  your 
profits  and  have  benefit  of: 

♦  Unique  Profit  Share  Scheme 

♦  Central  payment  system 

♦  Head  Office  support  and  training 

♦  40  plus  listed  suppliers 

♦  No  minimum  requirement  on  purchases  of 
Generics/PI  Discounts  apply  from  £1 .00 

♦  Regular  updates 

♦  4  Months  FREE  trial  Membership 

Call  Pauline  now  on  FREEPHONE 

0800  5260:Z4 

Mr  R.  L.  Hindocha 
BPharm.MRPharmS.FInstD. 
54/62  Silver  Street,  Whitwick, 
Leicestershire  LE67  SET 


A  free  service  for  C&D  subscribers 


EXCESS  STOCK 


TRADE  LESS  30%+VAT+postagc  -  3x28 
Capozide  (cxp  10/01),  1x100  Clopixol 
lOmg  (exp  10/01 ),  5x28  Mutens  4mg  (exp 
9/00),2x84  Requip  lnig(exp 7.01), 2x100 
Spasmonal  (exp  S/01 ), 39'ropamax  lOOmg 
(exp  3/01).  Tel:  01 787  247284. 
TRADE  LESS  50%+VAT  -  (ixl  Zofran  sup- 
pos  l6mg  (exp  9/00).  Tel;01376  520052. 
TRADE  LESS  30%+VAT  -  lino  Catheters 
female  CHI 2  18cm  (exp  6/03  and  12/02), 
10x100.  Td;01332  342597. 
TRADE  LESS  50%+VAT+postage  ■  2x60 
Combivent  UDVs  2.5ml  (exp  4/00),  Rinatec 
nasal  spray  (exp  5/00).  Tel:  01206  240352. 


TRADE  LESS  30%+VAT  -  5  Neorecormon  inj- 
ection 2000iv  (exp  200l).Tel:0181  672  61 16. 
TRADE  LESS  40%+VAT+postage  -  4x100 
Metopirone  250mg  cap  (exp  4.04),  4x56 
Restandol  40mg  cap  (exp  5/00),  5x8 
Dostinex  0.5nig  tab  (exp  3/01),  6xl50mg 
Sporanox  lOnig/ml  liquid  (exp  6/00).  Tel: 
0181  894  5034. 

1x500  Propanolol  lOmg £4.00  (exp  1/02), 
1x1000  Propanolol  40mg  £30  (exp 
02/01),  IxlOOO  Phenobaritone  30mg  £30 
(exp  01/01),  1x1000  Phenobarbitone 
15mg£l()  (exp  6/00),  3x18  Sporanox  caps 
50%  off  CD  Price  (exp  4/00) 
TRADE  LESS  30%+VAT  -  2x28  Celectol 
400mg  tablets  (exp  9/00),  1x42  Efexor 


V  I  D  A  L  S  A  S  S  O.ON 


BRUSH 

DISPl-AY 

UNIT 


Re-fills  available  from  Mashco  PLC  please  telephone  0181  204  2224  to  order 

Model 

Speciftcation 

RRP 

Mashco  Invoice  Price 

Mashco  Nett  Price 

VS7500 

Tangle-free  Bru^h 

£999 

£4  51 

£4.40 

VS7501 

Shaper  Vent  Brush 

£8  99 

£4  09 

£3.99 

VS7502 

Shaper  Brush 

£899 

£409 

£3.99 

VS7503 

Vent  Brush 

£6  99 

£3  18 

£3.10 

VS7505 

Jumbo  Aluniiniuni  Brush 

£7  99 

£364 

£3.55 

Tel:  0181  204  2224  Fax:  0181  204  0224 


iLiteiitoit  lif  elite 

Booking  and  Copy  Deadline  for  26th  February  issue 
is  Friday,  1  8th  February. 
Please  contact: 
Debra  Thackeray  on  01 732  377493 


50mg  tablets  (exp  10/00),  8x5ml  lopidine 
eye  drops  (exp  1/01).  Tel:01286  880  323. 
TIUDE  LESS  25%+VAT  •  5x10  Conveen 
contoured  leg  bags  600ml  code  5 1 70  1  x  1 0 
(exp  11/01)  and  4x10  (exp  11/02).  Tel: 
0181  684  1352. 

TRADE  LESS  50%+ VAT  ■  4x  Prograf  Img 
(50)  (exp  4/00).  Tel:OI203  313259. 
30x84  Minocycline  50mg  tabs  (exp  10/01 ) 
£14  each  +VAT+postage.  Tel:  0181  672 
6116. 

TRADE  LLSS  25%+VAT  -  Asacol  supposito- 
ries 500mg  (exp  5/02),  Evorel  50mg  patches 
(exp  2/02),  less  50%i  Colomycin  sterile  pow- 
der (exp  11/00).  Tel:  0191  5364640. 
50%  off  list  price, Ames  Lancets  5961  (exp 
3/03),  Ames  Lancets  5962  (exp  2/03), 


Baylet  lancets  5072  (exp  03),  Mersi 
sutures  W533  (exp  6/03),  Mersilk  sutuT' 
W501 1  (exp  06/03).Tel:  01582  490907. 


In  working  order  -  Avery  weighing  scale 
offers.  Buyer  collects.  Tel:  01443  690221 
Woodstyle  fitting  as  complete,  compi 
mising  of  3  perfume  counters,  1  medicil 
counter,  5  perfume/display  cabinets,! 
gondolas,  shop  shelving  and  dispensaj 
Fittings:£6,500  ono.  Tel:  0181  445  0081 
Yorkline  pharmacy  counters  includil 
glass  perfume  display  approx  I4ft  in  toll 
plus  three  free  standing  gondolas£300  tl 
condition.  Tel:  01253  721933  or  0421  4| 
715. 


EXCESS  STOCK  CAUTION  I 

Pharmacists  are  responsible  for  the  quality,  safety  and  efficacy  of  medicines  thcp 
supply.  In  purchasing  from  sources  other  than  manufacturers  oj  Ucense! 
wholesalers,  they  must  satisfy  themselves  about  product  history  and  conditior 
of  storage,  and  keep  a  record  of  such  purchases. 
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National 


mi 


SPECIAL  OFFERS 

Whilst  Stocks  Last 

RANITIDINE 
150MG 

PACK  SIZE  60 

£2.05 

SURPLUS  STOCK  PURCHASED 

www.natgen.com 

FOR  BEST  PRICES  ON  ALL  YOUR  REQUIREMENTS  RING 

FREEPHONE  0800  358  3100 

Units  9-10  Cornwall  Industrial  Estate, 
Cornwall  Road,  Smcthwick,  Warley, 
West  Midlands  B66  2JT 
Tel:  0121  565  3101  Fax:  0121  555  6741 
Email:  salesr«^natgen.com 


For  the  symptomatic  relief  of  Muscular 
pain  and  stiffness,  lumbago, 
rheumatism,  sciatica  and  fibrositis 


Cremalgin  Balm 

Contains:  Capsicin  BPC  0.1%  w/w,  Meth/i  Nicotinate  BP 
1  %  w/w,  and  Glycol  Monosalicylote  1 0%  w/w 


Abbreviated  Product  Information: 


Cremalgin  Balm  is  indicated  for  the 
symptomatic  relief  of  pain  in 
rheumatism,  sciatica,  lumbago, 
fibrositis  and  muscular  stiffness. 

Contains:  Capsicin  BPC  0.1%  w/w. 
Methyl  Nicotinate  BP  1%  w/w,  and 
Glycol  Monosalicylote  1 0%  w/w. 

Also  contains  lanette  wax,  stearic  acid,  white  soft 
paraffin,  triethanolomine.  El 24  and  water. 

Pack  size:  30g  PL  13606/0044 
GSL  PIP:  033-4599 


For  further  information  from  PL  Holder: 


Co-pharma  Ltd,  Rickmansworth, 
Herrfordshire  WD3  IDE 
Teh  01923  710934 


STOCK  MARKET 


SHOP  FITTINGS  WANTED 


The  stock  markeT 


uyers  waiting  to  purchase  your  excess  short-dated  and  damaged  stock.  To  purchase  day  to  day 
dispensing  stock  -  register  your  interest  to  trade  and  receive  on  e-mailed 
stock  list  every  day 

www.the-stock-market.co.uk    -    E:  info@the-stock-market.co.uk 

Tel,  0845  456  1245     Fax;  0845  456  1246/1247 

Stock  available  for  immediate  delivery 
2  X  Zoladex  3.6mg  exp  end  February  @  £40  each 
Nuseals  Aspirin  7mg  EC  exp  June  00  @  40p  each  minimum  250 


WANTED 

Old  Chemist  Draivers  (Drug  Runs) 
Cash  paid.  Will  collect 
Telephone:  01327  349249 


I'ri'c  entries  in  'business 
Link'  (inaxinuMii  ■>" 
words)  are  reslricleil  (o 
eoniniunity  pliarniacist 
subserihers  to 
Chemist  &  l)rii}>!>ist.  No 
trade  advertisements 
will  he  permitted. 
Adverts  must  be 
submitted  on  the 
coupon  (right),  which 
must  be  properly 
completed,  and  includi' 
an  e\pii7  date  lor 
products.  Acceplaiu  e  is 
at  the  discretion  ol  the 
I'ublishers  and  de|)eiKls 
on  the  space  available. 
Pharmacists  should  only 
advertise  medicines  lor 
sale  where  the  product 
is  disconlinued  or  in 
short  supply  Medicines 
nurst  be  unopened  and 
in  original  packaging. 


I  t):  Husincss  Link,  (  HF.IVUS  I  &  DRUGGIST,  Miller  Freeman  House, 
Sovereign  Way,  Tonbridge,  Kent  TN9  IRW. 

Pl.liASK  COMIM,ETE  IN  ISH)(;K  CAI'rrAl.S 


Surname. 


l  lrsi  nanie.s  

Address  

 I'ostcodc 

IVrsonal  Kl'SdIJ  Ktnlstralion  mimlicr  

Tekphone  Nmnticr  

Pr()p()^e^l  atlvcrtiscnient  copy  (maximum  M)  words) 
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ublishes 
book 


Terence  Mattock  and  his  wife, 
Joyce,  reading  a  first  edition  of 
'Terry's  Tales' 


A  Leicester  pharmacist  has 
published  a  collection  of  32  short 
stories. 

Terence  Mattock,  of  Mattock's 
Pharmacy,  has  written  the  stories 
on  a  variet}'  of  subjects  including 
events  in  his  pharmacy,  the  local 
lifeboat,  and  vicars.  His  stories  are 
"mainly  tairl)'  humorous", some  are 
fiction,  and  some  are  based  on  fact. 

'Terry's Tales'  is  on  sale  at  the 
local  Waterstones,  and  has  already 
sold  lOO  copies  through  Mattock's 
pharmacy  and  the  local  post 
office. Although  this  is  the  first 
short  story  book  he  has  had 
published,  the  Leicester 
pharmacist  is  also  working  on  an 
autobiography  and  a 
pharmaceutical  novel. 
Terence  made  good  use  of  a 
recent  spell  in  hospital  to  complete  his  work.As  well  as  finishing  his  stories, 
he  proof-read  the  manuscripts  between  operations. 

Copies  of  'Terry'sTales',at£6.50  each,  are  available  from  Waterstones  in 
The  Shires,  Leicester,  or  from  Mattock's  pharmacy  (addil  for  p&p)  on  01 16 
262  3368. 

Four  hundred  weddings  and  an  erection 

It's  only  art  if  you  think  of  it  first.  So  all  those  pharmacists  with  piles  of 
uncollected  D&P  have  missed  out  on  the  chance  to  join  the  likes  of  Damien 
Hirst  andTracey  Emin  at  the  cutting  edge  of  avant  garde. 

Two  artists  from  London  have  amassed  hundreds  of  thousands  of  uncollected 
photographs  from  pharmacies  that  were  no  doubt  glad  to  be  rid  of  them.  Using 
their  artistic  talent  and  imagination  the  pair  selected  a  few,  hung  them  in  an  art 
gallery,  and  vinla  -  'Four  hundred  weddings  and  an  erection "  -  a  possible  Turner 
Prize  contender. 

Hannah  Borne )  and  (Charlie  Skelton  asked  pharmacists  if  they  could  raid 
their  collections  of  unwanted  photos  for  their  work. "It  was  a  massive  job," 
said  Charlie 'One  per  cent  of  fihns  are  not  picked  up.  Many  are  boring,  but 
occasionally  you  open  a  bag  and  you  find  a  bloke  on  his  bike  in  his  pants." 

The  collection  includes  mundane  moments  from  the  home,  Christmas  snaps, 
wedding  chaos  and  family  days  out.Tlie  artists  have  even  included  ones  that 
would  never  make  the  family  album. There  is  the  occasional  lampshade,  an 
expanse  of  bare  wall,  and  of  course,  an  erection.  Most  .shots  come  with  the 
amateur  photographer's  liberal  amount  of  red-eye'  and  blurrijig. 

Included  in  the  collection  are  pieces 
with  imaginative  titles  such  as  Two  girls 
on  a  bed  with  an  Argos  catalogue', 
Kevin  on  the  phone  ,  and  the  classic 
'Man  in  pants  on  bike'. 

TLw  Times  is  unsure  what  to  make  of  it 
all,  calling  it,  "truly  original,  unexpectedly 
interactive,  possessed  of  exquisite  verity, 
has  an  erect  penis  in  it,  and  is,  by  turns, 
unexpectedly  melancholic  and  very 
fimny  -  but  is  it  art?  "Good  question. 

The  exhibition  goes  on  show 
tomorrow  at  The  Bricklayer's  Arms,  63 
Charlotte  Street,  London  EC2,  for  a 
month,  or  you  can  see  a  preview  at 
www.sitesalori.co.uk. 


'Man  in  pants  on  bike' 


LOCAL  SHEROES 


CAMPAIGN 

Quick  thinking  saves  diabetic 

A  locum  pharmacist  's  quick  thinking  and  medical  knowledge  has  saved  a 
diabetic  who  was  suffering  a  hypoglycaemic  attack. 

Colin  Kecnan,  who  was  working  atWeldricks  Pharmacy  in  Doncaster  found 
ten-yearold  Jonathan  Dale\'  having  an  attack  outside  the  pharmacy  as  he  arrived 
to  open  up  on  Sunday  morning.  By  the  time  Colin  had  got  Jonathan  into  the 
shop  he  had  become  unconscious.  Wliile  his  pre-registration  graduate  helped  to 
calm  Jonathan's  mother  (;olin  adminfstered  Hypostop  and  the  patient 
recovered  within  three  minutes.  He  was  also  given  some  backup  carbohydrates 
to  take  away 

Jonathan  was  onl)'  rccenth'  diagnosed  as  diabetic  and  this  was  his  first 
hypoglycaemic  attack.  So  it  took  his  mother  Elaine,  by  surj^rise  "I  thought  he 
was  dying,"  she  said.  (;olin  explained  that,  as  her  son  was  unconscious,  he 
should  not  be  given  food  or  drink  in  case  he  choked.  Hypostop  was  effective 
because  it  is  absorbed  from  the  buccal  cavity. 

Ms  Daley  says  the  pharmacy  service  proves  invaluable. "Without  that  chemist 
being  there, John  probably  would  have  gone  into  a  coma,"  she  said,  Jonathan's 
mother  also  recognises  the  benefits  of  a  pharmacy  over  a  supermarket."  If  I  was 
in  a  supermarket,  they  probably  wouldn  t  have  known  am  thing  about  it.  It"s 
really  important  that  the  pharmacy  stays  open. Without  it  we  would  all  be  lost," 
she  said. 

Mother  and  son  were  visiting  the  pharmacy  as  Jonathan  was  suffering  from 
earache.  Colin  explained  that  this  probably  caused  the  hypoglycaemia.And  he 
warned  that  in  any  future  infections,  glucose  levels  should  be  monitored  closel) 

Although  he  no  longer  works  at  this  pharmacy,  Colin  describes  the  position  as 
"'one  of  the  most  satisf\'ing  jobs  I've  ever  had  '.Tlie  pharmac\-  is  the  onl\'  one  in 
Yorkshire  that  opens  until  10pm.  So  patients  britig  in  prescriptions  from  as  far 
afield  as  Leeds  and  Pontcfract.All  the  local  emergency  doctors  use  the  pharmacy 
and  it  deals  with  technical  calls  from  hospitals  as  far  away  as  Nottingham. 

(;olin  points  out:"" Without  RPM,  essential  services  like  that  are  going  to  be 
lost."  He  is  currently  working  in  a  pharmacy  in  a  small  village  which,  without 
RPM,  would  also  "die". 


Forza  Alliance  UniChem 

Rugby  tans  will  have  noticed  the  logo  of 
their  favourite  wholesaler  emblazoned 
on  Italian  shirts  at  the  weekend  as 
sponscjrs  of  the  Six  Nations'  underdogs. 

Alliance  UniChem  has  secured  a  three- 
year  deal  with  the  "newest"  of  the  Six 
Nations  in  order  to  increase  recognition 
of  its  coq^orate  identity.The  deal  appears 
to  be  a  shrewd  one.  Following  Italy's 
suq:)rise  34-20  win  over  the  holders 
Scotland  in  Rome,  the  UniChem  logo  has 
been  all  over  national  newspapers  and 
television  spoils  coverage. 

Chief  executive,  Jeff  Harris,  said: 
"There  is  enormous  potential  for  the 
team  to  grow  and  succeed,  which 
entirely  retlects  Alliance  UniChem's 
ambitions  to  extend  our  existing  success 
across  Europe.  Over  the  next  three  years 
we  expect  this  sponsorship  to  make  a 
real  difference  to  consumer  recognition 
of  our  name  and  logo." 

Even  if  the  team's  winning  streak  does 
not  continue  through  the  tournament, 
there  will  be  fi.irther  opportunities  in  test  Italian  skipper  Alessandro 
matches  in  Rome,  and  in  overseas  Troncon  celebrates  victory 

matches  against  the  likes  of  Australia,       and  promotes  Alliance 
South  Africa,  Fiji  and  Western  Samoa.  UniChem 
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our 


direct  connection  for 
all  Specials 


BCM  Specials  is  the  original  one 
stop  shop'  for  Specials.  Not  only 
do  we  offer  the  widest  range  of 
dosage  formats  of  any  Specials 
manufacturer,  we  manufacture  ail 
the  products  we  supply.  We  will 
not  keep  you  waiting  for  a  product 
because  we  have  to  buy  it  from 
another  supplier. 


And  you  will  not  be  kept  waiting 
for  advice.  With  over  28,000 
formulations  on  record  and  our 
team  of  pharmacists  and  customer 
advocates  always  available  you 
can  be  sure  of  a  swift  response, 
making  BCM  Specials  your  direct 
connection. 


BCM  Specials  putting 

your  patient  first. 


BCM  SPECIALS 


U  ^  4  JM  gltfnlMl jy 


0800  9521010 


www.bcm-specials.co.uk 


Thrush 
sufferers 
know 


it's  a  price 
worth 

01  y  n  n  Q 


Women  now  know  Diflucan'"  One  is  the  most 
expensive  vaginal  thrush  treatment. 
Yet  It's  the  fastest  growing  too,  accounting  for 

nearly  1  in  3  sold,' 
Proving  that  a  treatment  that  is  oral,  fast  and 
effective,  is  the  one  thrush  sufferers  want. 
We're  backing  Diflucan  One  with  a  £2.25  million 
advertising  campaign,  informing 
your  customers  of  the  price  up  front. 

Diflucan  One.  Well  worth  recommending. 


Fluconazole 

(^^^  Consumer  Healthcare 

(!)  Iiiluimdlniii  Rhsoiih  f>  MAT  Si'pIPiiiLiei  199H 


www.thrushadvice.org 


Abbreviated  product  intormation  for  Diflucan^" One  (lluconazole).  Presentation:  Capsule  containing  150niq  lluconazole.  Indication  and  dosage:  V-iyinal  candidiasis  Adulls  (16  60  yeaisj  sinyle  oia!  ISOmg  dci  Conlra-indications:  Hvpeisensilivitv 
to  fluconazole  or  related  awles,  piegnancv  and  women  of  childbeaiing  potential  unless  adequate  conltaceplion  is  employed,  co-administiarion  of  lertenadine  and  cisapiide.  Warnings:  lactation  Not  lecomntended  Drug  interactions:  Relevance  to  single-dose 
has  not  yet  liepn  estahlislied  Aiilii nagiil.tnt'.,  aslpftiiznle,  cisan'ide,  rvclospoiin,  diuietics.  oidl  siilphonyluieas.  phenytom,  rd.impictn.  teitenadine.  theophylline  and  zidovudine  Side-effects:  Nausea,  abdominal  distnmtort  diarrhoea,  flatulence  and  rarely 
an.iphylaxc.  Legal  calegory  P  Package  Quanlitv  and  Cost  Price  I60niy  capsule,  pack  of  I.  £7  12  (PL19t)6/0Cll  7)  Product  Licence  Holder:  Pli/ei  Consumei  Healthcaie,  Wilsoni  Road.  Alton  GU34  2T..1  Dale  of  preparation:  ..Inly  1997 


